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3- Structural Equation Modeling
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5- Brand awareness
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3- Lasser et al
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6- Zara

7- Yoo et al
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1- Vazquez et al

2- Cobb-Walgren & Ruble
3- Feldwick

4-Rio et al
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1- Eagle & Kitchen
2- Faircloth et al

3- Washburn & Plank
4- Javalgi & Moberg
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1- Brand Resonance
2- In sync

3- Zeithaml

4- Kotler
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1- Learning advantages

2- Consideration advantages
3- Choice advantages

4- Chen

5- Product associations

6- Organizational associations
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1- Pilot study
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1- Validity

2- Reliability

3- Construct validity

4- Chronbach’s coefficient alpha
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1- Principal components analysis
2- Kaiser-Meyer-Olkin measure of sampling adequacy
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ASSC | iga 78 209 047 15T 200 385 313 294 160 h 258 100
ASZSC 255 212 079 060 140  .147 258 155 4148120 159 .182 1.00
ASSC 16 363 327 203 356 am 339 485 | A9 g o 303 295 1.00
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