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5. Model of PC utilization (MPCU)

6 . Unified Theory of Acceptance and USE of Technology
(UTAUT)

7. Web2
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1. Innovation Diffusion Theory (IDT)
2 . Theory of Reasoned Action (TRA)
3. Theory of Planned Behavior (TPB)
4 . Technology Acceptance Model (TAM)
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1. Mobile business

2. Global distribution system
3. Mobile age

4 . Hybrid tools age
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1. Mobile Hotel Reservation (MHR)
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1. Discriminant Validity
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