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Extended abstract  

 

Introduction 

Given the development of villages and appearance of many problems in the economic, socio-

cultural, environmental conditions, it seems necessary to analyze social properties of urban 

areas. In this study, we have distributed e-survey questionnaire for data collection. The 

population of this study includes rural villages. Khodabandeh city consists of 21 villages 

including Zavajer, Sheikh Aloo, Bejeghen and Toop Ghareh with a total population of 3752 

people and 1039 families that have been studied in this research. The villages are in the two 

groups with a population of more than thousand people and a population of less than one 

thousand. Therefore, in this study the city Khodabandeh, Central District and suburban district 

have been analyzed in terms of access to the city center.   

 

Methodology 

In this study, the method of the reference survey questionnaire was a general recognition of the 

importance of this kind of research that leads to the alumni situation. A questionnaire was used for 

data collection; study population consists of villagers and suburbs, the central districts. The 

Khodabande has 21 villages, among these villages, four villages with a total population of 3752 

people and 1039 households have been studied. It is noteworthy that in the selection of the target 

population, special villages has been selected; this means that the two groups in the study area were 

villages with a population of more than thousand people and a population with less than one 

thousand people. For example, two villages in each group were examined. Up to 348 samples have 

been selected on the basis of randomly selection sampling. We have analyzed the data obtained from 

the questionnaire using T-Test and one-way analysis of variance and post hoc test DUNCAN ONE 

WAY ANOVA and correlation by SPSS. Based on the validity, before completing the questionnaire 

for pre-test study, 15 villages were evaluated by professors and experts.   
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Results and discussion 

The descriptive results of questionnaire data show that with relation to the gender characteristics 

of respondents, 69.4% of respondents were male and 30.6 percent were women. Given the 

characteristics of the age of respondents, the results represents that 29.1 percent of people aged 

17-20 years old and  40.3 percent was  21-30 years old , 18.3% 31-40 years , 8.6% aged 41-50 

years, and, 3.4 percent was more than 51 years old. Also concerning the academic level of 

respondents, the results indicates that 13.1% of respondents has less education, 33.6% school 

diploma, 26.5 % diploma degree, 22 % has a Bachelor degree and finally 4.9 % are graduates 

and higher education. The results depict that between internal communication variables, there 

has been a significant positive correlation in skills, education, and age of individual desires, 

development-oriented, profit, gain power, and prestige. 

 

Conclusion  

Entrepreneurship can be a new approach to solve rural problems and the crises originating from 

various factors including immigration due to unemployment. The approach requires a new 

productive view for the transition of these chaotic circumstances. In this regard, 

entrepreneurship has been recognized as the most important remedy for contributing the growth 

and development of rural areas. Therefore, the results showed that the total villages as well as 

the personal components  were evaluated in four dimensions. The villagers tend to do more 

entrepreneurial activities and desire to meet their individual needs. Furthermore, the underlying 

index includes the items such as birth and childhood conditions in comparison with other 

indicators. The main focus should be on the effects of entrepreneurship as much as possible with 

the following personal features. In fact, the talent and ability to believe and to wait for the 

conditions are not dependent on environmental features.  Personality factors results showed that 

there is a link between these indicators. Thus, if one of the measurements fails, its negative 

impact on other indicators can be expected. The villagers' tendency to gain entrepreneurial 

activity will not succeed. The entrepreneurship, the achievement, and satisfaction will be 

effective on the success of the progress. 
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