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Intellectual
involvement level
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Table 2 Cronbach's alpha coefficients for

variables
Variable Cronbach's
alpha
Information on the Product 0.747
Brand 0.742
Involvement Level 0.769
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Table 1 Variables and their type

Variable Source
L (Silayoi & Speece,
Packaging size 2004)

. . (Kuvykaite et al.,
Packaging material 2009)
Information on the (Deliya & Parmar,

product 2012)
(Stravinskiené et al.,
Brand 2008)
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Table 3 Respondents Demographic Statistics

Features Description Number Percentage
Man 138 56.8
Gender Female 105 43.2
Under 20 16 6.6
Age 20 to 30 106 43.6
30 to 40 86 35.4
40 and above 35 14.4
Under Diploma 35 14.4
Level of Diploma and Associate Degree 97 39.9
Education Bachelor 82 33.7
MSc and above 29 11.9
. Qom 185 76.1
Location Other Cities 58 23.9
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Table 4 T-test results for examines first main hypothesis and sub hypothesis

Supposed amount of t=3

Factor The

Confidence level

- ¢
Dfe grzes of Slg?;ﬁiam average of 90% Number Average Result

reecom CHECS  difference  upper  Lower

line limit
Packaging g3 54 0.00 0605 0477 0733 243 36  lypothesis
Material confirmed
Packaging Size -2.02 242 0.044 0.146  -0.288 -0.003 243 285  Hypothesis
Rejected
Information ~ 17.68 242 0.00 0905 0804 1006 243 39  lypothesis
confirmed
Brand 7.09 242 0.00 0466 0337 0595 243 3.47  Hypothesis
confirmed
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Table 5 Spearman test results for second main hypothesis and sub hypothesis

The correlation

Variable 1 Variable 2 . Significant effects result
coefficient
Involvement level Brand +/00A AN Hypothesis
confirmed
Involvement level ~ Packaging material VoY NARN Hypothesis
confirmed
L Hypothesis
YIRY) *JAY Y

Involvement level Packaging size Rejected
Involvement level Information on A RN Hypothesis
product confirmed
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Identifying the Elements of Consumer Buying Decision and the
Impact of Intellectual Involvement on them
(The Case of Qom Sohan Industry)
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Packaging performs a central role for food products as a medium in specifying the characteristics of
products and marketing campaign. It will influence the pricing pattern, and consumers’ perception of the
products. It can be considered as one of most valued tool in today’s marketing communications, acquiring
additional detail analysis of its elements and an influence of such elements on consumers buying
behavior. On the other hand intellectual involvement also has been considered as an influencing factor on
purchase decision. The aim of this study is to identify the elements of consumer buying decision from the
packaging perspective and the impact of intellectual involvement on them. This is an applied study using
survey as the research method. The research population consists of Sohan consumers in the city of Qom.
The data gathered via probability sampling technique. Data collection was conducted by using
questionnaires and overall 243 completed questionnaires were obtained and analyzed using one-sample t-
test and correlation test. The findings confirm the importance of packaging material, information and
brand as the elements of consumer buying decision. However, the package size was not confirmed. The
influencing role of intellectual involvement level on the elements of consumer buying decision also
confirmed.

Keywords: Packaging, Consumer Purchase Decision, Elements of Packaging, Intellectual Purchase
Involvement, Sohan Industry
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