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3. Kotler 1. Retailing
4. Consumer Shopping Value 2. End User
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10. Competitive Resistance

11. Jones

12.Respondents

13.Upscale Retailers

14.Product Assortment
15.Convenience to Deliver Value
16.Contribute
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. Salesperson

. Carpenter

. Shopping Experience
. Task Oriented

. Emotional
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1. Consumer Behavior

2. Ryu

3. Utilitarian Product
4.Tangible Characters

5. Holbrook & Hirschman
6.Goal Oriented

7.Needs
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7 .Behavioral Dimention

8 .Repeat Purchase Behavior
9.Psychological Commitment
10.Risk

11.Absence of Choice
12.Temporary Selling Incentive
13.Disadvantage

14.Hant
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2. Lee
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4. Shopping Experience
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9. Behavioral Tendecies
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2. Systematic Random Sampling
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2.Face Validity
3. Test-Retest Reliability
4. Coronbachs Alpha
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