» e

» ) SWOT

(WTO)

( )

SWOT

/1

o«

» K

SWOT

» «

«

(
.(Butler, 2002)

E-mail: mo.mostafa_1361@yahoo.com



SWOT

Strength (S)
Opportunity (O)
SWOT

)

«

SWOT

SWOT

SWOT
Weakness (W)
Threats (T)

ol ple






()

SWOT

www.SD.ir



SWOT

-
= +
E
®
P E™ +
E
ol 7]
ANy Ba *
a Y s 5 - ;
: \ E- +
sl & g
4_1];.._‘13_) s
[ aleala i
SIS ' |:| 1kilometers +
y 37000 18500 B 37,000 T 74,000 . j
;; 4609198 4659108 47091938 AT59198%
K36 o lam oamdy9i oF ! yamao 99 6 o low Gimiygd oS! yamn Aw & o low o imd 9l 95! yamo
Aty s 9,5 y0d
anss s dnd 935 364 9,5 564 \
w3 S 55l aahs L.
olaile) Jgolele .
A 438 dake

S BT yw

o955 55 3 Riyass s dadz

Risnegs pgo Jigh

P

595 oaisl))
> [

PrarYd

oy, le
o 19 ,F

A

Pasonalyvw gdaalyys

22 s 4,8

FETLEFEICURNY

oliw 395> O Hb 4y

sl s osled imiy9i oS! yame

3,5 e

i S 0 lod cimd g9l oS! yamn

095 jaw 5 oMb b lis

o Nigd &amb GhE & 059 ylasT

(£i> I LU

> yw wwled

GlFo,1 & ,b a4y
oliv 395> & ,b 4y

akio

v S 0alad Gimdyei 98! yame

RETE.ERTY i3 el 8,
FELY ™Y




Sb=d il SWOT

«

»

()
SWOT
90
Lo o Ules ,
gy gusy
sbedd)b
.(Brezet, Backma,2003) U

«

»

(Heyes,2002)



SWOT

gy

) swoT ()

. ()

¢ \ ()
( ,
) il

VN
7
o V//V//“/"‘/W/A‘/‘;/‘/”J‘/‘///“‘/V/‘/‘/J‘”//W}/";/‘/ h ‘/‘,{}“ f“/ | Ll
B

‘\HI‘\H[\" H H ‘

ladgd

www.SD.ir



" /’/’/’/’/’/’/’/’/’/’/’/’/’/’/’/’/’/’/’/’/’/’/’/’/’/’/’/’/’/’/’/’/’/’/’/’/’w/’/’/’
1 I I 1 1 1

A A A A A A A A A A A A A A A A A A A A A A A A A Al i i S

#

www.SD.ir



SWOT

5-Enternal Position

6-Opportunity

7-Transportation

8-Attractive and Service 1-ECO-Tourism Potential

9-Information and Publicity 2-Geo- Tourism
3-Migration Ecotourism
4-Intornal Position
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