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ABSTRACT

The Coronavirus has had a profound effect not only on people's lifestyles, human
relationships, and media experiences, rather increased their connection with new media.
Members of the analog media generation entered a new space and built their new bio-
world. With an emphasis on theories of Mannheim and reading concepts such as media
landscape and media ecology, the print and analog generation's exposure to new post-
Covid-19 media world and the lived experience of analog media generations in corona-
specific conditions have been studied. This phenomenological study has had in-depth semi-
structured interviews with 13 individuals over 60 years of age. Findings were analyzed by
thematic analysis. Under the sub-theme of "Print and Analogue Generations Biomedia",
three themes: "Media Biography", "Staying at Home" and "Post-Covid Experience
Perspective” were extracted. The findings showed that the biomedia phenomenon during
the Covid-19 pandemic is made up of the following elements: A) How do people
understand the media, their media experience; B) This experience shapes their biomedia
throughout their lives; C) Based on this meaning, an experience of the new media space is
created in their consciousness, through which, biomedia finds its meaning; D) The
Coronavirus outbreak as a break in understanding the qualities of social, economic and
political relations gives a new form to the experience of living in a new media space; E) This
new semantic form also creates the future of the post-COVID media experience in the
consciousness of individuals and creates different qualities in the subjectivity of individuals.
The generation of print and analog media is regaining its presence in the new media
ecology. It means being with full acceptance through resistance.
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INTRODUCTION

In 2020, the world encountered with a novel Coronavirus, and the two phenomena
of "Ageing" and "Mediatization" during the pandemic could change the media life of
people. Before the outbreak of the disease, individual media life of people belonging
to different generations changed with quarantines, and media use became pervasive.
In this research, with qualitative and phenomenological approaches, we studied
biomedia experiences of the elderly and their interaction with the new media during
the Coronavirus and tried to answer the following questions with
phenomenological analysis:

1) Based on what meaning of media and in the face of which media, do the studied
generations shape their world media life?

2) How is the old media generation shape new media platforms based on their
experience in different media perspectives throughout their lifetime?

3) How did the Coronavirus outbreak redefine the meaning of new media space and
living in it for this generation?

PURPOSE

The most important goal of this study was to gain a deeper understanding of the
coexistence of mankind with media and technology. Turning to media creates new
forms of action and reaction in the social world and gives new definitions to "time",
"place”, "space”, "interaction" and "identity". Communication and information
media have been widely developed and the evolution of the process of turning to
media is a natural trait of the world. (Loon Joost Van, 2012, 11)

Another goal is to focus on the elderly as a community whose rights have been
trampled upon. Focus on how they find themselves in the modern media world.
The emergence of any media and its logic in any period of history is considered a
part of the events and historical developments of that period and everyone in that
generation experiences the media in different ways and it becomes a part of their
social life cycle.

METHODOLOGY

The present study was conducted with qualitative and phenomenological
approaches and the new-age-media experience of 13 elderly people during the
Coronavirus was collected through an in-depth interview technique. After
recording and implementing the data, we developed meaningful propositions
through the thematic analysis. We used themes to describe the phenomenological
experience of the participants and provided a combined description that focuses on
their shared experiences.



FINDINGS

The findings of the research focus on the main themes of "the media experience of
the elderly" and the three categories of "media biography", "generalizing media" and
"perspective of the post-COVID interactions of the elderly with media and
technology".

Media biography: It includes the process of shaping the media experience and the
evolution of its meaning.

Generalizing media: It is about the stage in which the public starts welcoming
media in their everyday life. A combination of acceptance and resistance, based on
which the media finds practical meaning in the context of everyday life. In the
process of generalizing media, participants share their experiences with media
before and during the pandemic.

The perspective of post-COVID interactions of the elderly with media and
technology: Participants who became acquainted with new technology and media
during the pandemic and quarantines, outlined their aspirations for the future and
the aftermath of the pandemic and were classified into two categories of: "disbelief
in previous media”, and "interaction and negotiation with previous media".

Table 1. Conceptual Codes and Themes

Themes: The experience of the elderly in the new generation of media

Sub-themes The main themes

Intensified need for media due to corona
The evolution of media, from the

Changing the meaning of media due to corona
ging s beginning to Corona

Media migration due to corona

Full acceptance of media in the modern view of the global village The meaning of media in the

Resisting media in the modern view of the global village essence of everyday life

Disbelief in previous media Interaction and negotiation with previous | The vision of the post-pandemic

media experience
CONCLUSION

In this article, with a phenomenological approach, we studied the experience of a
generation of media users, most of which interacted with analog and print media,
and discovered the modern world of media in more recent stages of their lives. We
defined the elderly based on their exposure to and coexistence with different media
platforms. Therefore, we use the term "generation media".

In the results of phenomenological interviews, the way we coexist with the media
from the beginning, or in other words, the beginning of the media biography, plays
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a larger role in shaping the experience of a modern media space. We defined the
media experience theme and outlined the three main categories of media
biographies, generalizing media, and the perspective of the post-Covid interactions
of the elderly with media and technology, based on media experiences before,
during and after the Coronavirus.

According to the theoretical approach, the landscape of media in each period
changes and evolves, at the same time social, economic, political, and cultural forces
play a role in shaping this space. In the media landscape, both material and
symbolic aspects of the media landscape create a structure for individuals, as well as
the experience of the media landscape and the type of internalization it forms.
Generations of print and analog media, in their sense of meaning to this type of
media, internalize it in their lives. The generation of print and analog media is
retrieving a different way of “being” in the new media ecology.

NOVELTY

The issue of this article is one of the most important human biosocial events in the
last two years i.e. during the Covid-19 pandemic.

The modern social experience of the analog media generation and how they deal
with new media is discussed. The target population of this study, namely the elderly,
is of great importance. In sociology, the elderly is considered a group whose rights
are trampled upon. It is valuable to pay attention to one of the denied social
communities for research work.

The third distinctive feature in this research is the use of the phenomenological
method. Through in-depth interviews with participants, this method seeks to
understand the experience the analog generation went through; a sudden switch to
the modern technological media due to the pandemic. This approach has helped us
understand the modern-day media experience of a generation and how they are
interacting with the technology.
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