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1. Data Innovation
2. Logical Model
3. E-business
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1. Http://www.bigdata-startups.com
2. McKinsey Global Institute
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7. http://en.wikipedia.org/wiki/Big_data
8. Variety

9. Volume

10. Veracity

11. Velocity

12. Data Science

13. Cloud Processing
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1. Data-driven Innovation for Growth and Well-
being,2014,0ECD

. Direct- data innovation

. Meta-Data

. Derivative- data innovation

. Enterprise Management- data Innovation

. Systemic- data-Innovation
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5. Open Government Data
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1. Open Data
2. Open Source
3. Open Access
4. Re-use
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4. Descriptive Analytics
5. Diagnostic Analytics
6. Predictive Analytics
7. Prescriptive Analytics
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1. Daniel Castro
2. Travis Korte
3. Analysis
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1. Purchasing
2. Licensing-in
3. Joint Venture
4. Venture Capital
5. Outsourcing
6. Merging
7. Acquisition
8. Customer Involvement
9. External Networking

10. Selling
11. Licensing-out
12. Open Source
'3 Spin off
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. Website

. Blog

. Social Media

. E-mail Marketing
. Auto Responder
. Squeeze Page

. Capturing Page
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Abstract

Increasing returns of scale and scope, which arises in the use of data, has created a new concept called
big data that analysis of them leads to boosted productivity through data Innovations. Since there is no
model in the current literature of “data innovation”, the purpose of this research is to provide a logical
model of “data innovation” to determine its impact on business development, and in particular the
electronics business. In this model, the data generated using electronic business tools are calculated as
inputs of the model. Afterward, in the process of the model, the types of innovations and big data
technologies are performed, which ultimately leads to the development and improvement of the
business. Also, when describing the types of “data innovation”, the concepts of open government data
information and open innovation are employed. The use of e-business and the generating of new data
and the repetition of this process and the comprehensive model in “data innovations” account the
innovations of this research.

Keywords: Data Innovation, Logical Model, E-business, Open Innovation, Open Government Data
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