VO -A+ (1FGF) 1T Jsoi 5 des? Co ko dolila

Ol (210 3o Cario 33 (6 yuie (51869 9 (S5 L 9 pb Wl wy g

s . Vo )

. . E .- “ ae )
Sl s pla ol8ails 655 10 lojlu g o cuSiils

(S5 l304ge) Gkl s 95 ply olKails (635 50 lajlo s ke ouSiails’

oS>

Q_Q?‘S{Lmdj,sl,:_wl ;\>|}? 4.3‘5&) ‘..\z_';.....m)l_xg.li QWWSG;)QLAMoub Lol a,.f‘sa O yg0 d}ww.sg_é.)dbl.gQLA)'Lw sbeddls als

o1y olbeles b oyl wsle SIS LB sblse o lesl ol 0929 b canl lalis Ban G 50l a5 cubls aalgse b i (g ,loldg 2ol58l

Sy 995 B pl 4 585 eyl b adiles o aS a5 ls Lo

Ol 3l g Vo 51 Slae Gislowy S jetate i w30y b yiie (,l0l3g 0 (6l fb)..;b sy 4 Ul ool G allie oyl jo
ool ol Yo g (pl j0 aS e oo lis cegpre Joe Qy;ﬂ mlo 28,5 Oype Gl o plde b aiw) jo Jd Wy aw b e
cd_bsd)_aﬁé)‘oujbwfuwswﬁfwu.ufung,éb AJ).sGlsuw))‘LJJ)JOMJ)Ow))‘BJJ)JAJQLo.&‘QLA Jal.u)‘o);n.e‘}

20,55 oy camiinns LS

J..)).) ).:9.44.: 03 sS)d U"’))‘ aJ.)).) u).er.: ‘AJ).J O slezel g..\.:).a géﬂébﬁ :‘SA.JS 6&0)"3

[YY]‘\M‘ bu\ﬂ&)f Mj.u A.v).a L &£ = wl.w}‘ 6).“.».9 as Ls‘ 4.»;
Sy By g i (6558 Sty (5l)ls wiad ;08 w5 b slgaS 3
6By Cpnd a5 ol ST l[VEL il o e LsSps ol 511,
Y gama g sla,lil (b j0 00 S G pae ylud, L T bl g 0y
Sialil sr ot sblze B (5,1l LITFV].cil oslice calises
ol 5o 2555 U5 l3eld, sl o S5 om0 S b9
A ool el 4 led S 4T byt Sl g sld, s 4
by 45 00,5 astuiie 4SS Oladss o[ FF]a5 )l L3, Sleladl
Skl geanles (o0 Bpois i Jg jl3lg e i 5l ol
Jo 59 ea> b plojle @l o p Vb ez 3 Sude s 4 (s
Lo anje (2als aied a8 lagil 5 aeds)l ol i (g @ Glosle
[Va][YALosS o Jos

L byt il o wlg (ad (651 5 S e Ly
A gl e (2l 4 lies slealy ol (S s [Flasbeli
&y oies LSad s Hlaz 85 B el Ll opl joecasl Glojles
S 510y 1) &5y sladel g ool STpo 5l guale Dppd gim
pled () 2

ohg— ¢« Hloz @l LG o (g ks Sliass geoge ol o 4
s Voo b Jlo po en g pgun SUIL8:0,5 o Lal L3 5 )lse 4
A50ged a3l 00 B pae-ai p alayl ) SILSE g Wy oylol sgw lee b

Yo

dodo —

Pl 5 (S syt 5oy el (551 g Slajls j 4yl Bua
ol cyge jo a8 bl 5l i o el Baa pl 4y ol
ol asls 35 105 (6,9] Sgm g ST el oad (6,135 aslo (5 loldg
abpdy obylb o Jeol ol [F]oo 5 axlse s b ol (S
Soobzel 5l 5 anie p il wax e 4 oliws &5 Cul el
5 BUl sl 5 S50 & pal iy el s 5 5 b me o
imly 457 olasleil jo gl oy SIS L (g e S pols s
Saadily oy alal; S A 098 (oo plil WIS (6 e 4 (g ti
[V 100,8 slml lojls 5 s 5te (oo

Sl glp 1) GMUw ol ans jo 585 p Sleds § SV gams sbojl
Syg QEAS Syras gln Glie lasiy Glos jo pled g Oy
L 93 blajl cagare bk alys 5l oles Bas g [Vo]cel o8l
[Fa]. canl Jlolsg oL st sloul g Hlolsg b yiiee

e ol ST e St 3l Gl oS wies el Lo
SIS 53U 0 D8 L el Sy (pmeand (o SO i ol 05>
Jip Sro QlszaiiS o a5 i oy b mis[ V8]l 5 5
Bl e b slasiyy [¥e Joatian uytws jo 5 plolative g i
3y 0 F1esi o ol yage 205 (518 5 575 il oS 55 L o5
el griin b g8 owlaa !l LLIT G 0591 0920 (g5Lni

* halvae-23@yahoo.com


www.sid.ir

Ol (Hdé Slpe Crto 0 (g ptie 5By o syl Hlid 4 ﬁb'ﬂ‘/:”w)x IOl San 5,652, (cdgodome

Sy9 ool poal S 3S Baa L & Vgame g lanipy g 5o
SBpae 8D 10 Cude paal gyl slaai p[YY].0i S o 1,8 oolazul
Blo 1y Gas O¥game 4y laaiy (b5 jo i olls (Baus
IS o 1y 0 90,58 5 Selas oyl iy gV ) ] ain
SoYA]asle e 4 LSS Wiy 5l eaisS Gpae S il (6505
el lirosd o a5 s Syl g3yt il el St o
Lo 5 elaizl @i Galidl cge o i e s
preinns § Cute 3l SG Wy poal A ) WS (oo SIS oulea]
[YVIIYID Y]o s (6 piian (5 l0lag 0 s no

N O ged -0

Sty ol o el 5 Sns Ste 4F 5 s o ol shols
2 b ok 68 b bl asle ez

3wl ojle s a8l 009 edusiw Hlejlw jLael ulal
&y o (M ] laeoms 4 azgy (SisSz 5 plojl (syo 5 o
1) oleslo &y LgS L g [Y]awlls aslsl ol SO 055 & o o pe
o La[Y0]. ool o cloixl pgai 5 oloaix! Cogn SO aile
o Sy i g oyt A e St ol
3 rimten (eSS allase (s 35 pade (6 gl gieaiisany0s:
5ol Y]os3 syt loslucdas o Slojle SBlast 5 ledbl
SYL (59,8 9 515k e 40 SYL Culie Ol oS Wil ool ylid ylddous
Oy SO[YV]00,5 o (5,50 (5,l0lag ol el 9 90,5 o lan
GLilie plos 500, 5 (oo Coad Sl halS Goito sl
(0] 005 o el | 55lolig

N sofaliy -1

L s o w2 B985 b yB a4 e el S asle 4 50y
Sle SsBae ;5L 02y L Wi o2 LSS gean] )0 Jpae
ke s ol ol S PP Lo 8 e i i
= olig T an g oS o slaiel Spay 15505 (o lge
aalol jo g iS5 SO olexe s lolsg losl o [NAIYAT[FITA] ol
e LI DRV S O R g N B P e
0By s99,% Wl (HBly 510by (S olail L[FYIIYVI[Y - Joges
by @8lg 50 [aisd (5,5 o3l (s5lge g0 4 ()3, 5 (2

[FV] s i S5 51580 05 (e 4 o

G (o9ei0 Jo -V

‘_g‘)._g LsJMG a8l LENTY ‘_gL(b 4....0)3 9 > o}Lw uuLqu 2 o9 wl 5
el 030,841 W g0y s T b Lelge (glas, SIS )y
] J._’lﬁ 6)‘OL_§5 L_: .IoL_.u)| ) e)l._....\ T— J.QL_M: ) J».\._.o
(YVISYIe YL AL LYY I DY DD YT+ 1Y - 10v]

\44

Shol gl b (iogiy Voo 8 Jlow 50 5 o) Sen 5 Sz (e
Sz 5o (g,loldg 5 ol sai S S 3l ou S B as
ladlie Ve e 8 Jlo 5o 55 (w5 JuS g gioges aly] SGsg 25l
5 Ld lae,oly s culs) ol 5l Bam 4y Gl pede b
3ges (515 (5 e (ible

&L ) & 2l mlio plalo azg Gz e Gl ) Soa
5 dele itz e 51 sy o sl (SisSr y 5 5
5 po—aiolaiclk 0o B Sy i) g &y a8 sasms S Julge
RUW IRV

Ay olose! -Y

5 500, ol Gaeasds ahalycsbo (o —wlsl dl> o S slazel
ol adal) o ol b aie SO sl kel cwl sai_ig 8
o o o4 oS slezel bl o lgie 4 slazel[ VY]
a8l st I e o 5 o liabl 5 5 oS e
sloiel .0g-i o 00mlionn] ;o aloles S50 S 0, Sles s8>
3 2ol 5 B pmne pln s oo il LS b sl s
Sl e 50 ogen slo S 51 (S [VV]0,5 o )15 556 0500
LesS g 3550 50 oS Sras pliebl pae (30 (ol o (285 00 ]
o le oy slexel Lol sla ) Las[F8].canl Jgammo sblse b g
-F Jsmarmel ton s a5 — ¥ L -Y bl o LB -
Ly s (bl ooy S5 il 4y (5, 0lg[ ¥+ ] ez gloasy] 6
oSome LYo Sldllae 51 g byl Frlicwl oo Sy 55k slazel
9B2B sla LS 5 S (590,8 )0 5 by 5 slazel Lo L3I 5o
5ol Sy aly o slaiel a5 Sl 51 g[YA)aims o @3l)| B2C
ol Jsle S (s its olatel Jpa> o ol B3, sl b
[0+ ]cwl 6 i 5 lolig

o & 53 byl Y

Sl ye—e 1) Wy bl )k Oglase s05  sleiils 9 b aiuslo b po e
awles Flaul |y &y 5l golaie Slae g 0,5 wales sy Jglate
S50 35 e dunlio SO Azt lgie 4 ond S0 b [V S
o Ol 0B e d e A S sz ] g oo
JAF il ele S olsie o o5 5 i, l[ - JIVILE- J[Ya]ags
FUIVIFUES FEIVIPN WS SL S JURP-P g Y W PSR W C e S
B2B (slebame 599, 55 (2028 Vo Gizpan[FYIIFYI[FA] ol
3 g iie STl ploe (558 Lol 5l 698 cola g ;0 B2C 4

Abyiie cdla gl Lolul [Ya].o,1s 059 (6 yuie 5 ol § (453,
[ yv]. o Vb ool Spo il b b i a4 5Ls lolég

.\5).3}.1545—?,


www.sid.ir

VO -A+ (1FGF) 1T Jsoi 5 des? Co ko dolila

Skl 4igai 9 drols 1YV

mloaisy o Jld ooy an lpteiagh ol & bl anol>
Sy adal) Sl aiged pomaidly o (Suy SeedllS 00 208

tpq 1
az >

T b Ol a8)S S s D )0 48 =S aseed )
L_baliwj)SS OQB_AJ (oS )S)A 9 u)c‘d)_.m Y vl Jl.o..w aglais
dazg g cewloano 8 Oloull Bolai &jg0 4 bl ol )0

sl s 720 ,LiS cov o Jloizl asyo b N=

L_bamS).é u..J9_m.A ‘Ia_.wy 4S5 a_an ) cli_.i}j).é » Ulﬂ Jriad e Slouas
O Agal o 53 o8y b 0 (e s 03205 el
KV g

1y odle i g 4 i V4

ﬂjﬂ‘;KJMWJL;‘/j@QJJ/’_,F
a5 Sl ol Jliw sl a o eSwly Lol B (jisw (ol )0
A azg Ly fols wlie (o3l go—omme ;0 LiBgi Jos T
sl b 5l Glos o Yl nl an mul Gl ¢ 4 g yhe cmls

Y S g e oolaz ! Af L X2 loie sa Loz 5l el
L (@t o 5 6 S ojlasl Jos (oll) g5y (S Joe
ojlw Ly ol ;o bl )l oS jad i a5 o o L
J..\_A ) Lmo}LM: uLa.A .ld_l‘j) 9 6)_.50)‘..\_:| J..\_A )é Uw‘d_b})).a
il ge s laibiwl 3T e po polis ol jen d s lile

5 (V J5=8) adsl Jos (sl gy Jooo (A5 (231 sLa b
‘j_o.la J.»_wl.ﬁLfA ool i J_.ls \J9J_> o U’"’Qj)" AW C)LA‘ JJA
w5 il 3 et Elal Jas Sis Syl 5 gk s
@ Y FUPRUNEL | [PN-PPEE IR N (v PSRN WS, Ry
c)l_..u uLo.A JoLu)l o] ‘u“-“ﬁ)—' 6L®4.»_»4)5 09_")." s 03D
MLLSA ‘J.\A (ASA?W) ‘_g)LoLw Connd L o..\md."‘)‘

A 68 oIl Sl i ylae] 5 b i) =P
@bl 5 (mlsy b (i Sl Jae (2Ll sl
e (=ly) 2o )18 () 9y |y Jae j0 95250 Lol
i sl e claarls alas 4 oo 05 2s s
lone slasl shls (s lal ;i 5l (o3lms) (950 e Sy
U elaas Lt (5 alo o o sacs alol olodol b ansly
e 10 glaz mhaw 10 05250 slo o)l Liowiw (gl ousile
S5 o3l Jas 15 598 (sl Sen el [lis aS ong I
g ol Lo a3 ls Lk o))l joetate 4y ezran il
ol jmod ay con s Pl Jos jo asile S sloa aslio)led
PSS b e b4 ) Joua 0 5iojln 2 0L ol 2

el 050,85

A%

.\i_ﬂjl.lfj:jljd.alf o B o3l

L e

Ly slazel

RS D)

B gea

Sl iyl

Ly

E

SR e Jhe (1) oyles IS

G OV Mg —A

=9 Shel sl g sed paar ¢ slaiel ¢ Dl bl e 58 DY Igu
fad,lo (g lobine ),.;b & g loleg

G 95-1

il o hogit 605 W Ban b (55 e Lkl egl ol
el 0058 )5 ool s gy 5l b osls 6)51o)f Sl Omizen
SYolre (giladan 1 umghy cpl jo uds colazul Lg)L,o—l Joe eioren
IV P AW

Ol (55978 5 Sledgy )

o9l aez 5 gl 4l Slalllas Jols ledlbl (5 5500,5 (slecss,
wl 0\59.3 A.AL..M..MJ).: .Iawy > o.)L)

S5 031l Hipl 2Lk -1

oo ooliiwl #Lig,S W (g0l 5l anlidw LU (5,5 o5lail (sl
AS)Q do))“ < IAYY J.J];):}_.\a.n‘//\\/\ .L__Sﬁ ;_J]Q_*m’//\va J.__i):\
LT 55 ey 50 9 08,5 anwle(+1AVY &5, (g loligee IAY Yool
3,90 3,90 adS SLL Egaze 10 aS.000,5 dulxe /DY S FLig,S
DS oo )8

S5 oIl Hipl 2lg5-1Y

OB 53 5l e Sl g lgme sy bl (65 o3l T 2l

RUW L JCSRLTRI VRN


www.sid.ir

Ol (Hdé Slpe Crto 0 (g ptie 5By o syl Hlid 4 ﬁb'ﬂ‘/:”w)x IOl San 5,652, (cdgodome

Ly IS G ol e o BB o5l

R*= v
L4 sbezel

L e ol

L Sl Bl

Se sk solgiiny e ((Y) o)led IS

oB9R Sl Suwaiy g 2bis-1Y
ey an “asyyan olazely S lol by P Jgas mbs bl 5
il e Wy 4 5005 else o5 08,5

S s ‘5J|:U} 2 )‘.'Lf;‘ 6&5}\.« Shead () e)u d}-‘\?

A G e ek

— = Ly g by iy U8 b e
oYY oYY L Sl i)
+/Yo0 +/Yo Ly 4 slezel
UAK . AR Ly gad sl
SV SV NUNCIVR

S5 doxs - VA

75U ey aS Lol b8 #dly o gabod adgl Slanl 4y axgi'ly
4o Eamdge Dlol 4y slisul b ogs 00t B pas (58l 0 aSpn o jad
Oy dleiel ;L 5l o le a8 oh Al WSl Ans 8 \La>
0d—isS d].m Lg)‘ébsf“\")" 6..@0 )"5"4)5“\’)" 035 J).) U”))“AJ)"
2 A yd 50 45 S8 8 gail 00 o papd ez o Lly oS
Al e Ll elod 5 a5 o asliiny ) Lol (glo ity ol
B3 oab ol belse ol oo i iy 45 pshailen Koo ol
il 8l ¢ ol ool uSiaie nlidiw @Yl 1o ] ) a8 LY
5 =Sl il Jele g9 &Bly 3o 0)ls Cutin ;36 00iS B ras (5,0l
99 g diliwd Lylo 1) 305 iy 0ailS U yan (5)lolag ;0 Wy olecel
A Saio (il )3 pF S W DD g W el S 00 Jele
S 8 g )by e (STol (35l L &y 4 slezel wiils Lavly Jole
Looyls glo pl oo a s o pd aavle (68,8 wli 0g dinles
O bl agled ol a3 4 pladl ol 3l 5 )] pSadir jpgai bl
e olg o 0590 50 S oy b mls gpsslg.xﬂuf Sl
A >g5 0 olaiel g oo i S o iyl il 5 esele Jeloe 4 (5 e
38,5 0 drogi Coio ol Yed g (BaS odes 4 I o ls (g iy
S l) 295 55505 5 s fde SR 5l alol> @l @ azgi b
o el L g ales 00 iSOG pan 03 355 Jaamme o3,] Ll
olazel Lolas 8,50 Jgamme 5,50 10 00iiS B pae 4 ouds 00ls slaoacy

YA

R gl Jds Sa5l slgali (V) o les Jgd

il s o ol ke (slae Skl a5l Jds glao Lol
VA2 = VAV =
Y viedf= A, df=
}(% f V/OVA \VOY
RMSEA o N
SRMR o/ W
NFI A <Y
CFI AV Y\
GFI o N
AGFI N SV
Hoelter’s Critical N V7Y115<N (of sample)N= V7Y107 <N (of sample)N=

5 adsl Joo g0y y0 Laojlw sloi ) Jgux j0 alol> ol 5.b
Condy shlolgy® B 50) Ll Sl gy ead 3ol
wilios CIA 5 i) Cosllae

93 40 P 0ge3T -0

gy ol Jido et ylizely bl 110

5 Jome (S 35l an by e sl s s codgiie ol 5l an
G2l Jao ol es S ojladl Jooo el o
L VA% 51 Gt (o5 ot a sl ( IS s boas 00, 5 jLe]
e )5 S5 A (6,500 o a3y o)l 3h 0,5 [Y.OVF
[Y ol e I omine )l L 517 glbas ela s 5 70 gLl
oM ¥ ooz 55 (agiy sloaab el e byye gl

awlodss 5

gy e g3 4 Jan e St Canns (1) oot Jser

Spfems oy htuse BN
oo Wi 3, L6 K s
A Y 5 s s bn b4 by 5y gd ) s p
= +o Sk s (ke 55 s 5y e el Y 458
Vot oy 5, S fine by by y 0y 8 e Y s
Vi Y U S NP RO R NS PR S KIS S E RS

Solgiw Joe -1
5 Joe sloasf (5ol Sl dol mls ay azr g L ggome
Iy Ggim Jos ol s w0l Pal Joo ;o solpiiy Sls s
sy U5 3o e olgi ¥ USLs L gillae oo 5 oges ol
ool ;o o0& s milyly ol L2 R2 ol da

il ss Joe sli09,0


www.sid.ir

[3]

(4]

[5]

[6]

[71

(8]

[9]

[10]

[11]

[12]

[13]

[14]

[15]

[16]

[17]

[18]

[19]

[20]

[21]
[22]

[23]

[24]

VO -A+ (1FGF) 1T Jsoi 5 des? Co ko dolila

Il g @ho—14

AT et g 58, £ 3 G5 e (WAD (orom ke o pio e V]
e R e Noe e JOTAE) oy cpn Y]

Anca E. Cretu, Roderick J. Brodie. (2007) . The influence of brand
image and company reputation where manufacturers market to
small firms: A customer value perspective. Industrial Marketing
Management 36 (2007) 230 — 240

Atila Yuksel, Fisun Yuksel, Yasin Bilim.(2009). Destination
attachment: Effects on customer satisfaction and cognitive,affective
and conative loyalty

Boris Bartikowski, Gianfranco Walsh.(2009). Investigating
mediators between corporate reputation and customer citizenship
behaviors

Chanaka Jayawardhena, Anne L. Souchon, Andrew M. Farrell, Kate
Glanville. Outcomes of service encounter quality in a business-to-
business context. Industrial Marketing Management 36 (2007) 575—
588

Cleopatra Veloutsou, Luiz Moutinho,.(2009). Brand relationships
through brand reputation and brand tribalism

Dianne Cyr, Khaled Hassanein, Milena Head, Alex Ivanov,.(2007).
The role of social presence in establishing loyalty in e-Service
environments

Donghun Kim, Philip Sugai .(2008). Differences in consumer
loyalty and willingness to pay for service attributes across digital
channels: A study of the Japanese digital content market.
Telecommunications Policy 32 (2008) 480— 489

Eugenia Ruiz,Molina .(2008). Perceived value, customer attitude
and loyalty in retailing .

Eva Martinez, Teresa Montaner, Jos¢ M. Pina .(2009). Brand
extension feedback: The role of advertising. Journal of Business
Research 62 (2009)

Frank Huber, Kai Vollhardt, Isabel Matthes, Johannes
Vogel.(2009). Brand misconduct: Consequences on consumer—
brand relationships. Journal of Business Research xxx (2009)

Fujun Lai, Mitch Griffin, Barry J. Babin .(2009). How quality,
value, image, and satisfaction create loyalty at a Chinese telecom.
Gordon R. Foxall, Teresa. Schrezenmaier.(2003). The behavioral
economics of consumer brand choice: Establishing a ethodology.
Hae Jin Yoon, Sandra S. Thompson, H.G. Parsa,.(2009). Bayesian
approach to assess consumers’ brand:. selection. process and
identification of brand attributes in a ervice context .- International
Journal of Hospitality Management 28 (2009) 33-41

Havard Hansen, Bendik M. Samuelsen, Pal R. Silseth,.(2008).
Customer perceived value in B-t-B service relationships:
Investigating the importance of corporate reputation.

Hean Tat Keh, Yi Xie,.(2009)."Corporate reputation and customer
behavioral intentions:. The roles. of trustidentification and
commitment.

Hsin Hsin Chang, Su Wen Chen . Consumer perception of interface
quality, security, and loyalty in electronic commerce.

J.M. Labeagaa,d, N. Ladob, M. Martosc,.(2007). Behavioural
loyalty towards store brands. Journal of Retailing and Consumer
Services 14 (2007)

Jill Sweeneya, Joffre Swait .(2008). The effects of brand credibility
on customer loyalty. Journal of Retailing and Consumer Services 15
(2008) 179-193

Jin-Soo Lee, Ki-Joon Backb,.(2008). Attendee-based brand equity.
John Wiley & Sons, Inc.(2007). THE BRAND WHO CRIED
“WOLF” Deliver on Your Company’s Promise and Create
Customers for Life . Copyright © 2007 by Scott Deming.-2007
Jui-Sheng Chou, Changwan Kim.(2009). A structural equation
analysis of the QSL relationship with passenger riding experience
on high speed rail: An empirical study of Taiwan and Korea. Expert
Systems with Applications 36 (2009)

Jyh-Shen Chiou, Lei-Yu Wu, Min-Chieh Chuang.(2009).
Antecedents of retailer loyalty: Simultaneously investigating
channel push and consumer pull effects. Journal of Business
Research xxx (2009)

vAa

o azgi b @Blpanls)S i 59) 4 je) plet Wp 4 S ) 5
olPls sl ngal w5 Sl SIS e Giod bl
9 0S8 ()l g Sl Jelge (5235 513 50 (e L0 O
oz 5 005 ol drogi S0 Jlial Jalse plo g 3 sleel
S Dl a3y Sy a9 e lasly Jalse )50 50 it
b pls 950 ;0 QLS Bras ciS Wb dly & (ealoie J5S50
L LLs)l )0 095 (a8 ©)lw @,k 5l i 0590 Caio )5 6l
15 ol oS a5 aily e 50 il alei oo 5 S el Jpaze S
o y5l = 1y Lol slajls So plas g aslw aiiye | Lol slajls

IS N

(8) o les Jgd>

g P s =B NP

S oy By b alie gt el by ) Y
ﬁf}»ﬁéﬁ-@@‘&h&j}!wb&«&f):.Y' [£]
S5 a5 ars S B I, ) 8 ]

e dllams A pte e 8 MBaten G5 LS pbodisd o S5 s 0 o]
=0

e B s Gk

S By kg 32y Y

e oy i 5 e Do gt g J N ol A
'f‘)b;’h:“]"“\"sgj“j)]w“sg‘y}"““f(ﬁ\

s bl o gl S s Y| W]

S g (e e L 5 sl B3 Y 8]
o deeldns gl el 3G9 S 54t V]

el Joygy Mo s s § 55,9 [V

IS oSl Bk pe 38058 S b o [NE]
NGB 58 WS o b oY ]

e e ey L Jis arliae 5 A

gy WS I 38y S e )

iy sl (G (Gp e J 52y N e Y

Lo

.Uﬂ slezs!

.m)u;;)!vs‘ﬁyu;lé)q‘y}mr .
25 25, 0 e b S Canfo sty paid I, o 8| [F] i
s s aied S od o D |
o S i Ly ol ) 2
20 0 e 20 3 ki 5l S B8y e 4 M
Sz 5] oS Vana sldy SN pzs A
Mdi)')lg‘);ébﬂ\)bjnsblqﬁﬁfdad)é.X}j_j:\i‘;h\ﬂs A _
ol oS ey e ot sla ad gt 5k S 4 oo Y| [FE] ;f;
gt Sy dadB 388, ) Y M|,
edosar Syl 8 Y| v
e sty s o [] | 3
4@\‘_)3)')156.&)3&;\.'\ °
T,h;:\@;.iﬁ(.}hﬂp};)l/&:qb.x}jjﬁpbk)ﬁugy A
O DL E SRR =T S PSRN BN SR I B [
oo b 2l 0 Y] [o]
el ey e e il e Sy 8 ]
b sk ol Jedind e 0 DAl
Ao ksl B iy i del Y Y] | 2
255 8 o o s Aty b SR by i e S = M M|
b PGP s (Sae S Lot e A [
S Ay ol RIS 48 WS il e 4[]

o bl e o nly b S e )| [20]
S oSk S e )| [0
o Tl 8 I 4 aBle 0 )Y



www.sid.ir

[49]

[50]

Ol (Hdé Slpe Crto 0 (g ptie 5By o syl Hlid 4 ﬁUﬁJ‘/}wa IOl San 5,652, (cdgodome

empirical study in the Australian coffee outlets industry.
International Journal of Hospitality Management xxx (2009)
Wi-Suk Kwon , Sharron J. Lennon .(2009). What induces online
loyalty? Online versus offline brand images. Journal of Business
Research 62 (2009) 557-564

Zhaohua DengasYaobin Lua, Kwok Kee Weib, Jinlong
Zhanga.(2009). Understanding customer satisfaction and loyalty:
An empirical study of mobile instant messages in China.
International Journal of Information Management xxx (2009)

[25]

[26]
[27]
(28]
[29]

(30]

(31]

(32]

(33]

(34]

(35]

(36]

(371

(38]

(39]

[40]
[41]

[42]

[43]

[44]

[45]

[46]

[47]

(48]

Jyh-Shen Chiou.(2004). The antecedents of consumers’ loyalty
toward Internet Service Providers. Information & Management 41
(2004) 685-695

KAPFERER .(2008). STRATEGIC BRAND MANAGEMENT
THE NEW. Fourth edition 2008

Kuo-Ming Chu, Cheng Shiu .(2009). The Construction Model of
Customer Trust, Perceived Value and Customer Loyalty..

Kyung Hoon Kim, Kang Sik Kim, Dong Yul Kim, Jong Ho Kim
.(2008). Suk Hou Kang e- Brand equity in hospital marketing.
Leslie de  Chernatony, Cleopatra  Veloutsou, George
Christodoulides, Susan Cottam.(2009). Introduction: Special issue
on advances in brand management. Journal of Business Research 62
(2009) 289-290

Lloyd C. Harris, Mark M.H. Goode.(2004). The four levels of
loyalty and the pivotal role of trust:a study of online service
dynamics.

Luis Casalo’, Carlos Flavia'n, Miguel Guinali"u.(2008). The role of
perceived usability, reputation,satisfaction and consumer familiarity
on the website loyalty formation process. Computers in Human
Behavior 24 (2008)

Marieke L. Fransen, Bob M. Fennis, Ad Th. H. Pruyn, Enny
Das.(2008). Rest in peace? Brand-induced mortality salience and
consumer behavior. Journal of Business Research 61 (2008) 1053—
1061

Martina G. Gallarzaa, Irene Gil Saura,.(2006). Value dimensions,
perceived value, satisfaction and loyalty:an investigation of
university  students’ travel behavior. Tourism Management 27
(2006) 437-452

Nelson N. H.. Liao, Chihlee Institute of Technology, Taipei,
Taiwan,Tsui- chih  Wu, Shih Chien University, Taipei,
Taiwan.(2004).( The Pivotal Role of Trust in Customer Loyalty:
Empirical Research on the System Integration Market in Taiwan.
Nha  Nguyen, Gaston Leblanc.(2001). Corporate image and
corporate reputation in customers' retention decisions in
services.Journal of Retailing and Consumer Services 8 (2001)
PatrickVesel , VesnaZabkar.(2009). Managing customer loyalty
through the mediating role of satisfaction in the DIY retail loyalty
program. Journal of Retailing and Consumer Services 16 (2009)
396-406

Rebekah Bennetta .(2005). Experience as a moderator of
involvement and satisfaction on brand loyalty in a business-to-
business setting. Industrial Marketing Management 34 (2005) 97—
107

Rebekah Russell-Bennett , Janet R. McColl-Kennedy , Leonard V.
Coote — Involvement.(2007). satisfaction, and brand loyalty in a
small business services setting. Journal of Business Research 60
(2007) 1253-1260

Roderick J. Brodie , James R.M. Whittome, Gregory J.
Brush.(2009). Investigating the service brand: A customer value
perspective. Journal of Business Research 62 (2009)

serkan aydin and Gokhan ozer.(2005). The analysis of antecedents
of customer loyalty in the Turkish mobile telecominication market.
Shalini Nath Tripathi.(2009). An Analysis of Customer-Pull Factors
and the Process of Store Loyalty.

Subir Bandyopadhyay,Michael Martell.(2007). Does attitudinal
loyalty influence behavioral loyalty?A theoretical and empirical
study. Journal of Retailing and Consumer Services 14 (2007) 35-44
Sunghyup Sean Hyun.(2009). Creating a model of customer equity
for chain restaurant brand formation. International Journal of
Hospitality Management 28 (2009) 529-539

Sven Kuenzel and Ewa Krolikowska.(2008). Psychological bonds
and their impact on behavioral loyalty in auditor-client
relationships.

Tomaz Kolar, Vesna Zabkar.(2009). A consumer-based model of
authenticity: An oxymoron or the foundation of cultural heritage
marketing?. Tourism Management xxx (2009) 1-13

Tu'lin Erdem , Joffre Swait b,1, Jordan Louviere ,.(2002). The
impact of brand credibility on consumer price sensitivity. Intern. J.
of Research in Marketing 19 (2002) 1 -19

V. Kumara, Denish Shahbb.(2004). Building and sustaining
profitable customer loyalty for the 21st century.

Po-Tsang Chen *, Hsin-Hui Hu.(2009). The effect of relational
benefits on perceived value in relation to customer loyalty:An


www.sid.ir

