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1. Samual Swett Green. 
2. Improved personal relations between librarians and readers. 
3. Milwaukee. 
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1. Mary Titcombe. 
2. Library and Public. 
3. Sarah Wallace. 
4.   ُ Public Library Extention Activities. 
5. Kottler. 
6. Marketing for Nonprofit Organizations. 
7. Strategic Marketing for Libraries. 
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1. Kinell. 
2. Intangibility. 
3. Inseparability. 
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4. Perishability. 

Archive of SID

www.SID.ir

Archive of SID

www.SID.ir

www.SID.ir
www.SID.ir


 



(2004)

  (2001)

 

.(Siess, 2003)

 ــــــــــــــــــــــــــــــــــــــــــــــــــــــ
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1. Contents. 
2. Cost. 
3. Owens. 
4. Cost- benefit. 
5. Return on investment. 
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1. Present value analysis. 

2. Payback period. 

3. Sirkin. Quoted in:Booth,1993.p.3. 
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1. Virtual library. 

2. Siess. 

3. Baltimore 
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1. Public Relations. 

2. Advertisement. 

3. Publicity. 

Archive of SID

www.SID.ir

Archive of SID

www.SID.ir

www.SID.ir
www.SID.ir


 

(Glosine, 1998)

 

(Bushing, 1995, P.388) 

  

 

 

 

  

  

 

 

 ــــــــــــــــــــــــــــــــــــــــــــــــــــــ
1. Brochures. 

2. Business Cards. 

3. Newsletters. 

4. Press Releases. 
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