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1. Brand Saliency

2. Perceptual or Conceptual Maps

3. Competitive Frame of Reference

4. Point of Parity (POP) and Point of Deference (POD)
5. Brand Essence and Brand ldentity
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1. Brand Audit
2. Associations
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1. Brand Knowledge
2. Brand Awareness
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. Country of Origin (COO)
. Brand Reputation

. Sponsorship Portfolio

. Brand Extension

. Premium Price

. Grounded Theory

. Employer Brand Image
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