
Arc
hive

 of
 S

ID

 

Quarterly Journal of Communication Research, 2017, Vol. 24, No. 3 (91), 41-60 

                                                      

     Email: mmforghani@atu.ac.ir

*

DOI: 10.22082/cr.2017.28661

www.SID.ir

www.SID.ir


Arc
hive

 of
 S

ID

                                                      

1 Delli Carpini       2. Williams 

www.SID.ir

www.SID.ir


Arc
hive

 of
 S

ID

  

 

                                                      

1. infotainment 

www.SID.ir

www.SID.ir


Arc
hive

 of
 S

ID

 

                                                      

1. Baym        2. Corner        3. Grabe 

4. Hard Copy    5. transitions 

www.SID.ir

www.SID.ir


Arc
hive

 of
 S

ID

  

                                                      

1. Stockwell        2. Brants 

www.SID.ir

www.SID.ir


Arc
hive

 of
 S

ID

                                                      

1. Kovach          2. Rosenstiel        3. Alonso 

4. spectacularization   5. Ortells-Badenes    6. tabloid  

7. Downie          8. Kaiser 

www.SID.ir

www.SID.ir


Arc
hive

 of
 S

ID

  

                                                      

1. Larris       2. DeLauder        3. Collier House 

4. Boukes      5. Mayring 

www.SID.ir

www.SID.ir


Arc
hive

 of
 S

ID

                                                      

1. Berg       2. Hsieh        3. Shannon 

4. conventional content analysis   5. directed content analysis 

6. summative content analysis 

www.SID.ir

www.SID.ir


Arc
hive

 of
 S

ID

  

 

 

www.SID.ir

www.SID.ir


Arc
hive

 of
 S

ID

 

 

www.SID.ir

www.SID.ir


Arc
hive

 of
 S

ID

  

www.SID.ir

www.SID.ir


Arc
hive

 of
 S

ID

www.SID.ir

www.SID.ir


Arc
hive

 of
 S

ID

  

www.SID.ir

www.SID.ir


Arc
hive

 of
 S

ID

www.SID.ir

www.SID.ir


Arc
hive

 of
 S

ID

  

www.SID.ir

www.SID.ir


Arc
hive

 of
 S

ID

www.SID.ir

www.SID.ir


Arc
hive

 of
 S

ID

  

 

 

 

 

 

 

www.SID.ir

www.SID.ir


Arc
hive

 of
 S

ID

Alonso, P  T. (2012). Satiric Infotainment TV Shows (American 

Jon Stewart, British Sacha Baron Cohen, and Peruvian 

Jaime Bayly in Perspective), A Dissertation for the Degree of 

Doctor of Philosophy in the University of Texas at Austin. 

Baym, G. (2008). Infotainment. in W. Donsbach (Ed), Encyclopedia of 

Communication (Vol. VII), London: International Communication 

Association/Blackwell Publishing, Pp. 2276- 2280. 

Berg, B.L. (2001). Qualitative Research Methods for the Social 

Sciences. Boston: Allyn and Bacon. 

Boukes, D. M. (2015). Spicing up Politics: how Soft News and 

Infotainment Form Political Attitudes, A Dissertation for the 

Degree of Doctor in University of Amsterdam. 

www.SID.ir

www.SID.ir


Arc
hive

 of
 S

ID

  

nfotainment? European Journal 

of Communication, 13, Pp. 315 335. 

Collier House, K. (2011). The View from the oval office: The 

Audience Effects of Presidential Appearances on 

Entertainment Talk Shows, A Thesis for the degree of Master 

of Arts in Communication, Culture, and Technology, 

Georgetown University. 

Corner, J. (2000). Documentary in a Post-Documentary Culture? A 

note on Forms and their Functions. Changing Media  Changing 

Europe programme. European Science Foundation, Working 

Paper, No. 1. 

DeLauder, R. C. (2010). Political Entertainment News in the 2008 

Presidential Campaign, A Thesis for the Degree of Master of 

Arts in Communication, faculty of the Virginia Polytechnic 

Institute and State University. 

Delli Carpini, M. X. & Williams, B. A. (2001). Let us infotain you: 

Politics in the New Media Environment. in W. L. Bennett and R. 

M. Entman (Eds.), Mediated politics: Communication in the 

Future of Democracy, Cambridge, MA: Cambridge University 

Press, Pp. 160 181. 

Grabe, M. & et al. (1998). Explicating Sensationalism: Content and 

the Bells and whistles of form Association for Education in 

Journalism and Mass Communication Conference Papers  

Grabe, M. & et al. (2000). Packaging Television News: The Effects of  

www.SID.ir

www.SID.ir


Arc
hive

 of
 S

ID

Tabloid on Information Processing and Evaluative Responses. 

Journal of Broadcasting  Electronic Media, Vol. 44, No. 4, 

Pp. 581-598. 

Hsieh, H-F. & Shannon, S.E. (2005). Three Approaches to Qualitative 

Content Analysis. Qualitative Health Research, Vol. 15, No. 

9, Pp. 1277-1288. 

Larris, R. J. (2005). The Daily Show Effect: Humor, News, 

Knowledge and Viewers, A Thesis for the Degree of Master of 

Arts in Communication, Culture, and Technology, Georgetown 

University. 

Mayring, P. (2000). Qualitative content analysis. Qualitative Social 

Research, Vol. 1, No. 2, Retrieved March 10, 2005, from 

 http://www.qualitative-research.net/fqs-texte/2-00/02-00mayring-

e.htm Google Scholar 

Ortells-Badenes, S. (2014). Journalistic News Values in Infotainment 

Programmes. Textual & Visual Media, 7, Pp. 85-96. 

Stockwell, S. (2004). Reconsidering the Fourth Estate: The 

functions of Infotainment, Refereed Paper Presented to the 

Australian Political Studies Association University of Adelaide 

29 September  1 October 2004,

 http://www.adelaide.edu.au/apsa/docs_papers/Others/Stockwell.pdf

www.SID.ir

www.SID.ir

