Geographical Landscape (Human studies) Year6, No: 15, Summer 2011

Role of Local Periodic Markets in Economic
and Social Development of Villages of
Guilan Province

Motiee Langeroudi S.H.*
prof. Geography Faculty, Tehran University, Tehran, Iran

Ghadiri Masoom M.
prof. Geography Faculty, Tehran University, Tehran, Iran

Rezvani M.R.
Associate prof. Geography Faculty, Tehran University, Tehran, Iran

Azmi A.
Ph.D.Candidate of Geography& Rural Planning, Tehran University, Tehran,Iran

Received: 7/5/ 2011 Accepted: 15/9/2011

Extended Abstract

Introduction

Local periodic markets are places that villagers and farmers go there for selling
crops. Therefore these markets have an important role in local development. Thus
each transformation in these markets effects on villagers and farmers. Aim of this
investigation is study of the local periodic markets and its role in local development.
The local periodic markets have important role in rural economic in Guilan province
and therefore each change and evolution in this markets effect on rural economic
and society. Therefore, solution of these problems must be principle priority in
region planning. This investigation study that how these problems resolve. Therefore
there are some problems that may study:
1.What are economic dimensions of the local periodic markets in rural
development?
2.What are cultural and social dimensions of the local periodic markets in rural
development?
3.What is effective component in economic and cultural and social dimensions of
the local periodic markets in rural development?
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Research Methodology

This investigation does in 9 cities in Guilan province they have local periodic
markets. Statistical population includes half of total society that includes 300 sellers.
Sampling method for this selection was stratified sampling. A systematic random
sampling method was used to select the samples from among the sellers in each city.
Reliability was calculated by Cronbach’s alfa. Validity was studied by in
geographical and agricultural experts. Data was calculated by SPSS software and
investigators used from per cent, mean, C.V and factor analysis for analyzing data.
With regard to the study area, the study was conducted in Guilan province in Iran;
Guilan is located at 36° and 34” to 38” and 27” northern latitude and 48” and 53” to
50’ and 34” eastern longitude from the Greenwich meridian.Guilan is one of the
northern provinces of Iran that its extent is 14711 km. It is about 9% of Iran extent.
This province lies along the Caspian Sea, just west of the province of Mazandaran,
east of the province of Ardabil, north of the provinces of Zanjan and Qazvin. The
center of the province is the city of Rasht.

Results

Results say that economic dimension is equal 2.60 that it shows that the local
periodic markets have economic effects on rural development. But cultural and
social dimension is equal 3.25 that it shows that local periodic markets do not have
effect on rural development.
In economic dimension, there are 3 components that effect on rural development
(71.025 of total), and in cultural and social dimension, there are 2 components that
effect on rural development (67.35 of total).

Conclusion

This paper mentions that the local periodic markets have important role in rural
development. In social and cultural dimension, they effect on villagers’ social
situation, help to women empowerment, increase interaction between cities and
villages and identify local traditions to visitors. In economic dimension, the local
periodic markets produce jobs, income, decrease poverty and help to crop sale. In
sellers’ -motivating dimension, the sellers like their work but jobs, money and
employment are important reasons for working in the market.
The researchers show that there are some components in the local periodic markets
that effect on rural development. In economic dimension, these factors include:
production and marketing factor, income factor, and occupation factor. In social and
cultural dimension, these factors include: rural and urban interaction and income
factor. And in sellers’ motivating dimension, these factors include: professional
factor, families’ factor, money factor and shopping factor. For the local periodic
markets, the researchers have some recommendations that include:

1.it is essential that government intervene in the local periodic markets for to help
the sellers;
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2.the sellers are almost poor and government should protect them by credit, loam
and insurance, and
3.The local periodic markets are Iranian cultural heritage that must protect.

Key words: local periodic markets, rural development, social and cultural
development, Guilan province.
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