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Correlations

ClassicAHP FuzzyAHP2L FuzzyAHP3L SaleFreq

Spearman's rho ClassicAHP  Correlation Coefficient Voo Ay < /OAA ors”
Sig. (2-tailed) . oA R VOFA
FuzzyAHP2L Correlation Coefficient VAT Voo oA Ay
Sig. (2-tailed) A . WARY AR
FuzzyAHP3L Correlation Coefficient JOA e Vo ase
Sig. (2-tailed) /2 VE ey . ees
SaleFreq Correlation Coefficient evs’ N e’ Voes
Sig. (2-tailed) /A ey e

**_ Correlation is significant at the 0.01 level (2-tailed).

*. Correlation is significant at the 0.05 level (2-tailed).
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