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5- Electronic Banking
6- Transactional Relationship
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1- Technology-base Self-service
2- Customer Interactions

3 - Promotion & Low Price

4- Attraction, Trust, Commitment
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2- Information Technology
3- Database

4- Credit Organizations

5- Asymmetry
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7- Research Orientation

8 - Applied Orientation

9- Causal

10- Correlations Statistics

11 -Path Analysis

12 -Structural Equation Analysis

13- Joreskong

14- Structural Equation Model (SEM)
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1- Opportunistic Behavior

2- Customer Trust

3- Value Generating

4- Customer Centered

5- Mutual Relationship Benefits
6- Mukherjee & Nath
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6- Estimate Error

7- Validity

8 - Construct Validity

9- Reliability

10- Cronbach Alpha Test (Reliability Test)
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1- Latent Variables

2- Confirmatory Factor Analysis
3- Observed Variables

4- Simple Random Sampling

5- Qualitative
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