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4. Public Library Extention Activities.
5. Kottler.

6. Marketing for Nonprofit Organizations.
7. Strategic Marketing for Libraries.
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2. Intangibility.

3. Inseparability.
4. Perishability.
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2. Cost.

3. Owens.

4. Cost- benefit.

5. Return on investment.
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1. Present value analysis.
2. Payback period.
3. Sirkin. Quoted in:Booth,1993.p.3.
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1. Cost finding for public libraries.
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1. Revealed preferences.
2. Stated Preferences.


www.SID.ir
www.SID.ir

Slaaal p AbulS e o Gl Slj LabulsS 3 a5 5 5 o JTods! JK2
2l aS bl s 6,8 poedd led oo a5 1 alalsS” sl 5 o)l Jbo
g.bﬁfc;l_o)kb\:t_gL?}:Q)@cjiiadyj\b‘.wuum)&m\)\um'lé;glzf

gt 55 553 5, s o lasi

(Place) ol

10 Lo 1y (63,1l OLadSSH (6 IS el 1440 L o sle ole

P S S 4 045lony (65k 5okt &) (sl ods el Joker
O 3550 53 basliliwl ool ol jimie 565 05 Jayl b b Canlie (glas It
Yo Sl ot 63,5 e Sl 0l TS 8 T o 23 5 (o 508 SladionlsS
LLesly S0 4355 3 S Joun (g0 s08 S5l 5 5035 4 Ok 6l 4B
£0 Jili Wb o ges SLGBuS ) b 5 (US 3 po CB 5 (oo g0 4l o s Sl o5linal
. (Almeida, 1998) st 3L p 5o Sl padn yy Celu

L Oleds 48 Jows (oo 5 6l o oS Sl b a0 b gy e (gl 5ty (01K
J_E)"()Lﬁnd._gL@.ﬁféb-db-)>€}€jﬁd\.aj)@)K:\{c;)&@‘d\)\QYW
AL @ISl SLL Ll ol S by 5287 51 S 3 4 (s by o S 53
195 s a1y aSbulS leslanut js Olaarl o (Slgn s gdmee ¢ ol 35l 50 1 osbizal
A A A e FalS O (58T slajos Los 03 9m b ssdowe Slelu b 5 Cilus
Sladst adlyl 53 QUT puits 5 g 5 OILEST 285 28l o g ol ol by oo
el 3L 5590 45 5 g dal g SIS GBS ol T )3 505 00 5 58 (slasliels”

(s O g ds 4SSl Sleds B8 o e,la e Ol (1993) (& 5
DUl sLgy sl 4l bl 35 6 50 Jous o Ll 5 or sl kST (S35 Jos
gﬁ\.u,\gcuuu_wa\&w_a,bsﬁfmd.m,omﬁ@‘LSLN o las
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1. Public Relations.
2. Advertisement.
3. Publicity.
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1. Brochures.

2. Business Cards.
3. Newsletters.

4. Press Releases.
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