P SRTERCAT LI E

Qquj L,(.Ju).: r-,J:. Kl
(ITAY) 409 BATA Silsdo ) oles SY Jlo

POTl &y 31 gLao ) Ludxil )8 oy
Iy21 065 S slrdaolilow p 4o

(ladite) Sl wiloluw 1y 87>
e 0a8iily elazml Sy 04,8

oIS

e A4

S e den bl e Sl W gl2550 s e s ma sk 53 )l 55 S slaaaliion 5l eslitad Aoniie
Aol Sals el syl e 5 sleol sl pl el oy e OF S s pioen o)ls s sleesls (655058 s lp
= ol Al L sl Fa—e s VA0 ghadlos 5l as das o DL W) ol 5o haghs cade Dgta oy Sy o b
.J,_:‘-IA.-JUa.-‘fl,_._'.iﬁq;_.,!dL:!a hd ok Glallias 53 a8 (gl il ol 4B S 15 A g e adil

A SLENE] ol e 4 3l (pdng 53 48 B Glass s el S50 5 2500 VO s ot 53 LB hg ;) 9 Sl
S S g 3 g el s oS s 4y K Glasly 53 5 e s

3 A3 VFIO) 3 gt o Sl aaliis o Uy ol s o5 (5l g b Lah s Lo oty (V) Oboe 31 ma_po DL )y ilbasdly
hors ooy Ly ek Slo pas (M) Y/PY e Gil,oeil L a0 VD iy Shotst 5 ZSU (V) VIOA Yl 3l
S goart ar by o 058U S (glas poaly o plisly IUT 3 ad 53 IV/OF Sl Sl 5 VA0 Kb U o PR
Il S il n KO ol Jpbe oo bas aly 15 ple UP=0.001 U badig L3ty (650 ine oplis anliin
b ol pan ol OF 3,00 25 53 Lo pualy () AT/0A Slan ity 2 VO/T0 580k b g8 aals 1) (Sl oy ol
S dien alas paly dlaz 510G LA 5ty 25 05 o 1 (ol e ol e oSl 5 Sl (g1t bl el 6, S
RPN I -V [C JUP T ORI PYpR

Lt ot S wal T ais 45 5,8 515 S a3l 3550 Kl e s ol LR LYWEPE IPRP YO JECT

-\.Msdn e skazl

sl 5n e Slalas s s b L Ly an b b .
At e Ls Ghm gty 6,800 8 e 13 dalllae 35 e 4 gad
QI_,IJ-{"_..-L_.‘ 654,__5 5 d'_:"""ﬁﬁ u.r—l_.::.-'l deie ol el

le_hjb.!i 3l !_i_._ u_pl_._:,-_lj il g ol flas 32
b il s pol P b el 2l

S Lo oy st S glaaaliin , Laesls ‘SJ-JC“"'




¥ i abla e 250

el
L

A A SRR P2 T

bodoas Al Jaun i ol 3,3 amy Olps 4z 81 ks
Wl Gulge @ A g Oljn atla B3 i 5 O gzl
o 3 S 33 o3kl Candy 5 ezl aih
PIE 22 ATy Y 00 3l s e L (Y0 0T) Ly €
Bl ol VO P Rpe LSJL""‘-:". Ty i S
b Soady 3 olait L L S ey 5L alis
el oy A8 e s AL Y S a
o e S e L alie 55 a8 sla bl
3 p s QLS5 e (G ly ) IS
OlSea 5 sl 48T 2o Sl (L 2ol
ShLSaa 5 s Ll (0AV0) Oyl 4 S LS (148Y)
St ey blis s g0l sy 5 Laly OLi (144y)
o3 I gl dims (B asply &5 2l e g
AL oy )Y S Catly oS Ll s (V48Y) O tKaa
e S JLl i a1y ms el Er e
LR IR PPN P B

Olan Ll (A ;b b 5 (A 0 gy Sl 22IE
OPLS 5 St s L5 oas gy O 30 0T Bl
2 5la c(4Y) oz 0y e (344T) g €19AY)
Asala OLE oo b aalllas Sy 0 (144Y) o, SIS
23 Sl bt ol om0 & plpr S K
A e S IV e 53 sl g
C3ba 1) UL e oS A Sh el s SPIFk
P 034 e 4 O e 5 S B g Liles S
ol plndl (3L oladllan ligr 3500 5 55 wupa Lo
WAl s (VM) OASaa 5 S« (1440) audy, oo
Sl S 5me 0l sy pa Wil e il Y G st
S el 3 (YA4Y) OIaa 5 ooy gh tL s Siays,
A gy a3t b Oy (51 oS (ghalitin s ohoaa o (oY
Gl ys (6 S S)LS i oS aall 03,5 b alis 5o
LS w3l il ay Y S Ll OLES wilazits
0 (.5 Sl aw st Sl 5 .l as S 55
ek 42213 @ pa N

Ol o planit andiles VY1 glewoBt 1 oyl Jgas

.\Fn-.dlﬂéﬁ“}\."- ]J )

A bl OF e gMe lad Jgmze | 54t R L
R el (ol par 03 o Sialatil S S, Olgee
22 =5 Ol o Slara )8 51 K ol ol b2
S el a2l SLa s 5 el (sha ey
aealllan ol ol s SLp el ) Ogal oy ) oS
Ol 3 (A5l 5 ey 4 sl ol 5N s

el a3y 2 5l 6l

POl T
‘_]l_,.JI‘:._._%k;__.JJpjla.St_,_,:StgLnut_:..‘.x LYY IS
e TS TRC P O PCP WA R T PSR S
J—:l)ﬁ;k..ﬁﬂﬁs(ajlhﬁ@b%i&;{ljik}:sﬁs@m|uf:s
i g eald dibir e (gl 3028 e 53 040
dos paly O 4 Lo S il s 1y wlii o (i 4
coine g ALt IFF ol S il 3 755 msiealy 50
10T sy 550 A2 @SS Al dij
Feooa, P8l GBI P S D Loy 8L e
2392 53 dad B 5 e ol 55 S dals Ui
L - T T P A I W RN T
s i slel s Llea S o LA s s AD G A &
ot LS 5 ol e Sllan 5 L a by,

el dgd BB e BB o 5 5oL

fspadly £ 5 Shal3H 30 yige slao pal,

e L bgeis

2o B Al £ s 5 S e sl
Syl (U anaber glan s alal s Gies o 2
e LIRS S PYCIU VAP JNT RS S
23 ot Sz ,oal 5 S il b astizad aas L5k
Jdilow (YooY (s 8 Ctdthan o N N
Rl s 002 0D xS ey Ui 3,
A8Y) DLKas 5 sl (139A) 011Kem 5 ula (144 Y)
) O a5 5 K sk s (V8AY) Ol Sn 0,
St lar 48 Sl aohy DL (5,2 g olad Jado

oyl A s MO G s Y L s F il



18+ /. sloo el Mdould o)

Lfi':)'v’: o aSenits alma

(MR 5 $a0) o ple S3L 5 pite bl p3fialy £ 5 dess SRl o Y Jsox

EF A Ol

axdllan aldaic edif aallae
s,

el S3 AR (Y-.r)__ad_;;,,__-.,_:)s 0

aalliae TA Lot 3 s bl FALYA) s ¥

4 S iy ARES S RUPHK PN VRN

aaltlan V1O i 13 s bk (ARYA (A% g ox (t

adlian V10 lloni |3 ol ol i (1aar} e ©®

andles 110 i 13l il FAYYA] (V431 ) O 8a ool (#

anbllan PA obond 13 5 bt 7 (AN I8 5 25

b S5 Al (Y488) 1y 4 ol *

ol S5 JARS (184A) D80 5 pla @

sali S5 (AT (8aY) o en gy (Ve

sty S5 FAT: (148Y) Oy gt (4R

edls S JARYES (Yaav) 5k (O

aalllan YA o 13 s ol AT (8AY) o Fp s e (OF

aallan Y Lot 13 ks (AR g e OF

sl S5 JARTS (V494) amedy g jer (10

okl 53 AN (88Y) GLn s apa (V8

ed2i 83 AlA (AAA) O8s 5 nSola (v

sl (83 IAd (180 el s e (VA

FEERCH FAN (14av) .S g5, 08

sl S5 0 (T ) ,8ee 5 500 (T

akdi 53 (AR (rry o xls , Sy (M

16.56 e

SD=7.58 e bl ol

N OO e
feely Llgi g s SSL a0 ok 5500y e D3
Sl Er 350l Sl ol g t_ﬁ'da\ Shp 1y adims
e €l ol Coed 0l wolined OSL (gay 2 S
3 eslind )G ar,s Sleds Jie spd e eslinad &S e
plowl Soallas L2 0 50k s b5 o (Jlady ey bl
5 b b ey OSh el 8 Klalys wpe) ol 03 el
3 G 0 sk Jle)) sanS Zile BS Slasle
by oS COAVA S 5 gk ) s il
ol olBn a8 il ys sy Sadlas s (139F) O gl

Sise beu s a3 dels gkl A

G opmy oS glanelbioy &5 D35 amm ISk
45 asls °.U§ L delis 53 355 o0 Jlay) el ol o
o el oSl gt Sl e WS
Ol Ol o eS el VIOA Jlme il L VFIOF

&...uiJ.-.ﬁ)JvV UTU{_/CL:-:JJM)JO C—"J

oy, SSL
PRENUINPI PR {PUPY S PR G - SRR VLT C P
o Jlyl SSL (g e Sliel Do VU has ol



8V i holu a5 a5

AT @ les e s gL

JJ.Q;J&JML:'CJ_}&|}J|J>O.:J;:~:{JPJ:-

RS R AY 7

dolilow py Wluoguas

A Rt £ 53 Kl e o e 3 s
akiay LA o) woliln py Dloo past Gl e sl
Al S5, ity b Jlo i, Cloias
Sz SLadlier Sl o g 1 o oclion cadlit
3 oeka) Sl adins S Y CH WP Y TN

QAN G 5 516 144y SUNS
St ity Gy b 3y 53 0l plondl (sla e,
] s ¥ aabe dmio a il a8 Aad
VA O 5 el (198Y £l Eh) b e rals
amiz Vv gl 5, bl (6 lie Coloedis sl
leasidn n 8 il VAAY) 1S, bl Ales § S5
Qbbb yu ol g my Pl A Gl o
031> pmly 0780y 1440 o K zobe s (Glamins
el e 5 b S e ol ) 455 e oL Lasdias -l
L o il siias sl 0551 s o e TR
Eamdpn S a o LB (VAATY ST s, YL P e
A el e sms oy 0331 50 s 15 g,
At w3 en DL (5 ke (SN Gha gl g ge 4 oS
Olpse el K5 ima e 0L i, sl b @
o Aol Cr ol o aaliin b Sl sy ) e
QAVD) by Jsy «OAW) YLS 50 g, it
U Bk U st e i a8 (S5 slaabipndy sy
Pt Vel asgly 65 oty es 5 K i e
ol el s K55 (NPT U4 IS (14AM) oS6
s e K05 350 53 A3 Wles S 83 7Y Aoy
Py JoB by ey sdees IS 4 4 s e

Al (5

o sy » el s oliS Sl s elS Clasie Jols
&P end PO A el WG dsl s b
Seslinal 2l Sy Jays Jlogl 5, L
3 O S pe igs a3 1 S ey Cleas
WS sl £ N deys 180 el oy i

(JJ—.: 4.2-};\" a)Lu..: JJJ.J- 44) S

T G Sl p 50 el 5 Y LS s
(ul:.:...._,.;mi;_\fdl..‘u‘_,f-bjs)‘_;.ﬂ .:.\SL_

ol ol Sl . 1
i £5 Al S aalas 4l &
el

PRV SY VRO (Y44Y) O1180e 5 1Ll )
oS 3 . SELES INFI P I |
anllian & Ve SRS INTII VPRIV o) ¥
on)lae O VYA (88 ) Jul, 5 ¥
aallzs & /A (VAN JGi 5 .54 o
aalllas 47 (8AY) 8N 5 5
st S ¥ (V8AA) 8N 5 0 eall v

anfilzs & L S P S P T
10 A

[QLVAY’
anllzs & £ (AVA) 3,8 5 o) e q
aallias 0 Ve (AVA) Jalsy o 1
aalan & Vr (YAAAY L ya W
aadibs 0 VRO (VAAY) L3 e, vy
IR v SRV NI i
andilaa ¥ 474 (h4A%) S o Sl 13
aalllzs 0 AIA (VAAV) Sl 8 0
s Ll S5 IAYL (VoY) ) ml 45 \F
edis S5 Vi/F (YT} S 55
alls 83 Yoy (FraTyajigsl 4

llas W 534S ey o0 bty IS be
u:.._:‘_}_!i «J‘:i"l'-“‘ St 0 rl:bul Y olat LJ_,J.’- PLE - JSJ
NP SN 77 (i S et L7 v Pl p



0 /. glas ety dodadl 3 o

L.§":J'i aJS..:JJ J.Lx.a

olts (VAYA) akdy do5 5 (V480D ay ilee 3 O
& A= sl 5 gl ANl S s 8 ol
(VAVAY ddd 3 Jf « Opeiler gt o wiloa] A mophy
2 G O pde g sl Ay ANl 5y & Dsls ol
by a el Y o bt gt XS gad sl (35l £ 5
03,5 4ot 1y welids p Dol goart 41 B g SlASL 4
S Sl g ! gt sla il et
oS V/OF Jlna B2l 5 Ao yd AV/ND oSl b waliie
Wl Gand L3
T S il Jolpe 4 a5 o sl NAESTOE
I iy Lt (Ko ekt JHb 5o e a2
Sl el Jodd palie Sos 2 bl T bl ol
S 5 s L 5 paly 45 sl OLLS Lads sy jdo msaw
kS o Fy) g s S K by b g
olol gl (aalitiny Jaeb 5 (slaiens SleDibl 0 2K
Las poaly as . ¥ opled Jador (P=ryeed) ol gobs g
B S ohaoys T8 el Sy a5 4 0L

e ks VOV glaay SAeDbl 5 YIFA S5, YV

ooled 9 5 ey sl

L gy F Ll a5 S sbaylal, 3 S
el Al e OF g g ekms sy b et ad a5
gLt S Gt 31 o3 5 S Wb Gk St S
BL I gl 03 5o sl b el e ol Sa31l ek
Sy LS Sl p b el Gl ediasgty b
5 Ao aaly adms poby 5 bt sl S5 s, S

Aas C‘,““L‘ i p as 45 Ay g0 il ga 1) 255
oS L bl ) gLl 35 S il
(VAAA) Ol LSan 5 S 305 rap—ty sl il g
Uy i 1y ke el 30 45l oy oS S e 15k
Il Sy K gi e o O Jlufh g0 481y 23 5 ool
Sl b s g b by (g 5 4l e 51 205
St s oy L 6 o3 4 i (8 2t 5 35

Jé}:—‘l n.)J_)_s"x ‘(‘*q\)y_)b'l{cﬁl:‘l; .1.#‘-,;— 3)—5;;‘

Sl gas piia ol o gy F 5 Y )l )yl

FEv Sl
5,-:-".) t}' sdisS dallas \.i-g3J
aalihs F5
aalid Syl 0dl S5 ot (8AYV) o A
s
Y5 I Y
(34AT)
i J._S U,SL-J:L,
Al Y
(Y8A+)
Ly 151
e JS il ¥
{(VAAY)
[Jblg.c.hjt; 32
\fis o
(14AD)
f)b&n—i i J-SU
YiA 4
(14An)
S am o Lyl
VIA ¥
(14AA)
) RPSTREN Y
e A
(1aAn)
PRILISN < v DS 5 S
¥ 5
(dpi ) (VAAA)
I adli S5 A (f0 ) ool sS 1
e ki 53 . JE 5 oo S "
(AFA) O ,m
pa sl 53 w (xee¥) 255 Y
e £l S (14FF) g3k g
) i
axliias
e oLl S (ary) L
> y = ¥
andides
H L Su 5 '}._{..__
"d 10 . 1
wallas (14FY)
o L2 = Y
' \F
aalllas (14AY)
BPILRLAPE sl 55 Yrf (VAAY) yile W
LS Gl ak2S 83 v (Te01) S0 1A
eSile M = ¥ND

St il it 8D = VAOF




V0T lSize ol n; 1285 LA SRR IR S

' N
v

Wb dele 0 8 05 ey s il cpf 3550 5 g5 UT el VTINS5 o) Gy 5 e 8

Sl PSR ¢ ST PR ol jod by (g K S g o)L o3 F0 L s s
ALy olian O s ol A 3 gt 0 o)l e

A.U‘!Ju_a

bty Sl s slasal, 4 by e TP [ B N T

() F Slosdes il Sagdon § para ERFRES )
YiAA or/ee Tiras ¥ A
Va0 WorTy 1 ey 8 s
TALYY Y. e

Ay E 5 A s WlE R sl o,k Jaue

oAl g anlllas sfaws W e U 245 aalllas
Ll b ol s s t YA (18a) Ly
Glln U ol an wls andllas 4 FA1 (RAT) LS 5y
alitis o b ol ae b A v (HM).;,L)KM,_..SL&
Wbl sl aa il PRIV '/\' (VaADY L., oyl
St A o il Y AYie (4ay) oL
S Db ol aa il ¥ W (haar) L,
‘_.,-ﬁix,l,.,;,.l,...uu Oy /4 (\W),;@&_,,_,;,QJ.
g e PP IR b Yo Q) L 5 50
NEFTERPIN o alli S5 14 (V450) 18]
b b PEVARE TS YA GaoY) s
R FPRE Wb S5 TV (V4293 0 jpe 5 0,8

L NI {onagy 35 da s il L) M = veyts

e ST RVERE R+ Olome S12ut} S = vry0a

AL e 53 40 Slabe! nng_,Juﬂ.:.iuLsharabd'.ﬁ L bk LN ol u RTINS St Ogasl




A0F /. slad putd; ddoihd gy

L’S‘:'f: ng.:-.'-lJ d:pn

L o

PL QIR Y P L P

ol 055 ol yan dados 3lrt Good wrd g axsls
) e d lin o220 oy 52 0 3551 sl Ol s @
1S Syl asbi o 01 il 3513 Zoesl o 2l
w7 el

s 8,5 ) e e O e g Y3 S elen al
Obejls b yme 001 ey LIOW A PR WL C_.AJ‘ 4ges 3
iy gy g Wlgiee AL 02 5300 53 0§ Zalem
Aol oS Sl bl e 5 Gy 3dma (Glaaal y Al
3% planit

b oot dnd gy 4S5 b 4 Ladif 2
T P L P My 31 3 slize
Sy s ey oSl it D o S e
A

03} jumad SlLaSY WK A n ey Sl salanl

Sy oy el bl el Ly ge 0 b

L] ’ .l
ngﬂfuss;;@,usql,:dﬁgauy&sﬂb@
iy e aogely 5 I 03 @ PG s
ot gl aul s il (glas pml) L e L
Sl Ut e bl ol Rl Sl S
e Ol g5 s el sdel Gy gy o) 92 S Ao
Jsder 55 45 ,abolen 0dd o) p LA2 maly e S o S
(s b 3 (SB) o plor Il 0 Jala U F esled
ol i ey B o e e T SR G
ks el 5K ol g ol O Sl e S
oy 0 rlo 31 e 5 poaly (e RIRPRVRUIICIPRP e
J—{ML@_;—;QL:——JJJP;}ML'—;NILJ@JD)?‘J Spdoge
e A S Jre 03 gl 8 I e
Q)Hg\)&pb%ﬁdlﬁyww;}by.ﬁg

Sl bl V8

ik o ey e 2 5 08l F M Jasr

Oy [p g Dpr [ oS Shena St oSl sl P8
VY . ATAN 5100 ﬁ\
M}‘ » J—é J)h
vy \¥id ony ATARY j
e oht aldins g S 3\
i R 5iF VAID J
ABlS S 3
v Al TiY A1
. 0w , ViOF AZAL S5 L e
YALD \ VoV Vage ¥ ob pat aall :L
&
TA T vy ThY 3dams 5,50 9
TA \ AT/A \O/TA o s
. &)
TA o ViOA \EIOF S pE y sAE B
\F/D . \fias a/ve ey s g ey 1)

s




180, Bie cilsle La; 295

WAY @0 Ll e Py L

AR

ol_ru aalti

5

Ze).:'.::-

GBS b

:.Jl.u-j !f'v.;
o i
ey 2SY

e
N

bty Sobs g

Jsb

Aely

wl, UK..:.»

Pl 5 Gl slas

&L

1. Aday, L.A. (1996). Designing and
conducting health ‘surveys. 2" e San
Francisco: Jossey - Bags.

Adams, L.LM., & Gale, D. (1982). Solving
the quandary between questionnaire length and
response rate. in educational reseatch in Higher
Education, 17, 2231-240.

2. Alreck, PL,, &Settle, R.B. (1995). The
Survey research handbook, 2™ ed. Boston: Irwin
McGraw-Hill. *

3. Armstrong, 1.S.,& Lusk, E.J. (1987). Return
postage in mail surveys. Public Opinion Quarterly,
51, 233-248.

4. Berry, SH, & Kanouse, D.E. (1987).
Physician response to a mailed survey. An
experiment in timing of payment. Public Opinion
Quarterly, 51, 102-114.

5. Brennan, M., Hoek, J, & Astridge, C.
(1991). The effects of monetary incentives on the
fesponse rate and cost-effectiveness of a majl

survey. Journal of Marketing Research, 33, 229-
241,



187 /. slao paly lulowl$ ) p

F
L

J{_f-';,: s A5l e

6. Bevis, J.C. (1948). Economic incentives
used for mail questionnaires. Public Opinion
Quarterly, 12(3), 492-93.

7. Brunner, A.G., & Carroll, $.J. (1969). Effect
of prior notification on the refusal rate in fixed
address surveys. Journal of Advertising Research
9, d2-44.

8. Burchell, B, & Marsh, C. (1992). The effect
of questionnaire length on survey response.
Quality and Quantity, 29, 233-244.

9. Carpenter, E. H. (1974). Personalizing mail
surveys: A replication ad reassessment. Public
Opinion Quarterly, 38, 614-620.

10. Champion, D.J, .‘& Sear, A. (1969).
Questionnaire response rate: A rhethodological
analysis. Social Forces, 47, 335-339.

11. Choi, BK.Pak, AW.,& Purdham, J.T.
(1990). Effects of mailing strategies on response
rate, response time, And cost in a questionnaire
study among nurses. Epidemiology, 1,72-74.

12. Church, A.H. (1993). Estimating the effect
of incentives on mail survey response rates: A
meta-analysis. Public Opinion Quarterly, 57, 62-
79.

13. Clausen, J.A., & Ford, R.N.(15947).
Controlling bias in mail questionnaires: Journal of
the American Statistical association, 42, 492-511.

14. Del Vall, M.L., Morgenstren, H., Rogstad,
T.L., Albright, C., & Vickrey, B. G. (19997). A
randomized trial of the impact of certified mail on
r?t]aonse rate to a physician survey, and a cost-
effoctiveness analysis. Evaluation and the Heaith
Professions, 20, 389-406.

15. Clark T.J. Khan K.S. (2001) in the effect of
paper quality on response rate to postal survey,
journal of medical Research Method 1 -12..

16. Diagnan, M.B.,, Michielutte, R., Jones-
Lighty, D.D., & Bahnson, I {1994). Factors
influencing the return rate in a direct mail
campaign. Public Health Reports, 109, 507-511.

17. Dillman, D.A.(2000). Mail and internet
surveys. The tailored design method. New York:
John Wiley & Sons.

18. Dillman, D.A. (1978). Mail and telephone
surveys: The total design method. New York:
Wiley.

19. Dillman D.A. (1972). Increasing mail
questionnaire response in large samples of the
general public. Public Opinion Quarterly, 36, 254-
257.

20, Dillman, D.A. Sinclair, M.D., & Clark, J.R.
(1993). Effects of questionnaire length,
respondent-friendly ~design, and a difficult
question on response rates for occupant-addressed
census mail surveys. Public Opinion Quarterly, 57,
289-304.

21. Doodd, D.K., & Marlwiese, B.J. (1986).
Survey response rate as a function of personalized
signature on cover letter. Journal of Soc)al
Psychology, 127, 97-98. '

22. Dolsen, D.E., & Machlis, G.E. (1991).
Response rates and ,ail recreation survey results:
How much is enough? Journal of Leisure
Research, 23, 272-277.

23. Duncan, J.W. (1979). Mail questionnaires
in survey research: A review of response
inducement techniques. Journal of Management, 5,
39-55.

24. Easton, A.N., Price, JH., Telljohann, S.K.,
& Boehm, K. (1997). An informational versus
monetary incentive in increasing physicians’
response rates. Psychological Reports, 81, 968-
970.

25 Eckland, Bk. (1965). Effects of prodding
to increase mail-back returns. Journal of Applied
Psychology, 49, 165-1 69.

25-1. Edward, P., Robert 1, Clark , (2002)
Follow up letter, Increasing response rate to mail
questionnaire. British Medical Journal. May (18),
324 (7347): 1183.

26. Evertt, S.A., Price, J.H., Bedell, AW &
Telljohann, $.K. (1997). The effect of a monetary
incentive in increasing the return rate of a survey
to family physicians. Evaluation and the Health
Professions, 20, 207-214.

27. Ferriss, A.L.,(1951). A note on stimulating
response to questionnaires. American Sociological
Review, 16, 247-249.




WOV ol wholu 1,85 8o

\YAY 1) oL 4 FT L

28. Filion, F.L. (1975) . Estimating bias due to
no response in mail surveys. Public Opinion
Quarterly, 19, 482.492,

29. Forsgren, R.A. (1989). Increasing mail
survey response rates; Methods for small business
researchers. Journal of Small Business
Management, 27, 61-66.

30. Folwer, F.J. (1984). Survey research
methods. Beverly Hills, CA: Sage.

31. Fox, R.I, Crask, M.R., & Kim, J. (1988).
Mail survey response rate: A meta-analysis of
selected techniques for inducing response. Public
Opinion Quarterly, 52, 467-491.

32. Furse, D.H., & Stewart, D.W.(1982).
Monetary incentives versus promised contribution
to charity: new evidence on mail survey response.
Journal of Marketing Research, 19(3), 375-80.
Gendall, P.& Hoek, J(1998). The tea bag
experiment: more evidence on incentives in mail
surveys. Journal of Market Research Society, 40,
347-351.

33. GendalL,P., Hoek,J., & Esslemont,D.(1995).
The effect of appeal, complexity and tone in a ,ail
survey covering letter, Journal of the Market
Research Society, 37, 251-269.

34. Giles, W.F.,& Field, H.S., (1978). Effect of
amount , format, and location of demographic
information on questionnaire return rate and
response to bias of sensitive and no sensitive
items. Personnel Psychology, 31, 549-559.

35. Goyder, 1.C, (1982). Further evidence on
factors affecting response rates to mailed
questionnaires. American Sociological Review 47,
550-553.

36. Groves, B.W., Price, Olsson, R.H.,&King,
K.A. (1997). Response rates to anonymous versus

confidential surveys. Perceptual and Motor Skills,
85, 665-666.

37. GuilahornJ.E..& Gullahorn,J.T. (1963).
An investigation of the effects of three factors on
response to mail questionnaires. Public Opinion
Quarterly 27, 294-296.

38. Gulighomn, J.T.& Gullahorn, J.F.(1959).
Increasing returns from no respondents. Public
Opinion Quarterly, 23, 119-121.

39. Hackler, J.,& Bourgette, P. (1973). Dollars,
Dissonance, and Survey Returns. Public Opinion
Quarterly, 37(3), 276-81.

40. Hare,S., Price, 1.H., Flynn, M.G., & King,
K.A.(1998). Increasing return rates of a mail
survey to exercise professionals using a modest

monetary incentive. Perceptual and Motor Skills,
86, 217-218.

41. Harris,J.R., & Guffey, Ir., HJ. (1978) .
Questionnaire returns: Stamps versus business
reply envelopes revisited. Journal of Marketing
Research, 15, 290-293,

42. Heberlein, T.A., & Baumgartner, R. (1978).
Factors effecting - response rates to mailed
questionnaires: A quantitative analysis of the
published literature. American Sociological
Review, 43, 447-462.

43. Henley, J.R.(1976). Response rate to mail
questionnaires with a return deadline. Public
Opinion Quarterly, 40, 374-375.

44, Hensly, W.E. (1974). Increasing response
rate by choice of postage stamps. Public Opinion
Quarterly, 38, 280-283.

45. Herzog, A.R., & Bachman, J.G. (1981).
Effects of questionnaire length on response
quality. Public Opinion Quarterly, 45, 549-559.

46. Hopkins, K.D., & Gullickson, A.R. {1992).
Response rates in survey research: A meta-
analysis of the effects of monetary gratuities.
Journal of Experimental Education, 61, 52-62.

47. Hopkins, K.D., Hopkins, B. R., & Schon 1.
(1988). Mail The surveys of professional
populations: The effects of monetary gratuities on

return rates patterns. Journal of Experimental
Education, 57, 173-175.

48. Houston, M.J,, & Nevin, J.R. (1977). The
effects of source and appeal on mail survey

response patterns. Journal of Marketing Research,
14, 374-377.

49, Issac, S.& Michael, W.B. (1995).
Handbook in research and evaluation, 3™ ed. San
Diego, CA: EdiTS/Educational and Industrial
Testing Services.

50. James, J M., & Bolstein, K. (1950) The
effect of monetary incentives and follow-up



10A /. slaspaly Ll § ) o

Sy 0dKE s abes

mailing on the response rate and response quality
in mail surveys. Public Opinion Quarterly, 54,
346-261

51. James, J.M. & Bolstein, R.. (1992). Large
monetary incentives and their effect on mail
survey response rates. Public Opinien Quarterly,
56, 442-453.

52. Jenson, J.L. (1995) The effect of survey
format on response rate and patterns of responses.

Dissertation Abstracts International Humanities &
Social Sciences, 55(9-A), 2787A.

53. Jones, W.H,,& Lang, J.R.(1980). Sample
composition bias and response bias in a mail

survey: A comparison of Marketing Research, 17,
69-79.

54, JonesW.H. & Linda, G.(1978). Muitiple
criteria effects in a mail survey experiment.
Journal of Marketing Research, 15, 280-284.

55. Kahle, L.R., & Sales, B.D.(1978).
Personalization of the outside envelope in mail
surveys. Public Opinion Quartgrly, 42, 547-550.

56. Kanuk, L., & Berenson, C; (1975). Mail
surveys and response rates: A literature review.
Journal of Marketing Research, 12, 440-453,

57. Kephart, W.M., & Bressler, M.(1958) In
creasing the responses to mail questionnaires.
Public Opinion Quarterly, 22, 123-132.

58. Linsky, A.S. (1975). Stimulating responses
to mailed questionnaires: A review. Public
Opinion Quarterly, 39, 82-101.

59. Longworth, D.5.(1953) Use of mail
questionnaire. American Sociological Review,
18(3), 310-313.

60. Lorei, T., & Gurel, L. (1967). Composition
of ex-mental patient employment information
obtained by mal and interview, Journal of
Counseling Psychology 14(5}, 458-461.

61. Maheux, B. Legauit, C., & Lambert,
J.(1989). Increasing response rates in physicians
mail surveys: An experimental study. American
Journal of Public Heaith, 79(5), 638-639,

62. Mangione, T.W. (1995). Mail surveys
Improving the quality. Thousand Oaks, CA: Sage.

63. Martinez-Ebers, V.(1997). Using monetary
incentives with hard-to-reach publications in
panel surveys, International Journal of public
Opinion Research, 9(1), 77-86.

64. Mason, W.S., Dressel, R.J., & Bain, RK.
(1961). An experimental study of factors affecting
response to a mail survey of beginning teachers.
Public Opinion Quarterly, 25, 296-299.

65. McDermott, R.J.,& Sarvla, P.D. (1991).
Health education evaluation and measurement: A
Practitioner’s perspective, 2 ed. New York:
WCB/McGraw Hill.

66. Moss, V.D., & Worthen, B.R. (1991). Do
personalization and postage make a difference on
response rates to surveys of professional
populations? Psychological Reports, 68, 692-694.

67. Mullner, RM., Levy, P.S., Byre, C.S. &
Matthews, D, (1982). Effects of characteristics of
the survey instrument on response rates to a mail
survey of community hospitals. Public Health
Reports, 97, 465-469.

68. Oden, L., & Price, J.H. (1999). Effects of a
small monetary incentive and follow-up mailing
on return rates of a survey to nurse practitioners.
Psychological Report, 85, 1154-1156.

69. O'Rourke, T. (1999) Increasing response
rates: Specific applications. American Journal of
Health Studies, 15, 164-166.

Ttes
70. O’Rouk, D.P., & O'Rourke, T.W.(1983).
Improving response rates to health surveys using
mail questionnaires. Eta Sigma Gamman, 12-16.

71. Phillips, W.M. (1951). Weaknesses of the
mail questionnaire: A methodological study.
Sociology and Social Research, 35, 260-267.

72. Pressley, MM, & Tullar, W.L. (1977). A
factor interactive investigation of mail survey
response rates from a commercial population.
Journal of Marketing Research, 14, 108-111.

73. Price, J.H., Easton; A., Kandakai, T.L.., &
Odel, L. (1996). Ace-specific versus general
stamps an African-American women’s survey
return rates. Perceptual & Motor Skills, 82, 928-
930.

74. Pucel, DI., Nelson, H.F., & Wheeler, D.N.
(1971). Questionnaire follow-up returns as a



109/ i Ololu 1ya) 5o

AT @) Ll @ sY L

function of incentives and  responder
characteristics. Vocational Guidance Quarterly,
19, 188-193.

75. Roberson, M.R., & Sundstrom, E. (1990).
Questionnaire design, return rates, and response
favorableness in an  employee  attitude
questionnaire, Journal of Applied Psychology, 75,
354-357.

76. Roberts, R.E., McCrory, O.F., & Forthofer,
R.N. {1978). Further evidence on using a deadline
to stimulate responses to a mail survey. Public
Opinion Quartly, 42, 407-410,

77. Rosen, N.A. (1960). Anonymity and
attitude measurement. Public Opinion Quarterly,
24, 675-679.

78. Rossi, P.H., Wright, J.D., & Anderson,
A B. (Eds). (1983). Handbook of survey research.
Orlando, FL: Academic Press.

79. Rucker, M., Hughes, R., Thompson, R.,
Harrison, A., & Vanderlip, N.(1984).
Personalization of mail survey: Too much of a
good thing? Educational and Psychological
Measurement, 44, 863-905.

80. Simon, R.(1967). Response to personal and
form letters in mail survey. Journal of Advertising
Research, 7, 28-30.

81. Singer, E., Hippler, HJ., & Schwarz, N.
(1992). Confidentiality assurances in survey:
Reassurance or threat? International Journal of
public Opinion Research, 4, 256.268.

82. Singer, E., Mathiowetz, N.A., &
Confidentiality concerns on survey participation:
The case of the 1990 U.S, census. Public Opinion
Quarterly, 57(4), 465-482.

83. Singer, E., von Thurn, D.R., & Miller, E.R.
(1995). Confidentiality assurances and responses:
A quantitative review of the literature. Public
Opinion Quarterly, 59, 66-77.

84. Slocm, W.L. (1956). Increasing response to
questionnaires and  structured  interviews.
American Sociological Review, 21, 221-225.

85. Smith line, yhon Martin, pouale deillo
{2003). question color and response rate to mail
questionnaire, Evaluation Health Journal, Jun 25
{(2) 189-99.

86. Summers, J, & Price, FIH. (1997}
Increasing return rates to a mail survey among
health educators. Psychological Reports, 81, 551-
554,

87. Torbi, MR. (1991). Factors affecting
response rate in mail survey questionnaires.
American Journal of Health Behavior, 15(5), 57-
59.

88. Wagner, W.GG.,, & O’Toole, W. M . (1985).
The effects of cover letter format on faculty
response rate in mail survey research, 5, 29-37.

89. Worthen, B.R., & Valcarce, RW. {1985).
Relative effectiveness of personalized and form
covering letters in imtial and follow-up mail
surveys. Psychological Reports, 57, 735-744.

90. Yammarino, F.J., Skinner, S.J., & Childers,
T.L. {(1991). Understanding mail survey response
behavior. Public Opinion Quarterly, 55, 6130639.

91. Yu, J.,, & Cooper, H.(1983). A quantitative
review of research design effects on response

rates to questionnaires. Journal of Marketing
Research, 20, 36-44.



