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Model Summary

.707a .500 .479 .40246
Model
1

R R Square
Adjusted
R Square

Std. Error of
the Estimate

Predictors: (Constant), KMMean, CRMMean, DMMeana. 

Yi=b  +b  xi   + +b p x ip  +e I 

RR

x

y=rY

x=rY

x

rr-

   

F

F<

        

ANOVAb

11.486 3 3.829 23.638 .000a

11.500 71 .162

22.987 74

Regression

Residual

Total

Model
1

Sum of
Squares df Mean Square F Sig.

Predictors: (Constant), KMMean, CRMMean, DMMeana. 

Dependent Variable: Rmeanb. 
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CRM

  
Coefficientsa

1.671 .441 3.792 .000

-.482 .142 -.458 -3.397 .001

.572 .123 .671 4.664 .000

.481 .132 .416 3.639 .001

(Constant)

CRMMean

DMMean

KMMean

Model
1

B Std. Error

Unstandardized
Coefficients

Beta

Standardized
Coefficients

t Sig.

Dependent Variable: Rmeana. 
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Correlations

1 .773** .602** .312**

. .000 .000 .007

75 75 75 75

.773** 1 .664** .594**

.000 . .000 .000

75 75 75 75

.602** .664** 1 .586**

.000 .000 . .000

75 75 75 75

.312** .594** .586** 1

.007 .000 .000 .

75 75 75 75

Pearson Correlation

Sig. (2-tailed)

N

Pearson Correlation

Sig. (2-tailed)

N

Pearson Correlation

Sig. (2-tailed)

N

Pearson Correlation

Sig. (2-tailed)

N

CRMMean

DMMean

KMMean

Rmean

CRMMean DMMean KMMean Rmean

Correlation is significant at the 0.01 level (2-tailed).**. 
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