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Abstract

Today, in the global economy, customers determine the survival of the company. Companies can no longer be
indifferent to the expectations and demands of customers. However, consumer pessimism is a growing phenomenon
that has negative consequences for both companies and consumers. Therefore, the current research seeks to find the
answer to this research question: What are the factors affecting consumer pessimism? For this purpose, the meta-
synthesis method was used. In this research, 540 authentic scientific texts in English were identified and extracted
between 2000-2022, and 60 research titles were used using the Critical Appraisal Skills (CAPS) method. To analyze
the research literature, a systematic review (meta-synthesis) method was used. After studying and extracting the text,
the key codes were extracted and clustered with Max QDI software and arranged in the form of concepts and
components. The findings of the research showed that the main components affecting consumer pessimism include 18
main factors and 117 core categories. The main factors affecting consumer cynicism are demographic factors,
personality factors, cultural factors, social concerns, bitter experiences with the company, risks affecting consumer
cynicism, perceived injustice, the negative burden of individual emotions, mental and psychological disorders,
deceptive company behaviors, unethical behaviors of the company, the incorrect performance of the company,
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advertising factors, pessimistic social attitude, negative view of the company, attention to the environment, customer's
behavioral characteristics, and customers’ bargaining power.

Introduction

Nowadays, the importance of consumer behavior in various economic, social, and cultural industries is
undeniable (Jafari Haftkhani & Mohseni, 2020). Understanding consumer behavior deeply seems unlikely
without knowing the factors that affect their behavior (Ghafourian Shagerdi et al., 2020). Therefore, identifying
the factors that influence the intensity of consumer behavior is essential (Karimi et al., 2022). Consumer
skepticism reflects the belief that companies have little honesty in dealing with their customers (Muncy & lyer,
2020). In marketing, research on skepticism focuses on related structures such as doubt in marketing causality
and distrust in advertising communications (Webb & Mohr, 1998; Boush et al., 1994). Skepticism is, in fact, a
powerful tool for skeptical individuals that helps consumers reveal hidden aspects and facts of marketing (Arli et
al., 2017) and see manipulations and abuses behind persuasive efforts. Thus, customers can behave in a way that
challenges marketing theories such as satisfaction and loyalty (Acikgoz & Vega, 2022).

Methodology

This research is qualitative in nature and applied in terms of its objectives, and falls under the category of
document-library studies based on the method of data collection. The aim of this study is to identify the factors
affecting consumer cynicism, using a meta-synthesis approach to examine articles in the field of consumer
behavior and attitudes and factors contributing to consumer cynicism, and extracting effective factors from
relevant articles. The statistical population of the research consists of credible and relevant articles on the subject
from 2000 to 2022. In this study, a seven-step meta-synthesis method by Sandelowski and Barroso (2006), which
is one of the most important and valid meta-synthesis methods, was used for analysis.

Findings

The research findings showed that the main components affecting consumer pessimism in the automotive
industry include 18 main factors and 117 core issues. The main factors affecting consumer pessimism are
demographic factors, personality factors, cultural factors, social distractions, bitter experiences with the
company, hazards affecting consumer pessimism, perceived injustice, negative emotional burden, mental and
psychological disorders, fraudulent company behaviors, unethical company behaviors, incorrect company
performance, advertising factors, social pessimism, negative attitude towards the company, attention to the
environment, customer behavioral characteristics, and customers’ bargaining power.

Conclusions

By systematically reviewing research on consumer cynicism, it is evident that demographic factors play an
important role in shaping individual behavior (Goktas, 2019; Liu et al., 2022). On the other hand, personality
factors refer to those derived from an individual's personality (Liu et al., 2022). Other important factors in
consumer cynicism include cultural factors (Abraham, 2000; Liu et al., 2022), social concerns (Vahedi Moakhar
et al., 2018; Liu et al., 2022), bitter experiences with a company (Li et al., 2019; Sadiq et al., 2021), perceived
risks of consumer cynicism (Roux, 2007; Bashir, 2011; Liu et al., 2022), perceived injustice (Cetinkaya et al.,
2018; Swalwell, 2018), negative emotions (Abraham, 2000; Baumeister, 2002; Liu et al., 2022), mental disorders
(Holt, 2002; Helm, 2004; Cetinkaya et al., 2018; Liu et al., 2022), deceptive corporate behavior (Wanous et al.,
2004; Gillani et al., 2011; Goktas, 2019), unethical corporate behavior (Holt, 2002; Chylinski & Chu, 2010;
Vahedi Moakhar et al., 2018), incorrect company performance (Brown & Cregan, 2008; Lee et al., 2009; Li et
al., 2019), advertising factors (Chylinski & Chu, 2010; Swalwell, 2018), social pessimism (Glven, 2016; Vahedi
Moakhar et al., 2018; Sadiq et al., 2021), negative attitude towards the company (Gliven, 2016; Swalwell, 2018),
attention to the environment (Vahedi Moakhar et al., 2018; Sadiq et al., 2021), customer behavioral
characteristics (Vahedi Moakhar et al., 2018; Liu et al., 2022), and customers’ bargaining power (Vahedi
Moakhar et al., 2018). In general, the practical applications of this research can be discussed in three main axes.
Firstly, automobile companies can provide the necessary conditions for reducing consumer cynicism based on
the extracted factors. Secondly, consumers and customers can make appropriate decisions when purchasing and
consuming based on the identified factors related to cynicism. Thirdly, attention to the extracted factors in this
research leads to increased customer participation and interaction, not only leading to the development and
improvement of company activities but also increasing competitiveness.

Keywords: Consumer Behavior, Cynicism, Customer, Dissatisfaction, Meta-synthesis.

Archive of SID.ir



Archive of SID.ir

o8 @b Olaiss

VEY Sle (FA) ol osles cJgl o lass (R e Jl

AACAZA VAR IEA SN Fb VEVAN 3l s 0
\W-FF e

B9} Yo
S F1 A9k (Sl 9095 Camio 3O WS Dy Sw p S50 Jolgs (Se81 b

£ 0813500 o ¢ I wo Loy g (I F T 55k 595 O3l 5ol e ¢ 03135 gw g0 4o guare Sk
Ol Ol g5 S o Ol g5 doml g ool 13T o883 0y e 50K € ko 03 8 (5575 (5 smmiils =)
Ol el ¢S o Ol g5 oty oDl 33T ol&tils 0y o 54SC81 ¢ ko 09,5 skl -
norbakhsh.k.2015@gmail.com
Ol el g5 ¢S e Ol g Aoty oDl 13T ol ey pite 84315 € yko 05 5 HLils Y

Ol el g5 ¢S o Ol g5 Aoty oDl 13T ol 0y o 548851 ¢ ko 09 S skl —F

©
og};ﬁ‘suwb,',u)wz\g@&\,:s_ﬁsri_;ug;sf,zc.us;@g)\);s,a‘suyoq,w@%;La.:at,u\s;),;ﬂ
313 QA O me 5 LacS 5 (gl e sladely &7 ol iy Jlom 53 50 &K 0t (2 ez ¢ g o 395 b AtiL Sl o
Sl odds (23687 ol [imasy 53 gy opl 516555 0 dlS o e s 4y aete L5 g0 (3L Jalse (5lwg s Calo 53 o sy
=S 1A s 3 e ol Sl Sl e S5l )n 5 Lo 3 iS5 pan sy Salse 65 550 0300 el Jl g ol 4 b
shaw 5 _olulid 639 2000-2022 sladle 530 53 cwdI 0L 40 inn ale 20 OF v sl bl a5 55 Sl ok 43 8 0 g
5,0 s 3 e ity o (6l m 4 21 el (CAPS) Sl L5yl e lee hs 516 o b (g3 Ol e 9
5 B g el (5163 S mSe 1Bl 5 b (6 lST (a2l rnal g andllan I e b e3linl (S 1 3) S letnn
Jﬁudjujﬁfwﬁa.\;;fqﬁ.ed;ﬁ.\{ﬁ;yywuwjﬂf;uowuu,;’suag..\.zg.fwmﬁ;»,r}@qu);
Jeol s ¢ i man ool g 3l ol S pls OB S U me o e ool ol ge sl (g5 gmen 520 VIV 5 Lol Jole VA
L el s (Ao g 0 diS' U an ks e (sl s (S5 1Rl &t eler gla I giiieds ( Sia b Jalse ¢ rased
Jeol 5o 008 a3l 5 Shas (2875 S, sl )l oS5 B, 5 sla )l ¢ sy 5 sy YNl 03 Slulus | ite

(S 538l Sy (s e (55 (S S 5 s (s s lame 4 55 (IS 4y e oSS ¢ elain | By 2SS ¢ Slds

S 5l culo b s R ¢ g S (3 eme Hls iB0S1guuls”

I3 o ok 5 3

2228-7744 © The Author(s). Pulished by University of Isfahan ®' BY NC

https://doi.org/10.22108/nmrj.2023.136162.2828

Archive of SID.ir


https://www.orcid.org/0000-0001-9146-4166

Archive of SID.ir

VEY g (FA) ol o )les sl oslod cons s Il e 6 513k Sliimd / VA

ss=>9 L g (Helem et al., 2015) oo iy
o s ol e w5 5o HGT a5l
ool S Sl cplaais s 9 Olalllas iy 55wl
PNPEg SN P U S E Y
(s slal s il ols Les i win S
Suman et al., 2019; ) ,ls g lb, 5 able
L e mly ysba swds (Chylinski & Chu, 2010
i alazel oy 5 s 5 5 &8 (SLS W (s s L
(ol 5l STy 5 |sle gL acS e
D e Ly o U Cglie 5 (S 5
Shukor et al., 2019; Tran et al., ) cul jule

s S S e 0L (2015) Helem et al. (2022
ugf'&j\)jﬁw'é‘ﬂ&\ﬂicod_s;})_m
#de‘awdwéﬂj‘uwfﬁ
¢S L oS5 jme ool L(Dissanayake, 2022)
k) L&-\_;J.: LS\—“C—'—:.‘ L\_Ar\_g 4 J"’\—.’.Ll ;,.E;}_w 9
FLos ol &S Ol pean Bl Ol i jhes , 5
B8 s b 5 L s 0l
Helem et al., 2015; Mete, 2013; )55 s
Chylinski & Chu, 2010; Darke & Ritchie,
s LB00s) IRl S Ol e (Guks ¢ g p) (2007
sslitul oLl GladSTiSS ol s e glie (ol
4 LS sl G e addle(Liu et al., 2022) 545 oo
Ozkan Pir, ) b}_&w S gdowe L;:—L.Zgb) a\.?u\.ib
Sl s 13 S 58 151 iy Bl 3 (2022
&w}uwuw@waudﬂﬁej
Arli et al., 2017) s 8T 1, SLoL oles
sla SO0 Ciy slacslaculs su g La g, SKws
S5 58 4 Al 5 n Ol ke e i |y (5
5 Salo) il oLk slag) 5 48 ST,

dodo )
SU S olela )8 5 Olaase 308 das g3 s
Wloui oS8T (g e 5o, g S 5 (6l y Sluleo|
Sy Canl 09 el OFAY O LSar 5 L2 b)
(golaml Caliea (glao 9> G\;.o 23 0S5 e
§ ror) S oy oS (S g oz
Sty e €55 (VWWAR (s 5 s Sutin
30185 2 Fie Jolse (ils Oy 55 oS 5 e
53,8 L 0l 5a8) sy a5 s (5 el
oL Bl g g e ol (1144 O
S a8 Gl ol pe Ctlid 4 5L 0 iS5 e
das e 5 Sl 1y s, Oslsplail ol
by o 5 Jes 9y ool SO F ey OS5 o S)
b S ki e ST sbay fos oS5 015 o0
Gl p At s B Jos 53 6 e Sl
35 Sl Gl 50 S5 me g3l
L s b gl (sla0 5Kl (6 g 5T
o—! 9 (Chebab, 2010) c—ul s o ,an g
S fiin 33 e Dy pmdns Sl K Slula|
Suman et al., 2019; ) S lu_y o
o9 oL b e suus (Dissanayake, 2022
Ol iin Ly 3555 5 53 LalS (5 o Coal e )
Muncy & lyer, 2020) 45,15 oS Clds 3
ol LalS i L) 5t s BN 0L i
39 m 8= AW g3 sl gk Uy Lol
Lid a8 senS s LalsS i o5 Slulusd
Sladlas ¢ ooyl 53 . (0¥ LS 5 o d)
235 5 Sl dle bag e lasli e 1 Sy
s (Cause-related Marketing)  —fe Lo ,050
Webb) cul S jaze slads Oyl 5 gslazel o
9L (& Mohr, 1998; Boush et al., 1994

Archive of SID.ir



Archive of SID.ir

V708 5 031505 gm0 4a goane ook /S 513 3,055 b (5l 55355 o 93 kIS e s e Jelse 6 S b

SLa iy 53 o liS D e Sy p s Jolse

S 50 ey g bl bl ots b il
3L g nl sl m 4L ol G
S Sl b O WS O e sl 5 bl
oS o 935 LAs 3 05194 § 9 50 () el
aS il Jus b Jlisay g ol bl
OLES 5,355 Caatn )3 1) 0liS (5 e ady LT 5
Ll okt 2287 0l Ry 53 (nl ply s

st e el e S ltaew g b

.Jﬂw)ﬂ&jb}))?@&l«ﬂjjamdfm

S G T
OIS pan HlE, Y-

A o sban BB e L, Ca s
SLedbl s yls 3,508 SL,L glaais slai)s
L S e ST OLL 1L & OB ST e 65
2335 sladdg s lalow b s 1) L0
OF OS5 JLsh s slatis 1) L0
S o S S 8 4 0 iS5 eme Ly Al
ol aS i s s 1 055 aLbL gles sl b
5 S Ky S S prasy =
Calises Y guames 5 LSS e 6,053 08 S s une
s, (Claiborne & Sirgy, 2015) 1S s ¢SS
Gl st U oS g0 <SS OLL 1L 4 0S5 e
Sokiente ) dias anw g 1 5 sddeslazal b I3
(Olads A8 Lol oS’ s ma L, (et AL, 2019
3 L 2 e ke DY a5 Lre ]
dlas e 0l iS s ame i, L (VF e (O s
L s osliul el 2ol by o sladsl 5
SIS clads (Y guaes (28I0E LS Il 5

5Ll 05,5 b sl a3 il a2 b

Acikgoz & Perez - ) a5l (2l 4o |y (g ,lsb
S slaas § 87 Sl oJle ol (Vega, 2022
Sty ol S 1515 O e 3l 3 5 515 o
1 555 508 a5 OLE (S Slasemss 1 Slaty
.(Andersson, 1996; Choi et al., 2018) was ,.x
g s e (5 B0 ol e Sl S (i
dgws (Lutz et al., 2020) 5L 5 59 50 (slaas 5
slaloia 5 Lap 5 ol 8 st slazel
& 4z s ol 53 (Shukor et al., 2019) _elaz!
Beo 55 (2l 0L i (gl ol ) ST (55
e bbby s S o 5 AS
355 88 i 4 o 5l (Lo Sy g O j2le
A oml QYA OLSas 5 jaud) 4iS' o 42
L oS s i 0l 5 & 50 aa el oS
4 Ol tn aomsp 6483 (S35 ¢ g ey 5 35S
G dsle oo sy 5 S o dnrl jo S 5uiS” el
By (S5 00 G i & s e
Cl gl Cusdly (Chylinski & Chu, 2010) 430 5L
S ps (S 5Ly a0 Kl 0L e 45T LK
SAS (o i |y e il adeiS s st
aly Slolb glacdle 5 s lolsy ()55 camms o
Cwyy =) 5 (Helem et al., 2015) w5Lis” o il
Fm s OUT 5y gl 5 0L ie Sl o
Ol A 5a a8 ol odd Al pl il S
Loy 0Lyt glaay 5o Sl ity sl A (6 e
S s Cmd (B (6 n 50 (e
Lol 5 plail G 45 DLl S5 5 J g
¢sls dal = Jlasl Ob i 31 (ool sldss as 1y 5 5
Sl e S Jelse ddllls y sl ol
S ) Sl Sl jles S50 Ol ke s LIS

Y98 (s 5 uzin

Archive of SID.ir



Archive of SID.ir

VEY g (FA) (ol o )les sl oslo cons s o 5 o513k Slidini / Y-

OVRF G 5 o) ol i Cotle 4 S
3 e Slabaa! s | oty (2000) Abraham

cr_ié-cj_::bu")M.\_ﬁlﬁwLﬁo-‘J_pL&
o) g Slo b e koSl (s ol Rl
)|~g;\cw;'}ﬂjou\;§»3}é L)‘v\iﬁﬁg&:nﬂ“
sUizel ol 50 iLis oS s ae L, L b3 |
AST sl Y (Sl il oS s a8 o
ACIKgOZ) Lo S5 slrode s L 5 Blio o
.(& Perez - Vega, 2022

ENTERE,

AU olge b ags 55 (VF ) 0K 5 i
S e oy o alal s s LIk
0L (05, le &S5 OB S Cs -z taalllaes ) 4)
oy Sl o aslal s o oL Ik as ussls
AU ediS e AU 5 b S Slulas|
el iSO e sl Jg eyl Hlslae 5 ke
3 I Olwlua| (pimman 5515 Hlsline 4 uﬂjg&é
AU A sl p 5 ES AL el 5 e Sy g
Syl Hlabes g Cie

Olye U iy (VFA0) 0L 5 5 g )3
S O e Ay sl 5 2,55 50 )
ot &S )3 5 5 (ke alazel o (g jBes 5
QL:_MJ.@..Z)JLQ\ Slo i oLi&jJé 183 30 andllas)
L 5 dal 4S5l DL gl sls plowil (ST
3 by gy 5 038 3 5 by 5SS S
L slazel g 3505 jlsline 5 oo 50 oS oases s
Syl Hlsbiae LJ\S oS 55 3 gu

Olye b g (Yya¥) Qb\&w;.ﬂ}?@%

5655 OFN OS5 ) Sl L
Gladsl g dialllas |y 0l (o, ame lb, 0L en
S s sl ot T 3 5 el 5
(Sledz LY e lal 95 5 O ez (oS
Agnihotri et al., ) Lles S Cay o5 (lass| 5 oyl
.(2017; Cheng & Shiu, 2018; Pan et al., 2019
s 53303 sl b glas I8 oS s me b
Lo slassl Jolt oiS 5 e sla 5 S0 K0
5o 0T an by e Slaleot L8151 o 5y g
Lol ey Lsl 51 (5 2100 6T sl
.(Xiao & Porto, 2019) &l

ol A8 oz 5Ly las ) 51 S
NI (0333, ol UL e slas
b3 S g Dl (2 e SlAT il
FLo G s 0 glaran S Sl elezd L 1L
(Zeeshan, 2019) Coul $8 S s pas 4 0| Ll

VAL
Blady laaly &l Ol gea 1) (Gt OLuliadly)
5555 6l (A sanals Ol Ussl g od T 5505 5
el 38 0BT sdide 4y S e L 01,505
ol 353 55 S yls gl SO e 01 K05 4 Likizes
i 5B gyl 5 slazel gl o (550 5 Les
s slizel y gl 4o il S (Ketron, 2016)
€IS 5 g g o)l san s U ) (S L 23l
55l sl Sl b e Jalge o a .l
S s e | Al g5 515l 5 3 55 slowl  slez]
5 G amdS o) Al on S s G T
) oo (1992) Wrightsman .(\¥49 (g
£ 5l SEDLESE 5 Lay b 5 aaaie (las gazee
3,5 (A Gl oo Sl (du oS AS o iy ¥

Archive of SID.ir



Archive of SID.ir

YN/ O1n 5 03155 g go o gramn oo /S 5153 S5 5 b (S5l 5335 Lo 53 oS 3 e S 1 F5e Jolse 5 (b

ST Ol O e oy S O

Slabuly 23 Olge b aays (2021) Utkutug
O iy 55 e s (sl S g
ChS 50l SO0 pme i o3le a5 )
aS sls olis Laasl wsls el Sl / J gmames
5 Flerl S s (il 2B L g3l sla )
CdS e Sla byl S 5 (Jaoe s
S e G 5 |y 0SS 53 Sled s/ J g
CmkS s gl 5ol am omie Gy 45T Jl> o
Co gmer il Sl Oy Sl [ J e
Sshe Jammala 5 (Flo!

Olyie U —zays (2021) Akcay & Ozdemir
et N s L, L
e G S s B o B 5 0S5 e
2 el Lol plosil Sladst 2o (55 p aalllas
SN e g b s,k 4T Us jaseine andlls
A s oS 3 e sy (Sl3lime 5 ke ST
€303 3| 2l O clw 039wl 5 Oledst Jis
AT )5 5 e ¢ Jal Cand g i bl o Ll
S0 (g lslne gl

sl Oly e L aays (2016) Ketron
s 19 8 550 53 0 ds STyl o 3 g 0S5 e
OLss s ols plosl (DIS) g pos 5 il ks
IS o e g YL slo b 5o aS Aas o
P tline 5T iy B slae s 51 A3 AETT
Cdldeo 4S7 o5 6515 (6 e (6 g 3l 0SS s
03,575 gedams 4 (6 8 0 MUl ke g go b Ol g 03 5
2l iS5 o pipl egdle AS e ¢SS 3 5E ol
Lol 5555 o0 oS pre s LAl 4 e
LS o Aol iy 4o LS

dead s o kiS s e s 5 (SO Slolo! 3T
S s sl s LIk VST
s sl ploil (K5 sla 5 8 5 s olys
L g by S Slalaat &S 505 OLES tags
ollins 5 oote U wlal o b1 YIS
GV o el ol iS O3 e sy 5 30
05 glalme 5 e 5T wlal g s SLI5L

s (W) L daw 5 (63U Toluss o3l Slans
LS S e 55 (et s ST Olge b
Calien 7 gl O e (3O (gla sl 5 oLt
OT 31 (Sl gul sl plasil L 5l Coles 5 2oy
Ol e Sl S5 (Femied (ks 45T ol
3 e S lagbe o pmazee 5l il
3,13 s AU b4 e

Fl Ol b (a5, (VWAF) 0 LSCan g o315 06
aalllans ) 40) QL g pos ;5 BV 8 HLd ) 4 (6 2l
Aosls rl_w\ (Ol ¢ g5 cb): g po3 2 Ol =
pe r (BN (slags 22U S5 o g s bl
i 534S Sl os g JIE 1 S (gl ylonia o
S o |y Ol o3 5 0L e b pde oyl
AU ( (N (5l Sloim s slizel K05 (5§l
G it ol JLiaan 4 5505 ity s 5 Cote
2,8 o0 Dy Oy pos g o i

V““f;&‘ Olye U aays (2022) Dissanayake
AU e 53 0 diS O e (B (sla sk il
LS sl el oy B dad  (Joen 5 S
oS 3 e b ¢ Lok 5 Jdes &S s e QLIS
L e OV s ol 8 5 olies by 5 Sl )
andllas (opl pogdhe S o gt SV (sla sl
Lol glag sl mwl B uS o ¢SS Ol ps 4

Archive of SID.ir



Archive of SID.ir

VEY g (FA) (ol o )les sl oslot ons s Dl i 5 o3l lidions / YY

S S Gl s e ametips €355 o
i LT LUl il 5 Cze S Sladllas
O OLLSan 5 Olasla) 55 o LS5 2ass
Sl el 2 80 05, S ol 5 L S 13
e (AS Glaiasiy S L Ol S,
sl 5 Aot glae el 5 Slo g5 ge a S
L oler (HIs 0lg o oo cpl b cpl 2l 63515 5 o0
sy Jlas a1y slos 28 5 pale s 5 1
O oS 515 eSS 53 (WA OIS 5 (83) 55T
L Loodtaline 31 506 Jglcuws slaesls 3l sioes 3Lzl
Fo s oS 515 Sl 005 o o)Ll claaslas
i ad sl Sldlas 3 Lol Oliiss OT 3 & das o0
Aoty plonil Laesls 3 g5 s 96553 b ollan | 355
JLinas O Olaioes 457 (hin s (Sl o) 2 A lia L
Lol e cid g5 A S5 e sgie plamadl Sl
sl Dlallas g2 5 3 015 ) S S
(Hoon, 2013) <6 § ki) (s, 55 slul (sl

calie Sl S 1S Sy Sl ol s 5o
ol o3l Calises (Slaslne oS 5 5 dex 5 e
Sandelowski  (glal>= a5l ¢ ommmen (ol
eslitwl oS 513 gl ! sl - (2006) & barroso
Sl o) A3 lS n Fas il L o
oWl s aiils la Jinss 5 oS 5l
Cal iV S 55 gy opl Jol e oSl 03 5
:(Sandelowski & barroso, 2006)

5035t Jdsa el iS5 pme s f 5 S
ol 4> ol & 615 Sl Aasn )3 0 pglazd ) e
2 S (KoL 5 plonasl iy ol )3 o ol
&sufa;,_pdu&\_gu;p,u;ﬁ,@u
LU e Bl s 59 gl Sl S
50U e ol el (63,5055 5 B3 s
L e 4355 2 OT 5 fge Jalge gz
O e G 2 p e el Sl 5 Ll

b3 S o S 1B sy Sl oS

RIR 95

Lol y S el b3l Sl g
5 bl o GBS e 4 .Sl (63,15 (Coa
— o3l wl Sl allae sy Laesls g, 4T5 S
St Bl iasiy 5305, 8 e ol B SIS
S e gy o f e Joal o B el o
8553 350 DY LS 515 Gyl gluls
e ol Jalse 5 5SS 0S5 e 5l
Lo e SVGs I S Jolse 5 g OB S s s
5 wima SYLGe ¢ Eags (olel dmal Lo 5l ) Al
350 2000 62022 gladle o p 5850 b L5 o
PRI WCH N || K < PP o J S SRR
s L0l Ly i sdme (sl gzl 0T 3
2P s 3 (o Dy e LS
S 1P s e Sl A e Sl e
NS sl s Sndgpkin (sl o i g
(S 513 Sl iy (2 5 e 5 S e
50 P $ 5 S a3 caalalys 5 4 eslin
Ll 0daT OT ol 0 5 S 513

Bl 0T )2 & Cul (i Al o5 S 510
oSS 5 il KA L ST Caliies Ol

Archive of SID.ir



Archive of SID.ir

Y/ O1n 5 03135 g gm o gramn oo /S 5153 S5 ) b (S5l 53355 Lo 53 oS 3 e Sy 1 F5e Jolse 5 S (b

03 o Olallle Zagh ol )3 s 4h e jeteie
Dy e oy 630 2022 J12000 L 5L
Sl sy SOl o el 148500 ey T e
b on o3l jEags glaesls 5155 &l &S
L 3,550 sl iass 5l besls 55575 8 sl
oLy 65055 (aeal 5 (457 (S ale sla s,
ol o3l al 0S5 juze gla 5 K5 5 oS s e
Sl s Jls (358 35l g0 S5 4 e 5L
1l 25 b oS 1B o slap

pIS oS s e s o S el o -
Sl

e S Lald Fe ol e 015 o 6555 -
€38 oy 8 1) 08 WS 5 s

depllss g e eSS gy Sl ade e e
.x_;ﬁrua_; G 9 4o ad o cpl s ol ainy
Colitee (cLaol L 5 Laddoes 53 ol ite Slalllas
IS LS iimma biwly ool )3 2355 g0 4l
o S oo Sl SR L b e 5 e
SlaoSlsldST L L e DYl ot 5 585 oLulis
Scince Direct, -k ale slaolll 53 oksiz has

Emerald, Springer, IEEE, Taylor & Francis,
s L kas e S DldS s 50s e Wiley,

.C,wvl au\.AT \ J)u\} DL

SieS [ oliss
- -

Sl ilaal sl

S L
RS ETC - P o R S
= =
allis wledlll = el

-
RS gl adl (oS5, e g aie

-
LeheS S

S

Ls azil, adl |

Sandelowski & ) ™ 518 hgy Sy 1) JCS
(barroso, 2006
Figure 1: The Steps of Hybridization Method

I o ba oS 513 g S ado e !

Al sl oot b 1 cpl o 61yl sy
Jelse ol dlie nl 5555 edein (S 4
P 53 35 on (o IS 3 e (ks
|y el ) Amalam (oS Az sy b L (gl
903> L;\_Aa\i'li SR ol 534S 5 S adie
Scince Direct, Emerald, ) = ,ls oes SHloes
4 «S (Springer, IEEE, Taylor & Francis, Wiley
OEUS O e s o Fie Jalse o
S g L o 0 )3 558 0 gy kilatls

ouw)ﬁ SYLss G\_A‘) Uﬁ-)L?_- (1@\.»)' 4=

(Sl Olals) g2 9o o319 Jour
Table 1: Search Terms (Keywords)

Consumer behavior

a.,\.;;f;'}fm)‘.:é)

Consumer post-purchase behaviors

o LS o e s 5 5l s (sla s

consumer cynicism

o LS o s gy

Factors affecting consumer cynicism

oS8 pan s g 3 Jelse

Consumer dissatisfaction

a-LS;}fAAUIiLé)L

Siagh bl aww

Archive of SID.ir



Archive of SID.ir

\Fe Y JLG‘. ('F/\) &L:.‘v_ b_)ln-jl ¢Jj| c)l.»j: crkbk.w JL» ‘d’-'-)‘ g_s’ti)‘)l‘ Qu:.azj/ Y¥f

J5 08 s izl sl Slalllan LT S’ o jasnte SVUie DLl 5 o g i g i o )

gl s bl cnlne g ladize b ol g Sl de e cpl Coda Ll e Conlie

o) Lsl SV 5 5 5 35,5 Lasbas 4 Izl al> e 25 el sl glaasl 4 & ol SIS 5 Ladlis
Wl ¥ g 4y oS 3 45 Stagh o8 ol 55 ol s e3lazel 0T

Yo 95 99959 Sl Y Jgu
Table 2: Entry and Exit Criteria of Articles

RN PAS sl PN bz
L P Sllke Ob)
sl a5 aaabiobl oS | Sl il iS5 a5 ale SV ol Ol £g9
s s L S8l L Lo e (VU 6V codS™ Jsw)

-‘JJ-IQ'QUTC“)?J’ b i)
e s bl Sladss 3y, (iS s ig,) ele sl iy bas SV Olfllae bl )

b slre b byl zals L2 5l e Sl oS o e by SWlae 839>
j}}JA‘\,&uMQJw@-\{uMQW

S 5 pan (LS50 ¢k

SNiag R Sbabdl ae

.C,-d‘o-uba:))T Muﬁbw)l_’)ﬁygu\_i"’ﬁvdg_&)b

Sloxl psbas odd S5 7y 5 555,55 clacsdl

(Rha9 3 S4Bl :rmo) DYl S § g2 9w Sloi Wgy Dl ¥ KO
Figure 2: Trend Chart of the Search View and Selection of Articles

2335 n syl lie a s adi0ly  Sales & gl Al S S e 03 ol A e
31 eSS 1y T smmen Jdos Sandelowski i asllas 5ol Jols dlin 12 s Lgs e a o bl Ladllie
WS Wl on S Ol | dowi g4 2 la i Sl 5 Ll Jlw (Ol Uy Gion (Sl il pl

Archive of SID.ir



Archive of SID.ir

YO/ O1)Sn 5 03135 s go 4o gramn oo /S 51,55 S5 ) b (3l 5335 Lo 53 oS 3 e S 1 F5e Jolse 5 S (b

ol 0l 03150LE ¥ J g 5 d e Sy o kS 5 (o 5 choNS Baonls O eSS'w
ol S eds T =l .(Sandelowski, 1995)

-
&
&
&
&
-
&
L o5
= L K"
amla g ailis

0
2022 2021 2020 2019 2018 2017 2016 2015 2014 2013 2012 2011 2010 2005 2008 2007 2006 2005 2004 2003 2002 2001 2000 1999

gy el Jla
(Ran9 3% SBABL @) o F1S W) b orbz ! Puwl S sty (Sloj Ty ¥ ICh

Figure 3: Time Distribution of the Researches Extracted By the Metacombination Method

i @b Sl oabz ! Puw!l QAT yan g » S50 Jolas Y Jeu>
Table 3: Factors Affecting Consumer Pessimism Extracted From Selected Sources

oud o lulil (gl piie Jw LEYWPY

(ol b gn ¢ S i3 6w (b 4 5L bl 5 (0S8 4 dte bl olal s | 2000 Mowen &
L Spears

S slazmt bl olel gla 1SS 5 bsas s ol | o o slazn | ite (o K8 2000 Abraham

6""‘ Oolwlus| ] ‘-)‘J,‘)) BE) 6:&9\& Lwl:.- 4 Ao

s od LAl Slyasl o Slls s 5 5 oS eS|l Sl 2000 Koslow
5 ol site Sl ¢ SB35 dilis g5 ol sulie ¢ i 5 ol b clags S o s <uSs | 2000 Eaton

.A{Mshjl§¢g;§jiﬁ3}&\&}\.\3ggjiuLg\.:hué‘)w¢J{_>J§j¢§$’4sjﬁjbb‘))w\}w}s¥yw‘

L Tl Gl ceniils
23 st o Sy s skl | 0diS s e SOus 5 ) 2000 | Barone et al.
S G 3 S Ol i LSS 05,55 o 2001 Liu et al.
alelas 53 0L 5 el e it 355 L sl 31 ¢ 15 g St ¢ J5LS s S 2001 | Ozkalp & Kirel
03565 K oS gl Siliks (288 bLk 4 s oS 5w oslazel o 2002 Zavestoski
W el e 2l )b el 2002 Baumeister
oS 2002 Holt

Archive of SID.ir



Archive of SID.ir

\Fe Y )‘4‘. (F/\) UJ»L-"L A)Lu.’i: gd}‘ o)la.fl: er.:}:.w de Lua_y @l{)bb Qu.:;i’u'/";‘

ST A3 5 oS oS s Jams 2003 | Forehand &
Grier
RS- B PW PR ES GARCH REAW FP g 1 [ SUP TS JRC S 2003 Bougie et al.
S 055l e (SN 2003 Vitell
ok bl 8 JalSle ol eSS 8 Gbolk & ek oS5 &Y gs b b, oS5 4 ool | 2004 Helm
Oyl 31 Lo, e )3l SledMbl Bl (a y3b sde 5 ¢ 2ol CdlAs ¢ 2 Li0l g, slasls )l 3
ity 5 solezel g (Tl 4 5L (IS0 (6 g3l edkien ;5T
S Sl dalyy s gsleel g oS8 Slads 4 oslezel o 2004 | Wanous et al.
CS 5 g ity Sl (Dl 5 S g 4 e oS i > ks o 2005 | De Pelsmacker
etal.
kS 5 J e 53 2 (2S5 GLoL 4 g 2005 Rotfeld
C,Sfft 6}.»)‘ u-\.’ldab)jTﬁ C)\JUG.‘&‘ )l &LJJL cula}.w 2005 Stanley et al
SL & o (8T8 BY s b Sl 005 ite 5SS (elai] o elezn | Lite ¢ ST | 2006 Helm
cw»‘éjbbﬁ)la:lﬁcuu\f‘dzw«%} d}&aﬂ)}ﬁt@)ﬁuﬁﬂéb%‘“d’:
(5 5 g b slizel ¢ Sy s 5 5 oS ikata b slales) (Ol b 5 08T 2 Slids
Wl 4 Lo wlo b 5l AU e Slaluol it ible Sl o SV (sla sk« (Sn b ful e
Sleapee Sl ool (s 5 5 K e 5 Sl e (Slawds (lazl by 5l ¢ tuaid Sod
Ly s eolezel o cu’f.l&j - célif:?
nalr 4 OS5 0355 Sl Y o Sl ey 5 1 0diS 3 e L0 el 2006 | Bonsu & Main
Slads @ g3lezel o el 231 (S 8 bk 4 e (S 4 oolael g cabobs 1 e 5 2007 Roux
(S Kams 5y b 4 slizel ( Saks sladys 5 5 &8 (Ol b o Sl oS 2l Sliks (oS4
OS5 4 sslazel o idu | e Slads
(SN (sla ot DU B codseS ys SN (6 1 b S 5 4 03 Sskeel oS5 4 e ool | 2007 | Darke & Ritche
S RIS NP PP = SRR o SRS .23 PURPIPNN I Y G g - SN = 31
6o Sl (ol (3L L Sliks (oS gl Slinks (2S5 Sliks 4 solezel ¢ e g
&’u;\xﬁﬁbwAs)&w:);ﬂfwbu&“éwub':j}&gu‘b
C,sfft LsLh)L'B) déyu’j)\>\ J.:ﬁ cc.Li:SJJ vﬁ%‘ éjlfl; 2008 g_,.:.‘e:J‘ E) &J);
LSl 55 Cand a5 Sl el eds el Ol s 2008 Brown &
Cregan
Lo oS8 Cand 5 Shas o5 5 0345 5 Cd st (i 3l e & o o e )8 il | 2009 Leeetal.
S b e 550 Sl edS s s (6,8 5 b 4 slizel o y3b Sl B ey 55 2009 | Grzeskowiak &
Al-Khatib
O P QU YR W O W PR Ry S DU} 2009 & Crotty
Thompson
3 s et i ol e ¢ 35 slaat 58 s 35 g0 Lok pde ¢ piaal O ol as | 2010 Clems et al.
oS SME o s S yin 03 3y Cntt] g calolas
Jolse ki 3L 5 (sl 4 5 cos i Syl amal g tcmnliol Caad e y3b be s 2010 | Casados et al.
b ey Slanty (LS rar

Archive of SID.ir




Archive of SID.ir

YV /01 n 5 03135 s go o gramn oo /S 51,53 S5 5 b (S5l 53350 Lo 53 oS 3 e Sy 1 S5e Jolse 5 (b

W Ololus| T ok i{)} é}&’\ ng:\j)b

S laCods AUl (S (g g il odkien sl » Slyasl 51 bbb oS s Slads & gsleel o | 2010 Chylinski &
D15 4 golazel g el bl 5 (SCn g5 51003 S (o g oS 5 e S35 Chu
G sk S b e B 8D el e RS o353 s g el 53 0L+t | 2010 | Lymperopoulos
LS IS L S 5 3L etal.
ol i 3l it s o ( Kan 5 ol s camls (IS5 (5 gl oultion ysT Sl plasl 1 ol b 2010 Patterson &
A e diS o e oL Baron
SO e oy il AT a5 ,1 bl daCoda rall cols bl S JolSL byt | 2011 | Gillani et al.
C.LGchdffb‘_;)‘KJJ.&)J‘_;J:.iﬁ():ﬁ&,.:‘ukﬁcdz)ladeKJ%w.fd{L;é;neliﬁ‘d‘,&u}dﬁ
IS s w gslael g (IS b a e elesl (613t e 15 oS5 (IS5 (5 gu ) Gliate S ylo
oyle 5 alalrs I e 5 edBES )3 Jaal (o ¢ LEONs 5 (slala,l 5 ek 2011 Bashir
S 5] o sl 3 I 8 ke 5 5 10 S G (e gt g g e B I | 2011 Vice
N Ny
RETS QI FIEIC S R PPN 2012 | Luke & Hyde
3y S (B SI s (oS 5 sla ks, 05 g S 2012 | Albayrak et al.
Sladst 5 Y guamen 3 ite o ¢ Sl y Tl 3 Cand (S5 8 sl s, (oS s olass | 2012 | Lindenmeier et
oS al.
Mz (e (i ¢ (S 5 (S s O 56 LB (i ) e o 2013 | Chiaburu et al.
Vet (S e i ot 5 (S b ol (S5 sla s, 3 s | 2013 | Leonidou et al.
Ay Sl edaeS s st (2S5 Slilis (S BY se bl 2013 | Grappi, Romani
& Bagozzi
LR 35 b s bt ol (Sl 4 L (e Lible Sl o YT (sla sl 2013 Rafi et al.
S, S 55 008 b a e eleol o35 )3 L oSl 5 15 sewS 4 e oS calolas 51 e 5 | 2014 Ert et al.
S, w1 S e
056 LB (IS5 4 oalatel g oS5 4 e 5500 el ) 5 3 0dadS s s pmpie | 2015 Helm et al.
B TWRTCIUSSPR SV <7 S B WPSICK S0 P P SO R UK - S|
(Sl st Y o el 8ty 85800 I ¢ gl e ) Sy 2015 Maziriri &
Madinga
S (B0l syl 3 AR (IS8 BY e b 85 (IS bk i 5SS iy Sl e b | 2016 Guven
3 e Sleas Sl Sy 6Kin b 4 dleas 5SS canel 4 dlenas
S (S s lalid Ol st elaml st s 5 3l e lends 0y Sl ediS s s 2016 | Aydin & Unal
(Sl A (e b (o0 Shes
b 3 6 s 4 slizel (Bl SN s 2016 Ketron
Gl gamaied s (i Slulu| (S 3 4 (golazel o oS b 4 e 350 (b Sl e &y oo | 2017 Indibara
I ISP AP SO PRI IC
w5 ) e e b 35l Bl o i llmls 2017 | Mouralia et al.
ALl cos 2 Dyl sl 5 g0 kS pde o5 s B 6 pb elol | 2018 Akguc
SN IS B [WRCITP: FYN-SURN R RCH 1= PINEES Eﬁg:g‘;aé’zn%
o T 5 53 S s 0515 B e O e o ST (glalouin Ottt b oS 8 4 oolel | 2018 Swalwell
2018 Balaji et al.

Archive of SID.ir




Archive of SID.ir

\Fe Y )‘4‘. (F/\) u{l.:g' A)Lu.’i: gd}‘ o)la.fl: er.:j':.w de Lua_y @l{)bb QG?AE’J/Y/\

ad> o ol s (Finfgled, 2006) &S Cano 55 455
S syl s dE Slallas o diz| pral (laadl 5o
3 dnplss ) poty 5 gk on Selvains Kiagh
Ml O plite sy .o S sl 515 S LS
53 58T (Sladllae Sl sdiz] el ol s b3
3 stan 58,8 iy b o Lol 0 43 S
Gl 4l pygie S 53 )5S A glau S
A2 (slaes) palie ood 5 ol o L pd e
oM jbas Jalse ¥ g 5l 8 JSa

Q)L&&‘gsﬁaﬁ\{aﬂﬁb\ Sleds- (S i by :\.L_)f:\.b.? (S fia LS_;L-"i&L-:fj‘-!ﬁ:’E‘ ;J}‘Tu;.:s}ima JL«>\ 2018 Vahedi
S G B b 6 SO e 8 e S b ) SIS (e b lin s e Moakhar et al.
4 sloze! o (i oS s pme S S ela 55,51 rEic s () ews 5 oy b 4 slizel | 2019 Goktas
RGE) U2
NES TS CRETE P P VPV RS P 2020 | Muncy & lyer
0 S el ) S e (Dlads 5 OV gammen Sk gearne U5 5 g5 0S5 e il 2021 Sadig et al.
e k4 e sl 5 (6 e
S ST OPPRCINCAPICE W g O SO SN P P F- ) 2021 Akcay &
Ozdemir
sible OV (g, 2,009, cu’_:bf[)j,g (o (O (i (o) (LS re QSL“‘U;}L) 2022 Liuetal.
Sl il 038 3 pelozanl Sy loom ¢ i il ¢ puaied Il cDlalesm| a5 U1 ¢ e
K b e plaz]
gy (SBAdl :xo

S 9 aidl L0
S S s s S 1 S e e ey
(et iin 4S54 bOlen . Cul a8 (slaasl
S 5 4 LSS e Sl (oS 1B o
St o g o b s o laa Bl
laadlas Olays A5 a g s | Sl 55 50
Ol gets & gad opl Llodd Hldy S 515 53 595 50
S amnty 3 5 oo S U S g0 55 )

oS wﬂ)ﬂ‘u\}v\-«: ’.ﬂ’w & )&Lﬂud)lﬁ}.ﬁf

Dl 0 ) wlie glagduail o das Jgf“ Iy suaib ¢S
e w5 0T s o )13 o gbge 0315 b pe s
SN @l 9 pidlio :E Jgu
Table 4: Concepts and Information Sources
Sl s gl penlis Jolse
Kelams et al., 2010; Kasados et al., 2010; Bashir, 2011; )
Chiaburu et al., 2013; Helem et al., 2015; Goktas, 2019; Akgay o
& Ozdemir, 2021; liu et al., 2022 Sy
# | Kelams et al., 2010; Kasados et al., 2010; Chiaburu et al., 2013, e
Helem et al., 2015; Goktas, 2019; Akcay & Ozdemir, 2021; liu Sl =
et al., 2022
Leonidou et al., 2013; Chiaburu et al., 2013; Goktas, 2019; S
Akcay & Ozdemir, 2021; liu et al., 2022 j

Archive of SID.ir



Archive of SID.ir

YA/ O1n 5 03155 g go 4o gramn ok /S 51553 S5 ) b (S5l 5335 Lo 53 oS 3 e Sy 1 F5e Jolse 5 (b

Kelams et al., 2010; Kasados et al., 2010; Akcay & Ozdemir,

. Sel s
2021; liu et al., 2022
Flrl Lo
Mowen, 2000; liu et al., 2022
(o)
Mowen, 2000; Helem, 2006 S LS

Ozkalp & Kirel , 2001; Leonidou et al., 2013; liu et al., 2022

it

Eaton, 2000

Spblsg

Eaton, 2000

e Slal!

Leonidou et al., 2013

Vahedi Moakhar et al., 2018; Goktas, 2019

oaslezel cla..»

Mowen, 2000; Leonidou et al., 2013; Chiaburu et al., 2013;

>J§W_ S

e

Kelams et al., 2010; Kasados et al., 2010

ok slaay sa

. Indibara, 2017 Jolse
\ Mowen, 2000; Helem,2004; Helem, 2006; Rafi et al., 2013 celd 4l St
Eaton, 2000; Maziriri & Madinga, 2015 . -
Sy 6500 sl
Eaton, 2000; Bonsu & Main, 2006; Maziriri & Madinga, 2015; Yo e
Akgiic Cetinkaya & Emine Ceng, 2018 ' ’
L el
Eaton, 2000 .
Liu et al., 2022 e
Liu et al., 2022 M Ik
Koslow, 2000; Patterson & Baron, 2010; s
A z. . Ka Jelge
Helem, 2006; Patterson & Baron, 2010; Leonidou et al., 2013; 2SS
Helem et al., 2015; Liu et al., 2022 anel>
L S g s
Abraham 2000 e
Flazr!
Abraham, 2000; Helem, 2006; Lymperopoulos et al., 2010 TSy
Flazr!
Abraham, 2000; Mowen, 2000; Helem, 2006; Akgti¢c Cetinkaya Sl st
5 & Emine Ceng, 2018 el it -
eler!
Helem, 2006; Rafi et al., 2013 SO sl sl
. Sl Sole
Liuetal., 2022 S s
Vahedi Moakhar et al., 2018 ol 4wy lin
Li et al., 2009; Patterson & Baron, 2010; Chiaburu et al., 2013;
Guven, 2016; Indibara, 2017; Li et al., 2019 L3l e b o
) ot ) 5 &
\ Li et al., 2019; Lindenmeier et al., 2012 ST o
Qbu\&) QY}M C,sj-:'

Archive of SID.ir




Archive of SID.ir

\Fe Y )‘4‘. (F/\) u{l.:g' A)Lu.’i: gd}‘ o)la.fl: er.:j':.w de Lua_y @l{)bb Qu.:;i’u'/“'

Koslow, 2000; Brown & Cregan, 2018 Kasados et al., 2010;
Akgiig Cetinkaya & Emine Ceng, 2018

A.»\‘i:uéj.; Q‘)LE.‘G'

Bougie et al., 2003; Helem, 2004; Stanley et al., 2005;
Chylinsky and Chu, 2010; Patterson & Baron, 2010

Oyl 5 wle b

Gl ok 03,57

g
Lietal., 2009; Kelams et al., 2010; Akguc Cetinkaya & Emine | ., .. S
Ceng, 2018; Sadiq et al., 2021 e
<b
(a.LL'u)}T,I

Helem, 2006; Crotty & Thompson, 2022; Kasados et al., 2010;
Maziriri & Madinga, 2015; Aydin & Unal, 2016; Mouralia et

) ey Sleriy

al., 2017
Aydin & Unal, 2016; Liu et al., 2022 oleirl s
Slaladl s,y ¢S
Aydin & Unal, 2016 3 Able lsasdl)
(S's)
Aydin & Unal, 2016 S Sy
Aydin & Unal, 2016 65 Shos S sl ks
Maziriri & Madinga, 2015; Aydin & Unal, 2016 S oS gske
Aydin & Unal, 2016 S S
Roux, 2017; Kelams et al., 2010; Bashir, 2011; Ert et al., 2014
ahalae 31 5
Grzeskowiak & Al-Khatib, 2009; Grappi, Romani & Bagozzi, SedbaS s &8s
2013; Aydin & Unal, 2016 Sy
3308 oy 8
I
Swalwell, 2018 .
O35 paln)
(RSN
Sy O3l sl
Li etal, 2019 T
S
De Pelsmacker et al., 2005; Lymperopoulos et al., 2010 steSp (Ale g
Darke & Ritche, 2007; Grzeskowiak & Al-Khatib, 2008;
Luke & Hyde, 2012; Balaji et al., 2018; Akgii¢ Cetinkaya & SO sl 0t
Emine Ceng, 2018 TSN
Ao
De Pelsmacker et al., 2005; Gillani et al., 2011 aliale Dl pde TSR

S o (g
Forehand and Grier, 2003; Bashir, 2011; Ert et al., 2014 ) )
aJ.&df).s u,a:.-.J
Mowen & Spears, 2000 ol &

Ozkalp & Kirel, 2001; Lymperopoulos et al., 2010; Helem et
al., 2015

S LSS )5 5 g 25N
U..IL..:-D L s
(aelre 55 0L 5

Darke & Ritche, 2007; Swalwell, 2018

sl Q:,iw\._ub
SN

Archive of SID.ir




Archive of SID.ir

¥V /OIS 5 031305 g g0 dn guane sk /oS 135,055 b (5l 55355 o 93 kIS e s e Jelse 6 S b

Baumeister, 2002; Helem, 2006; Bonsu & Main, 2006; Crotty
& Thompson, 2009; Patterson & Baron, 2010; Indibara, 2017

wolo,b ol

u\{f)\a.\....fg_}j..a.a

sl
Abraham, 2000; Balaji et al., 2018 . 55 Slabes|
st Slabo ey
Helem, 200(_5; Vice, 2011; Vice, 2_011; Rafi et al., 2013; e bl e
Chiaburu et al., 2013; Liu et al., 2022
Eaton, 2000 Ol bkis
Y K u’"‘f"’}
Eaton, 2000; Liu et al., 2022
Oy s (slsms
o)
Barone et al., 2000; Helem, 2006; Chylinsky and Chu, 2010 S5
aJLfme
Helem, 2006; Rafi et al., 2013; Indibara, 2017 S Sy
Eaton, 2000; Maziriri & Madinga, 2015
S el
Eaton, 2000 SR
Zavestoski, 2002; Holt, 2002, Helem, 2006; Chylinsky and s oK
Chu, 2010; Vice, 2011; Albayrak et al., 2012; Indibara, 2017 i Y
\F Ozkalp & Kirel, 2001; Helem, 2006; Indibara, 2017 L
3p e A 1353 95
Abraham, 2000; Helem, 2006
ezl by 5l
Abraham, 2000; Wanous et al., 2004; Helem, 2004; Roux 2007; .
) Ly, s golezel o
Chylinsky and Chu, 2010
(slazel )
Barone et al., 2000; Luke & Hyde, 2012; Rafi et al., 2013 S R e
Eaton, 2000; Helem, 2006 O sl o)l
55 LS
Eaton, 2000 s, & i
Stanley et al., 2005; Vice, 2011; Chylinsky and Chu, 2010; Rafi
et al., 2013; Helem et al., 2015; Akgii¢ Cetinkaya & Emine o
Ceng, 2018
Helem, 2006; Roux, 2007; Darke & Ritchie, 2007; 3 p kel
Grzeskowiak & Al-Khatib, 2009; Ketron, 2016; Goktas, 2019 S s
. . bbb
Helem, 2006; Lymperopoulos et al., 2010; Gillani et al., 2011 WE S
o Sk 03 plerl o
Kelems et al., 2010; Gillani et al., 2011 .
)& Coaa s clals,
5 s S5
Vitell, 2003; Helem, 2004; Darke & Ritchie, 2007; Roux, 2007; | “uo=ssihe g
Albayrak et al., 2012; Ketron, 2016 oS’ s e
Wanous et al., 2004; Lindenmeier et al., 2012; Grappi et al.,
2013 oS s olils
Bougie et al., 2003; Ert et al., 2014 S, &S5
oS a il Soaite

Archive of SID.ir



Archive of SID.ir

VEY 5ler (FA) by o)l sl oot cons s Dl i 5 gyl Slisions / YY

Helem, 2004; Helem, 2006; Darke & Ritchie, 2007; Grappi et Y g 51
al., 2013; Gliven, 2016 KK g
Vitell, 2003; Li et al., 2009; Vahedi Moakhar et al., 2018 S ol
Ao s

Chylinsky and Chu, 2010; Gillani et al., 2011; Mouralia et al.,
2017

s pilbowmls

Brown & Cregan, 2008; Li et al., 2009; Chylinsky and Chu,
2010; Gillani et al., 2011; Mouralia et al., 2017; Akglc
Cetinkaya & Emine Ceng, 2018; Goktag, 2019

bt crbliamls

Bonsu & Main, 2066; Sadiq et al., 2021 S a5 Sy ,
o & slabs,
!
Chiaburu et al., 2013; Helem et al., 2015 Sl 056 Lok e
oS =
Helem, 2004; Darke & Ritchie, 2007; Bashir, 2011; Glven, A
slasls,l 3 e
2016
sRaoly,
Darke & Ritchie, 2007; Grzeskowiak & Al-Khatib, 2009; o
Leonidou et al., 2013; Lindenmeier et al., 2012; Albayrak et al O
etal., 2012; Helem, 2006; Li et al, 2019; Akcay & Ozdemir, OS5 slel,
2021 36 A b g,,L)
(aJJ.S;‘}jaAA
Holt, 2002; Vice , 2011 S
Sy &:..i'\.x}‘jh\f'f
Gillani et al., 2011 98 5510k rhe
J g
Brown & Cregan, 2008; Lindenmeier et al., 2012; Vahedi L
Mokhtar et al., 2018 Syl
Rotfeld, 2005; Helem, 2006; Lee et al, 2019 e
otfeld, : Helem, :Leeetal, s S
Crrd 5 Sles S sl
Liuetal., 2001; Lee et al., 2009 )
g oS
Kelems, et al., 2010; Kasados et al., 2010 el S
QLLL{.« Q’Ji;u‘“')ﬁ
Liu et al., 2001 L;w)j,) 0L e
(D8 i 5l
S )3l gead Sl
Helem, 2006
&y Bl
Helem, 2004; Grzeskowiak & Al-Khatib, 2009 .
S 336 SleMb| &
Koslow, 2000; Zavesto_ski, _2002; Helem, 2004; Darke & S s
Ritchie, 2007 o
Helem, 2006; Darke & Ritchie, 2007; Kelems, et al., 2010; b b s S5 el e
Kasados et al., 2010 R
sl
58T e Slids
Helem, 2006; Roux, 2007; Darke & Ritchie, 2007 o
S b e

Archive of SID.ir




Archive of SID.ir

YT/ OIS 5 031305 g g0 dn guane sk /oS 133,055 b (5l 53355 o 93 kIS e s e Jelse 6 S b

Helem, 2004; Casados et al. 2010 b 2 slales!
. . Cwysliade g
Helem, 2004; Grzeskowiak & Al-Khatib, 2009
Wanous et al., 2004; Darke & Ritchie, 2007; Roux, 2007, Slals 4 golazel
Chylinsky and Chu, 2010 oS L4
Koslow, 2000; Forehand and Greer, 2003; Helem, 2006; Roux, s s s s et
. . A TR
2007; Darke & Ritchie, 2007
Darke & Ritchie, 2007; Clems et al., 2010; Casados et al. 2010; e
el O g
Swalwell, 2018;
Abraham, 2000; Giiven, 2016; Vahedi Mokhtar et al., 2018: 4 dlas 25
Muncy & lyer, 2020 ) dnel
(sl
4 wlowa smjiz
Guven, 2016 _ _
S0 K b Sl SN
Given, 2016; Sadiq et al., 2021 33 4 aloast S el
. @S ki 4 g5
Vice, 2011 )
J\jsl
) ) ) ) Gl il om sl
Vice, 2011; Akglc Cetinkaya & Emine Ceng, 2018 )
ST 9SS 2
Mowen, 2000; Darke & Ritchie 2007; Grzeskowiak & Al-
Khatib, 2009; Lymperopoulos et al., 2010, Gillani etal., 2011; | ... . L5
Ert et al., 2014, Helem et al., 2015; Giiven, 2016; Indibara, TR
2017
4 e o
De Pelsmacker et al., 2005; Gillani et al., 2011; Ert et al., 2014
Sl 5 ) S o e o
Gillani et al., 2011 ; Solsle s oSS oSk
Zavestoski, 2002; Helem, 2004; Darke & Ritchie, 2007; Roges,
2007; Gillani et al., 2011; Helem et al., 2015; Indibara, 2017; S b 4 golezel o
Swalwell, 2018
Zavestoski, 2002; Helem, 2004; Helem, 2004; Rotfeld, 2005; bbb 4 ek
Roges, 2007; Lymperopoulos et al., 2010 oS s
Vahedi Mokhtar et al., 2018 Y s S YT barg
Sadiq et al., 2021 S ke S S s lams
Vahedi Mokhtar et al., 2018 @I Sdus
Vahedi Mokhtar et al., 2018; Muncy & lyer, 2020 S5,k
Y+ YYMuncy and lyer, 2020; Sadiq et al., Span sy 55 -
- sla S
Muncy & lyer, 2020 SR s
uncy & lyer, (55 i o) s (5,8
. IS s
Liu et al., 2022
Sloluee|
e S8 il
Vahedi Mokhtar et al., 2018 Ll Sl Sy
(S0 6 8 ) & e
Vahedi Mokhtar et al., 2018 TP P THE R UPRY
SRy Al e

Archive of SID.ir




Archive of SID.ir

\Fe Y )‘4‘. (F/\) UJ»L-"L A)Lu.’i: gd}‘ o)la.fl: er.:}:.w de Lua_y @l{)bb Qu.:;i’u'/“f

534S Hebolen .ol GLL s0ST0L 5 180
L ol B st ls Ol e il o o aals
O g5y el IV (gllast elans s +/5VA
e 175 a2 ) o BT
O /P S i o b cpl lde oS T 1 Lles S

A u\:.it A&SUQA &lﬁl{ GC.\.«‘ cJ..aT Cwd

R SR Sk RS et i e

L 0se3T 51 s oS ot 1 355 o
93 dgame yobas gy ol Hn i eslanul a S
2 p Jimn Sy oy S ol Kiass
dglie SaS Loyt 33 gl 0T 51 g S oo
S G 53 pl (LS il 3y 5 e

93 ol o 3L bl b olas (il $Ss

OPF SLE 0 yo Sluwlbxe 40310 Jguer
Table 5: Summary of Cohen's Kappa Coefficient Calculations

pzn NS
N2 W
Ao ys N Lo s Lo N
\ ‘5}§;»_»L1
JARR A I JARR A _
Y Sl
a9 SBadl 1
L OgeiT 2o W N J9ue
Table 6: Final Results of Kappa Test
ROV T ) ot B Soitisl sl | i
YO A2 AV Va4 L ‘ e
A ima 3, g sldas

ol ot 4 S Ly g5 Sl g ke d

ol ot 4 S L5y g5 Sl g e Cwdle Ok 51kl (glast Sl eslizl LD

slaesls «oS 515 K i ol o O3lsplnl
MAXQDA i 3lp 5 L Gy Jsbor 3,18 1S
sl P Jelse (oo e 5 e

W b (Gl n s Lo )3 0SB jeae

San gy Sbadl aww

WJJGJ—*SJJ—'A"W"\—’J-’;PJ—“}C
s ool (‘,:Au,, 9 Jolse) 4 95 55 gleg s

)‘ o= ) odal ¥ d}u‘..?- B ou\_.ATC,_.qu._i Cib

Archive of SID.ir



Archive of SID.ir

YO /O, 5 031305 g g0 dn guane sk /S 133,055 b S5l 53355 Lo 93 kIS s e s g Jelse 6 S b

19750 6lb -&\ 01 3 oilis

3yb OHabaas o L e s g
8448 e i p figo Jolge
P wdingb Jalge
o i wislit Oymaz b G5y
el sla Wyiin Js
i il b sl
o Ul iy 850 g o o5

S i Cwali ylac

wiltly Jolge aclaisl glipy i)

Cua j buzs 4y azgd

Gy iy ls S
Gplia (i ailz C1ya8

(Ringh S abl :xun) ouis b pan Jw » Jao olge S <o
Figure 4: Model of Factors Affecting Consumer Pessimism

el 0wy » (2022) Liu et al. «2021)
Sl 4 et Jlge i el olge
G 9 AL 3 et S 48 8 oS 555 e I
Wl A b s 3 g 5 Comall )
Gl 00l oy gy 5855 51 (Sl 3 Jalse sl
Mowen & (sla iagiy 4 as sad Sl = Ol 55 o0 &S
Akog «2013) Leonidou et al. «2000) Spears
(2022) Liu et al. «2018) Sitnaika et al.

55 oLl

Glasls;y 5 Le 55, S 4 R 8 folgs
4S5y o BOI Kan b camalr S 53 0k sl
desle ot iagls Slsl b L3050 le o505 4y s
Koslow ¢2000) Abraham sl _zass— ;3
Leonidou et  al. «2006)Helm ¢ (2000)
Ll ods $3(2022) Liu et al. «(2013)

515 st s olanir | (Sl Jgamia SO
35 5 NS 5 dgs el ol sla J sade

S 5 4o .0

Shaiws Cada s i oS 13 Olalllas
SLa 2 3 U 355 e plnil SLllas (ln s
a\ﬁu{e;}_&o;u;_w!cw);}.u(lﬁ;a,y@&;%
oo (G s (Aol i a5 aalllas (p )
3l 5 i 33 0diS sy Sy s oo
sla iagi .J._I.ACL_BJ — gl C.Lx_f
P 4 OB A o e gy B3 48 8 50
S e o p fge el WY S 18 AS
o ol )3 s (gluaiws 5 olulidiog, S VA s
St 53 O U B e s o F5e Jelse
G ) Do (S5l

N ol ) (G oze Jolgs
el OB S 5 e ok 2 e Jol e F i
Joolse 14 S s 5 a5l 5l oagn idu |5
Helm et al. &¥las 5 48 Conl ot lidcoma
Akcay & Ozdemir «(2019) Goktas «(2015)

Archive of SID.ir



Archive of SID.ir

VEY ler (FA) by o)l el oot cons s Jl e 5 )13l it / Y9

Lymperopoulo et al.s «2009) Lee et al.

Akgig Cetinkaya & Emine Ceng «2010)
el 0w » (2018) Swalwell ¢ (2018)

x5 8 Slulea! 18 9 Olubus! o b
S e 5,8 RS 5 5Ly 5o A e 3 5
ol ) s A5 0 0S8 e e Dol
Olejlaw Ly 5 &S b codidy b dy o (Sl
SLa i 53 Joalse ol 3 Sladst smsdil
Helm ¢«2002) Baumeister ¢«2000) Abraham
Crotty & «(2006)Bonsu & Main «2006)

Patterson &  Baron «2009)Thompson
s (2022) Liu et al. «2011) Vice «2010)
el 0l

P 3 Jele )1 5195 9 (9 YN
S e 40 457 (g3l 31l oy p I STl e
Cnl Ko kit M Sl 5 ) YN
gt el 5 S S n 5 2w o T S
Helm ¢«2004) Helm ¢«2002) Holt sLa_zas5—
«2015)Helm et al. «2011) Vice «2006)
«(2017) Indibara «2015) Maziriri & Madinga
Liu «2018) Akgii¢ Cetinkaya & Emine Ceng
0T 50 s Jele ol 585 &y 0w 2022) et al.
o3 ST gy ok

LacS o & oS g AlHIC0 S (sl yld,

Al LS 2ty s S (sl
b by glacS b plis S S o0 glac b
Jram LS 8 ol e s e
C”;CJL"' 9L el (il slis
5 dms e 0L s LIS als slayls) 4 S,
D Ll e glald) 5 LA g b
Bougie lallls ;5 Jule oyl diS o 0diS s jume

Jole 1 4 ol amale 53 3 g g Lol b s il &
Abraham «2000) Mowen & Spears &lles s
Lymperopoulos ¢«2006) Helm «2000)
Liu et «2018) Vahedi Moakhar et al. «2010)
Ll okl oy 5 (2022) al.

ENSTOVIUS SRR U T RN
Ll e o a2 ol Lyt S g (ka5
ol 8 Bl Bl diS s e gw oL b
L o it dos slaml 4 mie ool (Sas o>
= L Jpeme & S oy 5 Olej 53 0 iSO e
¢(2000) Koslow gls_zass—s .55 & ol iy 5
Stanley et ¢«(2004) Helm «2003) Bougie et al.
Glven ¢(2013) Chiaburu et al. «2005)al.
Indibara ¢«(2017) Mouralia et al. «2016)
Akgiic Cetinkaya & Emine Ceng «2017)
(2021) Sadiq et al. «2019) Li et al. «2018)
Ailos ST s 15 oS D pan 2 4 2 Jole

S NS yan sy ) Fhe Sl
sl L ek lps b bl s s laes
ROUX (sla g acne ol )3 555 o 25 I los
«2009) Grzeskowiak & Al-Khatib «2007)
Grappi «2011) Bashir «2010) Clems et al.
¢«(2015) Maziriri & Madinga «2013)et al.
 (2022) Liu et al. «2016) Aydin, & Unal
ilos S 4 5 7 95 50l Lo

23 e o ¢S ) 4ol yo Hlus o
(S 8 S0 DY paams o Sl ks slaacs
33 5 el ol 3 s e GO oS s e
De «2003)Forehand & Grier gla insi
Darke & Ritchie «(2005) Pelsmacker et al.
«2009) Grzeskowiak & Al-Khatib «2007)

Archive of SID.ir



Archive of SID.ir

YV /01K 5 031305 g g dn guane sk /S 5133, 55 b (S5l 53355 o 93 oIS s pme s e Jelse 6 S b

Lilwy b, 55 ol Al (g0 pS
568 b il au 5 5 4 ol s el
Guven gla zags 55 Jole cplConl us b 55
Akgug «2018) Vahedi Moakhar et al. «(2016)
Muncy & «2018) Cetinkaya & Emine Ceng
sl i —w,»(2021) Sadiq et al. «2020) lyer
!

Slalllas s adl o ol IS gt 4y (A0 OIS
¢«(2002) Zavestoski «(2000) Mowen & Spear
De Pelsmacker ¢2005) Rotfeld «2004) Helm
«2007) Roux ¢«(2006) Helm «2005)et al.
Grzeskowiak & Al-¢«2007) Darke & Ritchie
Helm et al. «2014) Ert et al. «2009) Khatib
(2018) Swalwell «2016) Giiven «2015)
RO PRSI

S VT Ol 4 4 5 1 S Lo &y 4> g5
OB UiS s e 51 6ok 8153 055 o) s 5 Jaen
0 il S OB S G5 o5 ol 5 ol el
SV o = 51 pls 1) pdya s WY o 5
WS o G S o 4 Ol T 5 YT
Vahedi Moakhar sls a5 55 feasia Jole oyl
ol i ) » (2021) Sadiq et al. «2018)et al.
!

03 Jle 18 gl S8y BB S 39
¢«2018) Vahedi Moakhar et al. cla ins5
«(2020) Muncy & lyer «(2020) Muncy & lyer
s (2022) Liu et al. «2021) Sadiq et al.
) 0l

Jreos S a2 1S e (34l D508

S 3,5 (S i OS5 L godidy b a4y (5 mine

Wanous et al. «2003) Vitell «2003)et al.
Gillani ¢«2010) Lymperopoulos et al. «2004)
Ketron ¢«(2012) Albayrak et al. «2011)et al.
el 0l oy » (2019) Goktas «2016)

5 Jels ol 1 o ST i Sl 5L
Helm «2003) Vitell «2002) Holt sLa_zas5—
«2006) Bonsu & Main ¢2006) Helm «2004)
«2009) Lee et al. «2007)Darke & Ritchie
Gillani et al. «2010)Chylinski & Chu
Helm et al. «2013) Chiaburu et al. «2011)
Akgiig Cetinkaya & «(Y+1A2018) «2015)
s » (2021) Sadiq et al. «2018) Emine Ceng
ol 0l

NS s Shee 10 b S8l 8 Khos
S rien B3 53 (S g sl Ml 5 e il gla e
e OS5 Sl S 5 5 gl 1S b
S L abelae 5y 5w el oy B Lo 8 il
33355 3l g anls ppas 0S5 815 A8 e
e 05 5 5 eas 3131l il b 4 ansle
Brown olles js Jele opl S o liy &S 54
Clems «2009) Lee et al. «2008) & Cregan
Vahedi ¢«(2011) Gillani et al. «2010)et al.
s (2019) Li et al. «2018) Moakhar et al.
el ol

Sla—z 03 Jole =l 3 F Ll Jolge
«2003) Forehand & Grier ¢(2000) Koslow
Helm ¢«(2004) Helm ¢«(2004) Wanous et al.
Darke &  Ritchie «2007) Roux «(2006)
Casados et «2010)Clems et al. «2007)
¢«(2010) Chylinski & Chu «2010)al.
el ol oalive (2018) Swalwell

Archive of SID.ir



Archive of SID.ir

VEY 5ler (PA) by o)l el oot cons s Jl e 5 ()13l Slidioss / YA

e p e Jelse gl ol 5 Jde Y
Sla b L gilusn g Carw 53 008 O paas
«ANP

Lol 5 vme s sladaly oluls Y
5 s g5 31 (S 1) S e )
(o

&b
3L 5 53l 6L e b eyl 1L ¢ JUS!
Sl e 1OV ) e ble JI S s
3 7SS0 (e S 3 e 5L 1 0L
IV i (b lib Slidoni & i oS 513

AF-5Y

L dis OT8F) el G&an) 5 oo 25k
o = e Jels ) S pemdim )l
Lol jluw Cy s ole dolil2s. Sl
ANV-VY V)Y ¢ s

(VWR) i ¢ e 5 53U ¢ Gl gutin (5 jinn
4 s OE LS 5 pun S5 oS 2 f3e ol e
3l s Sy 5l estiaal Ly o (VLS
als e S Lb g Cas asdllas 5 ) 5 1 slaz
YDV s (bl Dlddoed i ) )
£Y

(B a5 Lo (S S 8 gy o G
55 el !l laals 3wy (0F4)) lee
OIS Olenys OB U o e Ay 5 Al
sl yole Sllles JISM . olizs| claaSs
ANV DY o bl Co e

Sool ey 5 L ool gl ¢ e i
s p el bl SELOF )
OB WS s e dallloe 5 50 10 S 3 ms

Al el ¢Sl 5 Tl S s S
o et gz b Slodks o555 (31§ 31
S s ar L 5 oS O ae S S e
S 5 S iy 63L Jas s el b
Vahedi Moakhar et al. jag5— ;5 Jsle o
el 0wy » (2018)

2y Rl g ee Slas 80 IS sk e
Cxeo glacs - ::;C,]a.ab\j@)}mm
ot ) il Jals e 5 e (53lsyn
OB IS O e s LS ol m 1 Y Ll
Al e Ob e 5 OB S s e =Y €S ol 3
Olej pd guds ey ys okl glulid ol o 4 4 gL,
L ST 31 malie oa ol 3 e 5 oy 5
Ol &S 8 5 gz ey 5 Lol 0 (o)
SBr s 5 G Sl Sl Ll 8 o 5l
Joilse aam 5 ol Shag oY 605 68 s
Jelei 5 Sl a5l e i ed i | Sl
S i hlal Wb s g 5 e g 0L 2t
ol dal g (B, S8 e e o Zalgss

o i gl s 4L |
e 55 mnlie SYLas 5 mlis Zas S| 03 ,SSeslizul
U 3 s on ool ol 48T ol oS s e il
5o i Ll Canll ol S 5
1t ct.a Sl eslazad oo R ol sl s guses
Ol =) 5 B OL3 855y Lty |0 5 el
23 oS pe gk 5 oS 3 e Loyl 0 Ll 5 o
S S e 0L

SLaiasim 534S b o oletin S5l @
13,8 Do g ) Slakie s Sin

230 diS O e sy 1 fge Jelge o )
(S Ly S Aozl b L

Archive of SID.ir



Archive of SID.ir

Y4/ O 5 031305 g g0 n guane sk /oS 3133, 55 b 3l 53355 o 93 kIS s pme s e Jelse 6 S b

23 i F Ol ey el (il A 10k e
il Sladni & i e Sli g e
IIENGD (DA o

Olas! cgda] o () o (ol o g cos] 53
N L) a6 i ey (\Ya¥)
9,805 7 Oyl 5 anllls 550 10LE g Bos 5
S sloa frag iy Ol g 4wl
V=4 (OA) YN (g3 0l

Jsmydomen 03,3 (colodl €30n (oldms €m0 S
Jeslse s SN ELOFr ) ases cgdaxlyl
L0l 53 bl (oL i g
AW o bl Slaior

W) ol gl ¢ s 5 Ll ol (5 5l 0
Slile Gk 2 Sse Jelse gu a5 pLuls
s o gy L 0T sl aly
ke Cts sLael talllas 3y 4o :(AHP) 51 0
A (Co pelio g3 o sae (IS, o Lost o8
NAYN-Yy

¢ = hazes (s g ¢ e dazes s (Oleadila
NQL V9 R SWRY-F JUIP P R oy - N Eee
3,8 o5 sl el o s8] S
S el e o Sl
P YFN ((F) O oo gar (o) lS ol

Baloochi, H., & Rastgar, A. A. (2015).
Interpretive  structural modeling  of
effective factors on business
cynicism. Public Organizations
Management, 3 (11), 71-91. [In Persian]

Darvishpour, H., Najafizadeh, N A, &
Kianirad, D. (2015). investigating the
effect of the attitude and purchase intention
of customers of retail brands on trust
cynicism and perceived profit (case study:
Atka chain store in Arak city). Advertising
And Marketing Pars Manager, 2 (3), 73-
84. [In Persian]

VA (ol Kt 5 g pele .05 )LS oS
YF- ()

SES 9 Ol o550 cosl o ¢ ¢ 5y hs 953
dad g 5SS S e OFR0) gyl ol
lozel o (o pod 5 Glads O e Ly &
o@}}:dsjyidlk.a D ASES )5 3 g g gy
Doll 25 .Sy Ol g 53 LSS (glo i
()Y el sl (2Ll 5 Sk olazt]
AF-VY

3 Loy el OIS tlamen ) 55 ¢ o sm $dlsle (8>
fnn 5 (6 SIS (VFAA) 5 ga o SLans
3,0 5l eslinal L 14t G108 (sl dlm o
Y (DY s Co e S 5B

L poen b 5 ST (ool Taldiy o1 Slins
3L apd gl ( Hamted w5 L(1FR4)
T s Ol e (B glay 5l 5 s
sloas,aly Ao 5 5l Cmles (Ll Cadies
N (EINY (L

(0 3 e 483 b (e o 0l Sl
sk 9 (SN S| ST (VAP g oy
Ll sl s 5 b el S e
Sl B 5oy s S alel e
T I /SR - g P
Ay a0 B S 0 65T 5 Sy el

(Pt il (63 ¢ el 63 S L5 0L i
s (VW) Glaw ¢ gl e S5 5 40 gune
OB s pan (B 5 )5 p 3 Julse
VoodilS oyl ) Colaflls . juw SN gaes
YOY-Y¥D «(Y)

G 33l 5 Kb B0 (g Bl 3415 (A

e T o Sl s S el se 38715 .(VFAY)

Archive of SID.ir



Archive of SID.ir

VEY g (FA) (ol o )les sl osbo cons s o0 5 o513k Slidini / ¥

Factors influencing consumers’ behavior
change about national product with social
marketing approach (case: iran’s men
clothing industry). New  Marketing
Research Journal, 10 (1), 39-62. [In
Persian]

Karimi, H., Bakhsham, M., Almasifard, M. R.,
& Yarahmadi, M. (2022). Presenting a
model of the success factors of cause-
related marketing in iran. New Marketing
Research Journal, 11 (4), 177-190. [In
Persian]

Khanifar, H., Soltani Nejad, N., & Rashid, A.
A. (2021). The impact of cause-related
marketing on consumer purchasing intent:
a case study of tak marakron consumers.
Organizational Culture Management, 19
(1), 1-24. [In Persian]

mortazavi, S. L., & Faghihi, A. (2017).
Identification and ranking the factors
affecting organizational cynicism and its
implications with the Analytic hierarchy
process (ahp): (a study among faculty
members). Public Policy In
Administration, 8, 191-203. [In Persian]

Soltani Nejad, N., Mesbahi, M., Moradi, L., &
Rahimpour, M. (2014). The effect of moral
emotions and consumer pessimism on the
intention to purchase charitable marketing
goods: The moderating role of self-concept
and cultural attitudes. The  First
International Conference On Accounting,
Management And Innovation In Business,
Soumesara. [In Persian]

Abraham, R. (2000). Organizational cynicism:
Bases and consequences. Genetic, Social &
General Psychology Monographs, 126(3),
269-292.

Acikgoz, F., & Vega, R. P. (2022). The role of
privacy cynicism in consumer habits with
voice assistants: A technology acceptance
model perspective. International Journal
of Human-Computer Interaction, 38(12),
1138-1152.

Agnihotri, R., Trainor, K. J., Itani, O. S. &
Rodriguez, M. (2017). Examining the role
of sales-based CRM technology and social
media use on post-sale service behaviors in
India. Journal of Business Research, 81,
144-154.
https://doi.org/10.1016/j.jbusres.2017.08.0
21.

Akcay, G., & Ozdemir, E. (2021). The effect

Dehghanzadeh = Baghdadabaddy, L., &
Saeidnia, H. R. (2020). The effect of
personality pessimism, mental anxiety, and
need to recognize and moral beliefs of
customers on the different levels of
cynicism and brand support. Commercial
Strategies, 12 (6), 1-16. [In Persian]

Deghati, A., Yaghoubi, N., Kamalian, A. R., &
Dehghani, M. (2019). Presenting a phased
development  pattern  of  network
governance using a meta-synthesis
approach. Journal of Public
Administration, 11 (2), 203-230. [In
Persian]

Eghbali, B., Heydariyeh, S. A., Faezi Razy, F.,
& Vakil Alroaia, Y. (2022). Presenting a
model of the temporal effects on consumer
behavior based on a meta synthesis
approach. New  Marketing Research
Journal, 11 (4), 63-84. [In Persian]

Feiz, D., bagheri garbollagh, H., & radfar, S.
(2018). Examining the factors affecting on
customer complaint behavior: With the
mediator role of post-purchase regret in the
fashion clothing industry. New Marketing
Research Journal, 8 (2), 199-216. [In
Persian]

Ghafourian, A., behboodi, O., Arabshahi, M.,
& khani sahraei, S. (2020). Investigating
factors affecting the ethical buying
behavior of green product consumers.
Consumer Behavior Studies Journal, 7 (2),
235-253. [In Persian]

Gholizadeh, V., Esfidani, M. R., & Ahmadi, |.
(2015). Customer response to amoral
behavior of retailers (Case study: Retailers
in  tehran).  Strategic = Management
Researches, 21 (58), 9-27. [In Persian]

Hashemian, S. M. H., Rahmati, M. H,,
Hamidizadeh, A., & Moradi, P. (2020).
Recognizing a comprehensive pattern for
assessing the accountability of the
government by meta-synthesis method.
Iranian Journal Of Public Policy, 5 (4),
241-260. [In Persian]

Hoseini, S. R., Asgari, H., & Moghaddas
Shargh, A. (2022). Investigating the effect
of social networks on consumer purchase
intention among social network users.
Journal Of Interdisciplinary Studies Of
Marketing Management, 1 (1), 110-134.
[In Persian]

Jafari Haftkhani, N., & Mohseni, H. (2020).

Archive of SID.ir


https://doi.org/10.1016/j.jbusres.2017.08.021
https://doi.org/10.1016/j.jbusres.2017.08.021

Archive of SID.ir

Y/ OMKen 5 03306 s g0 4 gudne oo /S 3135 SC 05 b (S5l 50355 St 530S s e Sy S5 Jolge S o1k

purchasing and consumer behavior.
Journal of Consumer Research, 28(4),
670-676.

Bonsu, S., & Main, K. (2006). Consumer guilt:
Preliminary construct assessment and scale
development. Lees, M. C., Davis, T., and
Gregory, G. (Eds.) Asia-Pacific Advances
in  Consumer  Research. Sydney:
Association for Consumer Research.

Bougie, R., Pieters, R., & Zeelenberg, M.
(2003). Angry customers don't come back,
they get back: The experience and
behavioral implications of anger and
dissatisfaction in services. Journal of the
Academy of Marketing Science, 31(4), 377-
393.

Boush, D. M., Friestad, M., & Rose, G. M.
(1994). Adolescent skepticism toward TV
advertising and knowledge of advertiser
tactics. Journal of Consumer Research,
21(1), 165-176.

Brown, M., & Cregan, C. (2008).
Organizational change cynicism: The role
of employee involvement. Journal of
Human Resource Management, 47(4), 667-
686.

Cetinkaya, O. A., Ceng, E., & Almaz, T.
(2018).  Tirkiye’deki  black  Friday
etkinliginin tiiketici sinizmi baglaminda bir
degerlendirmesi. MANAS Sosyal
Arastirmalar Dergisi, 7(4), 168-180.

Chebab, S. (2010). The consumer regret:
Moderators, mediators and consequences.
Journal of Business Studies Quarterly,
1(4), 49- 68.

Cheng, C. C., & Shiu, E. C. (2018). How to
enhance SMEs’ customer involvement
using social media: The role of Social
CRM. International Small Business
Journal, 37(1), 1-21.

Chiaburu, D. S., Peng, A. C., Oh, I. S., Banks,
G. C, & Lomeli, L C. (2013).
Antecedents and  consequences  of
employee organizational cynicism: A
meta-analysis. Journal of Vocational
Behavior, 83(2), 181-197.

Choi, H., Park, J., & Jung, Y. (2018). The role
of privacy fatigue in online privacy
behavior. Computers in Human Behavior,
81, 42-51.

Chowdhury, R. M., & Fernando, M. (2013).
The relationships of empathy, moral
identity and cynicism with consumers’

of unethical sales behaviors on consumer
cynicism and the moderating role of
demographic characteristics: A study on
the service sector. Journal of Business
Research-Turk, 13(3), 2396-2413.

Albayrak, T., Aksoy, S., & Caber, M. (2012).
The effect of environmental concern and
skepticism on green purchase behavior.
Journal of Marketing Intelligence &
Planning, 31(1), 27-39.

Andersson, L. M. (1996). Employee
cynicism: An examination using a contract
violation framework. Journal of Human
Relations, 49(11), 1395-1418.
https://doi.org/10.1177/001872679604901
102.

Arli, D., Grace, A., Palmer, J., & Pham, C.
(2017). Investigating the direct and indirect
effects of corporate hypocrisy and
perceived  corporate  reputation  on
consumers’ attitudes toward the company.
Journal of Retailing and Consumer
Services, 37, 139-145.

Aydin, H., & Unal, S. (2016). Evaluation of
consumer regret in terms of perceived risk
and repurchase intention: A research on car
owners. Journal of Global Strategic
Management, 10(2), 31-44.

Balaji, M. S., Jha, S., Sengupta, A., &
Krishnan, B. (2018). Are cynical
customers satisfied differently? Role of
negative inferred motive and customer
participation in service recovery. Journal
of Business Research, 86, 109-118.
10.1016/j.jbusres.2018.01.023.

Baloochi, H., & Rastgar, A. A. (2015).
Interpretive  structural modeling  of
effective factors on business
cynicism. Journal of Public Organizations
Management, 3(3), 71-91 (in Persian).

Barone, M. J., Miyazaki, A. D., & Taylor, K.
A. (2000). The influence of cause-related
marketing on consumer choice: Does one
good turn deserve another? Journal of the
Academy of Marketing Science, 28(2), 248-
62.

Bashir, S. (2011). Organizational cynicism
development and testing of an integrated
model, a study of public sector employees
in Pakistan. PhD  Thesis. Jinnah
University, Islamabad.

Baumeister, R. F. (2002). Yielding to
temptation: Self-control failure, impulsive

Archive of SID.ir


https://doi.org/10.1177/001872679604901102
https://doi.org/10.1177/001872679604901102

Archive of SID.ir

VEY lgs (FA) (ol o)les sl oslot ons s Dl i 5§ o3l lidons / FY

Journal of Consumer Affairs, 39(2), 361-
383.

Dissanayake, D. M. S. (2022). The mediating
mechanism of consumer ethical beliefs in
determining the influence of cynicism and
empathy on green buying intention.
Vidyodaya Journal of Management, 8(1),
25-46.

Eaton, J. A. (2000). A social motivation
approach to organizational cynicism. MA
Thesis. York University, Toronto.

Eghbali, B., Heydariyeh, S. A., Faezi Razy, F.,
& Vakil Alroaia, Y. (2022). Presenting a
model of the temporal effects on consumer
behavior based on a meta-synthesis
approach. New Marketing Research
Journal, 11(4), 63-84. (In Persian).

Ert, E., Creary, S., & Bazerman, M. H. (2014).
Cynicism in negotiation: When
communication increases buyers’
skepticism.  Judgment and Decision
Making, 9(3), 191-198.

Feiz, D., Bagheri Garbollagh, H., & Radfar, S.
(2018). Examining the factors affecting
customer complaint behavior: With the
mediator role of post-purchase regret in the
fashion clothing Industry. New Marketing
Research Journal, 8(2), 199-216. (In
Persian).

Finfgeld-Connett, D. (2006). Meta synthesis of
presence in nursing. Journal of Advanced
Nursing, 55(6), 708-714.

Forehand, M. R., & Grier, S., (2003). When is
honesty the best policy? The effect of a
stated company intent on consumer
skepticism.  Journal  of  Consumer
Psychology, 13(3), 349-356.

Ghafourian, A., Behboodi, O., Arabshahi, M.,
& Khani Sahraei, S. (2020). Investigating
factors affecting the ethical buying
behavior of green product consumers.
Journal of Consumer Behavior Studies,
7(2), 235-253. (In Persian).

Gholizadeh, V., Esfidani, M. R., & Ahmadi, I.
(2015). Customer response to amoral
behavior of retailers (Case study: Retailers
in  Tehran). Journal of Strategic
Management Researches, 21(58), 9-27 (In
Persian).

Gillani, A., Yousafzai, S., Pallister, J. G., &
Yani-De-Soriano, M. M.  (2011).
Consumer  cynicism:  An  emergent
phenomenon in fair trade? Paper presented

ethical beliefs: The mediating role of moral
disengagement. Journal ~ of  Business
Ethics, 124(3), 677-694.

Chylinski, M., & Chu, A. (2010). Consumer
cynicism: Antecedents and consequences.
European Journal of Marketing, 44(6),
796-837.

Claiborne, C. B., & Sirgy, M. J. (2015). Self-
image congruence as a model of consumer
attitude formation and behavior: A
conceptual review and guide for future
research. In: Dunlap, B. (Ed.) Proceedings
of the 1990 Academy of Marketing Science
(AMS) Annual Conference. Developments
in Marketing Science: Proceedings of the
Academy of Marketing Science. Springer,
Cham.

Dagogo Jack, S. W., Beck, J. T., & Kaju, A.
(2019). The effect of duration metrics on
consumer satisfaction. Journal of
Psychology & Marketing, 37(3), 441-
456.

Darke, P. R., & Ritchie, R. J. (2007). The
defensive consumer: Advertising
deception, defensive processing, and
distrust. Journal of Marketing Research,
44(1), 114-127.

Darvishpour, H., Najafizadeh, N. S., &
Kianirad, D. (2015). Investigating the
effect of the attitude and purchase intention
of customers of retail brands on trust,
cynicism and perceived profit (Case study:
Etka chain store in Arak city). Advertising
and Marketing Pars Manager, 2(3), 73-84
(In Persian).

Deghati, A., Yaghoubi, N., Kamalian, A. R., &
Dehghani, M. (2019). Presenting a phased
development  pattern  of  network
governance using a meta-synthesis
approach. Journal of Public
Administration, 11(2), 203-230. (In
Persian).

Dehghanzadeh  Baghdadabaddy, L., &
Saeidnia, H. R. (2020). The effect of
personality pessimism, mental anxiety, and
the need to recognize and moral beliefs of
customers on the different levels of
cynicism and brand support. Journal of
Commercial Strategies, 12(6), 1-16 (In
Persian).

De Pelsmacker, P., Driesen, L., & Rayp, G.
(2005). Do consumers care about ethics?
Willingness to pay for fair trade coffee.

Archive of SID.ir


http://orca.cf.ac.uk/view/cardiffauthors/A0577877.html
http://orca.cf.ac.uk/view/cardiffauthors/A050196H.html

Archive of SID.ir

Y/ OSKan 5 03306 s g0 4 gudme oo /S 3135 SC 05 b (S5l 50355 St 530S o e Sy S5 Jolge S o1k

Hosseini, S. R., Asgari, H.,, & Moghaddas
Shargh, A. (2022). Investigating the effect
of social networks on consumer purchase
intention among social network
users. Journal of Interdisciplinary Studies
of Marketing Management, 1(1), 110-134
(In Persian).

Hyde, L. W., Shaw, D. S., & Moilanen, K. L.
(2012). Developmental precursors of moral
disengagement and the role of moral
disengagement in the development of
antisocial behavior. Journal of Abnormal
Child Psychology, 38(2), 197-209.

Indibara, I. (2017). Impact of ad-skepticism on
consumer cynicism. Parikalpana: Kiit
Journal of Management, 13(1), 83-100.

Jafari Haftkhani, N., & Mohseni, H. (2020).
Factors influencing consumers’ behavior
change about national products with social
marketing approach (Case: Iran’s men
clothing industry). New Marketing
Research  Journal, 10(1), 39-62. (In
Persian).

Karimi, H., Bakhsham, M., Almasifard, M. R.,
& Yarahmadi, M. (2022). Presenting a
model of the success factors of cause-
related marketing in Iran. New Marketing
Research Journal, 11(4), 177-190. (In
Persian).

Ketron, S. (2016). Consumer cynicism and
perceived deception in vanity sizing: The
moderating role of retailer (dis) honesty.
Journal of Retailing and Consumer
Services, 33, 33-42.

Khanifar, H., Soltani Nejad, N., & Rashid, A.
A. (2021). The impact of cause-related
marketing on consumer purchasing intent:
A case study of Tak Marakron
consumers. Journal of  Organizational
Culture  Management, 19(1), 1-24.(In
Persian).

Koslow, S. (2000). Can the truth hurt? How
honest and persuasive advertising can
unintentionally lead to increased consumer
skepticism. Journal of Consumer Affairs,
34(2), 245-267.

Lee, M. S., Moation, J., & Conroy, D. (2009).
Anti-consumption and brand avoidance.
Journal of Business Research, 62(2), 169—
180.

Leonidou, L. C., Kvasova, O., Leonidou, C. N.,
& Chari, S. (2013). Business unethicality as
an impediment to consumer trust: The

at Academy of Marketing Conference:
Marketing Fields Forever. Liverpool, UK,
5-12.

Goktas, B. (2019). The concept of consumer
cynicism and a survey on the effect of
word of mouth marketing actions on
cynical consumer behavior. OPUS, 13(19),
1652- 1692.

Grappi, S., Romani, S., & Bagozzi, R. P.
(2013). Consumer response to corporate
irresponsible behavior: Moral emotions
and virtues. Journal of Business Research,
66(10), 1814-1821.

Grzeskowiak, S., & Al-Khatib, J. A. (2009).
Does morality explain opportunism in
marketing channel negotiations? The
moderating role of trust. International
Journal of Retail & Distribution
Management, 37(2), 142-160.

Guven, E. (2016). Cynical attitude in
consumption:  The antecedents and
consequences of consumer cynicism.
Journal of Business Research Turk, 8(2),
152-174.

Hashemian, S. M. H., Rahmati, M. H.,,
Hamidizadeh, A., & Moradi, P. (2020).
Recognizing a comprehensive pattern for
assessing the accountability of the
government by meta-synthesis
method. Iranian ~ Journal  of  Public
Policy, 6(4), 241-260. (In Persian).

Helm, A. (2004). Cynics and skeptics:
Consumer dispositional trust. Advances in
Consumer Research, 31, 345-351.

Helm, A. E. (2006). Cynical consumers:
Dangerous enemies, loyal friends. PhD
Thesis. University of Missouri-Columbia,
USA.

Helm, A. E., Moulard, J. G., & Richins, M.
(2015). Consumer cynicism: Developing a
scale to measure underlying attitudes
influencing marketplace shaping and
withdrawal  behaviours.  International
Journal of Consumer Studies, 39(5), 515—
524.

Holt, D. B. (2002). Why do brands cause
trouble? A dialectical theory of consumer
culture and branding. Journal of Consumer
Research, 29(1), 70-90.

Hoon, C. (2013). Meta-synthesis of qualitative
case studies: An approach to theory
building. Organizational Research
Methods, 16(4), 522-556.

Archive of SID.ir



Archive of SID.ir

VFeY Ll (FA) b ooled (Jyloyleis RS S Jbo e p s 2oL Oladss / FF

Administration Mission, 8, 191-203 (In
Persian).

Mouralia, M., Yang, Z., Pons, F., & Hassay, D.
(2017). Consumer power and choice
deferral: The role of anticipated regret.
International Journal of Research in
Marketing, 35(1), 81-99.

Mowen, J. C., & Spears, N. (2000).
Understanding compulsive buying among
college students: A hierarchical approach.
Journal of Consumer Psychology, 8(4),
407-430.

Muncy, J. A., & lyer, R. (2020). The impact of
the implicit theories of social optimism and
social pessimism on macro attitudes
towards  consumption.  Journal  of
Psychology & Marketing, 37(2), 216-231.

Ozkalp, E., & Kirel, O. (2001). Organizational
behavior. Eskisehir: Anadolu University
Press.

Pan, Y., Torres, |. M., & Z0fiiga, M. A. (2019).
Social media communications  and
marketing strategy: A taxonomical review
of potential explanatory approaches.
Journal of Internet Commerce, 18(1),73-
90.

Patterson, A., & Baron, S. (2010). Deviant
employees  and dreadful service
encounters: Customer tales of discord and
distrust. Journal of Services Marketing,
24(6), 438-445.

Pir, E. O. (2022). Webrooming davranisi ve
tiiketici sinizmi iliskisinde fiyat
duyarliliginin aracit etkisi. Business &
Management Studies: An International
Journal, 10(1), 340-365.

Rotfeld, H. J. (2005). The cynical use of
marketing to the unwitting consumer.
Journal of Consumer Marketing, 22(2),
60-61.

Roux, D. (2007). Consumer resistance:
Proposal for an integrative framework.
Recherche et Applications en Marketing,
22(4), 59-80.

Sadig, M., Adil, M., & Paul, J. (2021). Does
social influence turn pessimistic consumers
green?. Business  Strategy and  the
Environment, 30(7), 2937— 2950.

Saeed, Z. (2019). A study of theories on
consumer behavior. Journal of Computing
and Management Studies, 1(3).

Sandelowski, M. (1995). Focus on qualitative
methods sample size in qualitative

moderating role of demographic and
cultural characteristics. Journal of Business
Ethics, 112(3), 397-415.

Li, H., Xie, K., & Zhang, Z. (2019). The
effects of consumer experience and
disconfirmation on the timing of online
review: Field evidence from the restaurant
business.  International  Journal  of
Hospitality Management, 84, 102344.

Lindenmeier, J., Schleer, C., & Pricl, D.
(2012). Consumer outrage: Emotional
reactions to unethical corporate behavior.
Journal of Business Research, 65(9),
1364-1373.

Liu, P.,, Ma, Y., Li, X,, Peng, C., & Li, Y.
(2022). The antecedents of customer
mistreatment: A meta-analytic review.
International Journal of Contemporary
Hospitality Management, 34(8), 3162-
3200. https://doi.org/10.1108/IJCHM-11-
2021-1337.

Lutz, C., Hoffmann, C. P., & Ranzini, G.
(2020). Data capitalism and the user: An
exploration of privacy cynicism in
Germany. New Media & Society, 22(7),
1168-1187.
https://doi.org/10.1177/1461444820912544.

Lymperopoulos, C., Chaniotakis, I. E., &
Rigopoulou, 1. D. (2010). Acceptance of
detergent-retail brands: The role of
consumer confidence and trust.
International Journal of Retail &
Distribution Management, 38(9), 719-736.
https://doi.org/10.1108/095905510110624
57.

Maziriri, E. T., & Madinga, N. W. (2015). The
effect of buyer’s remorse on consumer’s
repeat-purchase intention: Experiences of
Generation Y apparel student consumers
within the Vaal Triangle. International
Journal of Research in Business Studies
and Management, 2(5), 24-31.

Mete, Y. A. (2013). Relationship between
organizational cynicism and ethical
leadership behavior: A study at higher
education. Procedia-Social and Behavioral
Sciences, 89, 476-483.

Mortazavi, S. L., & Faghihi, A. (2017).
Identification and ranking of the factors
affecting organizational cynicism and its
implications with the Analytic Hierarchy
Process (AHP): (A Study among faculty
members). Iranian Journal of Public

Archive of SID.ir


https://doi.org/10.1108/IJCHM-11-2021-1337
https://doi.org/10.1108/IJCHM-11-2021-1337
https://doi.org/10.1177/1461444820912544
https://doi.org/10.1108/09590551011062457
https://doi.org/10.1108/09590551011062457

Archive of SID.ir

¥/ OISKan 5 031306 s g0 4 gune oo /S 3135 SC 05 b (S5l 0355 w53 9IS U pan Sy S5 Jolge S o1k

Vice, S. (2011). Cynicism and morality.
Ethical Theory and Moral Practice, 14(2),
169-184.

Vitell , S. J. (2003). Consumer ethics research:
Review, synthesis & suggestions for the
future. Journal of Business Ethics, 43(1-2),
33-47.

Wanous, J. P., Reichers, A. E., & Austin, J. T.
(2004). Cynicism about organizational
change: Measurement, antecedents and
correlates. Group &  Organization
Management, 25(2), 132-153.

Webb, D. J., & Mohr, L. A. (1998). A
typology of consumer responses to cause-
related marketing: From skeptics to
socially concerned. Journal of Public
Policy & Marketing, 17(2), 226-238.

Wrightsman, L. S. (1992). Assumptions about
human nature. Newbury Park, CA: Sage
Publications.

Xiao, J. J., & Porto, N. (2019). Present bias
and financial behavior. Financial Planning
Review, 2(2), 1048-1051.

Zavestoski, S. (2002). The social-
psychological bases of anticonsumption
attitudes. Journal of Psychology &
Marketing, 19(2), 149-165.

research. Research in Nursing & Health,
18(2), 179-183.

Sandelowski, M., & Barroso, J. (2006).
Handbook for synthesizing qualitative
research. Chicago: Springer Publishing
Company.

Shukor, M. S., Sulaiman, Z., Chin, T. A., &
Mas'od, A. (2019). Effect of cynicism
towards  environmentally  responsible
purchase behaviour of energy efficient
vehicle among Malaysian consumers.
Studia Universitatis Babes-Bolyai Negotia,
1(4), 59-89.

Soltani Nejad, N., Mesbahi, M., Moradi, I., &
Rahimpour, M. (2014). The effect of moral
emotions and consumer pessimism on the
intention to purchase charitable marketing
goods: The moderating role of self-concept
and cultural attitudes. The  First
International Conference on Accounting,
Management and Innovation in Business,
Soumesara, Gilan, Iran. (In Persian)

Stanley, D. J., Meyer, J. P., & Topolnytsky, L.
(2005). Employee cynicism and resistance
to organizational change. Journal of
Business and Psychology, 19(4), 429-459.

Suman, S. K., Srivastava, P., & Vadera, S.
(2019). Exploring the behaviour of Indian
consumers  towards online  discounts.
International  Journal of Electronic
Marketing and Retailing, 10(1), 78-94.

Swalwell, G. C. (2018). Change my mind: The
moderating impact of skepticism and
cynicism on perceived source credibility
and informational claims in social
advertising. MA  Thesis, Queensland
University of Technology.

Tran, H. A., Strizhakova, Y., Usrey, B., &
Johnson, S. (2022). Consumer cynicism in
service failures. Psychology & Marketing,
39(2), 346-359.

Utkutug, C. P. (2021). The mediating role of
social and environmental responsibility in
the relationship between material values,
consumer cynicism and product/service
quality.  Pazarlama ve Pazarlama
Arasgtirmalart Dergisi, 14(2), 213-237.

Vahedi Moakhar, S., Shafighi, N., Zerafat, R.,
& Sohae, R. (2018). The effect of regret
determinants on consumers' post-purchase
behavior in wurban shopping complex
building. Journal of Management Research
and Practice, 10(2), 63-77.

Archive of SID.ir


https://www.acarindex.com/search?q=%C3%87a%C4%9Fla%20P%C4%B1nar%20UTKUTU%C4%9E&type=article&area=yazar
https://www.acarindex.com/search?q=%C3%87a%C4%9Fla%20P%C4%B1nar%20UTKUTU%C4%9E&type=article&area=yazar

Archive of SID.ir

VEY Sl (FA) (gl ol esl osbos e o Jlo e 8 o515k i / ¥9

Archive of SID.ir



