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Table 1 - Statistical population and number of samples selected in each province

Ol Sal s NV
Province Frequency Per centage

Ol ¢ Tehran 39 135
ool Fars 75 26.0

S Ol East Azarbayjan 82 28.4
Olgaeol Isfahan 53 183
KPR Mazandaran 40 138
gl Total 289 100.0
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Table 2 - Knowledge of Extension Experts about chemical products

sl Ol

Sl R BH T SRR

Knowledge Frequency Per cent Cumulative per centage
Very low oS A 9 31 31
Low rS 18 6.2 9.3
Intermediate L g0 77 26.6 36.0
High N 120 415 775
Very high sb) s 65 225 100.0
Total fat 289 100 -
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Table 3 - Knowledge of Extension Experts about organic products

e 3 e y3 Sl LR
Cumulative per cent Per cent Frequency Knowledge level
56 56 16 Very low oS
19.8 14.2 41 Low =
61.8 42.0 121 Intermediate b g
94.4 326 94 High 5L
100.0 5.6 17 Very high sb5 s
- 100 289 Total &

Table 4 - Suitability of cost incensement of agricultural organic products Vs others.

B A )3 s Sl 0352 ewlio Ol e

Cumulative per cent Per cent Frequency Suitability
17.3 17.3 50 Lessthan 10 Ao Vol S
56.7 394 114 10.1-30 VAR
78.2 215 62 30.1-50 Ye/N-00
100 21.8 63 Morethan 50 & s 047\ 51 YL
Av = iy \ = £wS AR VAL S WP WY = 5 Kike
Max =80 Mean = 27.07 SD =16.9 Min=1
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Table 5 — Ranking of factors affecting consumer s attitude to organic products

?‘ = 7}‘ x
B oS %8 ;
:;i; O 183 ~c L jiza ¥
137 7§
§) R v =
0166 074 a4y SLr gl K slys b slasslen 55 505l 5o abed S3SS 5 pam ae Bl Uil 3500 3 Glaspdbl
' ' ' Diffusion of infor mation about chemical materialsand itsrelation with diseases
) ) ) Policies for supporting productionsand farmers
0181 071 45 ‘_e_l._w._.i;lyjlé,lﬁdj)JLiSQ\Jﬂauﬁblfwdﬁbbiw,u;élx‘jw:l;.ql 3
) ) ’ Promoting technologies and facilities for organic products
0.183 08 4.39 le:‘,su‘wls-US)}C,-AMJA&Wé‘y}lub'QJJ{H‘M@L‘L’G:‘}AJ,aﬁsw‘:)y)é‘_élm)c%| 4
) ) ) Developing awar eness of agricultural producers about pesticides effect on public health and national food safety and food healthy
0188 082 437 anal s SSE ) Y g O e Kin 3 e 5
) ' ' I mproving consumption patternswith education
0189 082 434 oo 350 31 5518 (53,9LES SV aare 4 S DEUS U juan 4085 S 50 5 (S5l Son b 6
' ' ' Establishing appr opriate mechanisms for marketing of AOP through an AOP supply super mar kets
0197 084 428 g 5ol 5,08 S guarms B Lag e 4 DA
) ' ) Appropriate pricing of AOP with coordination of producers, consumers, and other stakeholders or their representative
0197 083 421 S Y prame Mg e 53 5550058 S e W5 Jg gL JU i o
' ' ' Coordinating governmental bodies and other stakeholdersin process of production, marketing
0200 084 419 Y guazis ad 8 el 43 aliond 31gs 5 6ole (63,5LES SN pamie 4 5 0 g0 B30l 9
' ’ ' Improving supplying AOP in markets and stations
0.201 0.85 4.3 .\L:vle&'J}.ﬁ;,J_‘L!&L&Mﬁ5‘)‘.}6@@)‘@&}&#5}}»}56&%:}’9';:4‘5) 10
) ' ) Implementation of packaging and labeling
0215 089 445 B opl dl b ama) 53 OB AT O pean plaial) g SSE 1 oY guams 4,8 oKl )3 Oliawasins | gz 1
Education of consumersin markets by agricultural experts
0224 093 416 el 3 3 g5l (65,9l DY guaze 41 55 J‘JJAV._.E:...A‘SLAQ,% 12
Public direct monitoring to AOP
0238 094 394 Al amdllas |y (gt e pnass IS5 a5 aluly opl 5o Ll g ge 45 (50031 g5LwelST (gl Ol gl b S Ll 13
publishing and delivering extension materialson AOP to families
b 3190 51 (g5l DY puazes 5l eslial (SLise 5,40 53 HlaalE 0L sl u.ij‘,ai sLelE 8 6,158
0.241 0.97 4.03 Organizing a national information movement (based on information and communication and information 14
technologies) aimed at incr easing public awar eness about usefulness of AOP
0.247 0.95 3.86 J.WA“,A}'6)&65)}&5Q\J}Mbﬂjd‘ﬁwﬂ}&uﬁéu.j'nu&al 15
) ' ) Facilitating private sector entrepreneurial investment in production and market chains of AOP
0.269 1 371 ;..«la.,\.:i»J,a.o,_,..iSJ.:/)L}dg%ka\lﬂwgo'ﬂwﬁ;&|w,¢5&1 16
) ) Supplying AOP with new products
0272 105 387 hbblch.wj.:&:ilf)‘55JJL$SQY_,M6LMJI}'J.?‘5)U§} 17
' ' ) Appropriate Public advertissment of AOP through public media
0287 101 382 wstlrond 2lge 51 8 S Bame 4 5y So ol il aled iS00
) ' ) Allocating one day or week per year to AOP or safe food based on AOP consumption as a symbalic cultural affair
0313 117 372 b 390 51 (5l (65,9LES O guama &1l sl (Fas S 5l eslizul 19
' ' ) Facilitating public sector investment in production and market chains of AOP
SLrssS 5 pgaman 325 Dl 5 S (65,558 Lls 3,50 53 Hosn s ol el oo 52 ol a8, (6,058
063 274 433 Soa0liS 55 abesd 20

Organizing workshopsin education centers

'4


www.SID.ir

\\‘/\Vﬂb Al OJLQ.A;‘\. 092 g&))jmkl.?eﬁ

&S.é\f)‘ QY}M °)\f)‘> Q@%Jﬁﬁdb)ﬁ%‘ ‘5‘}3 g.«.wL'-o AJLA) 6.\34.4-:5)—-\d‘3v\>,

Table 6 - Ranking preferred information delivery methods for promoting AOP

e Sl

sl Sl Sl A ©f 4
O ot sl

Rank Mean F Item Rank

Cv SD

0.093 045 4.86 275 TV and radio Oppalig sl 1
0.240 0.93 3.86 273 Internal contact (Ol ees 5 BLLET) (635w sla_wlad 2
0.248 0.97 391 278 Poster and tracts Sbds slacs! g gla e b zu g 3
0.289 1.02 354 275 Workshop sl slelELls 4
0.297 1.02 3.45 274 Magazine LBy 5
0.308 1.06 3.45 275 Web-based information/ I nter net oS 6
0.475 187 3.95 278 Newspaper by, 7
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Table 7 - Ranking different AOP delivery methods and places

oSl
R . .
. slad, Sl s b By S,
Ol i S
Mean F M ethods and places Rank
cv SD
Rank
S e e o Gz p bl a s
0.17 0.78 4.46 259
Special labels
SHa s D0 & 4D 0 2
0.21 0.86 417 282
Special packages
a.\.iu.a;'a:.ﬁ}upu‘_;ua@}}))wf 3
0.24 0.98 4.00 283
I dentified special markets
.U‘A“J,!j}"j.w:bﬁ\gASL;Y}JN)USJ:UA;;J}AA#).% 4
0.30 1.09 364 279
Selling AOP at the same place as conventional products
Sl % 5o 5 g 0 ol 53 a0 5
0.31 113 3.64 275
Far mer s mar kets
bbb oo 4 as s 6
041 1.20 2.94 277
Roadside stand
(u\i_g*i"u\é;dhjgdjdhu@_;)é,#)dlﬁ:lyw,ﬁuf)kdhu@}} 7
0.74 3.19 433 280

Chain super mar kets

U..J\.ubMJAja}JJLXEAHJ‘.AQJALP}bAM:J:S.ﬂ 6LAJ:.E:.A—/\JJ.L>.

Table 8 - Extracted factors, Eigen value, Variance per centage and cumulative per centage of effective factorsin AOP diffusion

oo gibisls des s oebsls dee s oy ol
Factor bl
Cumulative percentage Per centage Eigen value
22.36 22.36 4.70 Factor 1 Jdsl Jele
38.62 16.26 341 Factor 2 ps3 J.«La
49.35 10.74 2.25 Factor 3 po ‘_}»La
59.17 9.81 2.06 Factor 4 ¢ sl e
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Table9 - Extracted factor from factor analysis

oL
el S s Jote G
Factor Effective Factor Factor
load
0834 DB s 4y (55,9 Y gzms A5 3 pleandd (51355 5 ST p g s Dl s 3590 53 SIS Gl
' Diffusion of infor mation about chemical materialsand relation with diseases
0.802 anal s Sl SNz b puas Kin i)
' Improving consumption patternswith education -
0788 Y pas 45,0 sl 53 ol e 51 (5)le (55 9LES DY puazs 45 8 0 o B30l iﬁ ;
' Building national polices for developing AOP chains including production, processing, marketing and consumption et
S Y paams W g5 ey 53 (55,50US S paame W5 st lallele b g .
0.615 o ) ) ) ] Educational —
Coordinating governmental bodies and other stakeholdersin process of production, marketing t'
c ol . o ...  Supportive
0,642 b 3190 51 (5l (5,59L8S OV guas (6 g 4 OB AS D pan 4385 (5081 55 9 (SR 3
' Establishing appropriate mechanisms for marketing of AOP through an AOP supply super marKkets, networks
- &L_w.,b.s|_,.ajl‘5)l;‘5})}l.i‘5Q\Jﬂmqb\fdzsdwbbiwﬁnslﬁéw:bgl
' Establishing appropriate mechanisms for marketing of AOP through an AOP supply super markets, networks
0550 Lyl adllas 1 5 ity Alan mass IS5 4 adaly Gl o il o o5 (3050 (5Ll sl Dl cal b Sl 2 L)
' Publishing and delivering extension materials on AOP to families
0,699 bend 3lgs SN gpleicun ) o 4 Jl 59, S ol | dSb (psles slacS >
. Allocating one day or week per year to AOP or safe food based on AOP consumption as a symbalic cultural affair
K f}w—w ;,ulJ Q‘;—h"} sS—:.ﬂf) ‘5;,)_9‘_.:5 .,\__g‘_,é 3y 9= > J:'J-Uﬁ" J'C:)_,_J Jd)L;\_A ch_.a BE) W:JJ’J 6\—&5\3}5 5)‘}3}3
0738 284S o plend glas S o
' Integrating specific syllabus related. to food safety and importance of AOP production and consumption in % =
. . N B
related curriculum of formal and infor mal education institutions 3 8
3 &
0,661 Lsobez 5 G500 53 eloed L3S 5 p s B pan Oliee BLI,I 3500 53 Sl Y g
' Diffusion of information about chemical materials and relation with diseases
0637 Q\SbJS JA\S .;\J) 9 \L.A)\.w BL J‘L:Q-:\:i A‘_,.A )" salaa! d".h VJL.« d‘.:\} bly Jf.d.ﬁ C.:.«.M 3,90 9 JL‘")C%‘
' Developing awar eness of agricultural producersabout pesticides effect on public health and national food safety and food
Lol ch.w 33 sS.:Jlf) Sialis CJY_,M sl ,l gl ‘5)1;5,3
0.754 Organize a national information movement (based on information and communication and information
technologies) aimed at increasing public awar eness about usefulness of AOP
074 b 390 51 (5l (65,9LaS O gama &)1 5l (Hes S I eslanal
' Facilitating public sector investment in production and market chains of AOP ¢
. o s Tele
3gn 5 5ole G508LS Y pamms by - D2 g 4o 4y O e .
0.616 okl
Appropriate pricing of AOP with coordination of producers, consumers and other stakeholders or their representative .
) . i Constructive
0553 J.WA‘}A}"S)LG65)}L:SQY}M45|)|):J.‘}AW‘5L&QJW
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Table 10 - Attitude of extension experts about AOP (T-test)

Solssnn o okl S Sl il oRile S
Sig. level t SD Mean Gender
2
-1.74 12.24 86.99
Men
0.315
3
-1.91 9.87 89.87
Women

Mo i bl QL SIS o bl Jebos Og03l gl = VY Jpa

Table 11 - Attitude of extension experts based on literacy

Sl e pela ol ol Loy 5
Sig. level F Mean Groups
oy S o

20.32
Between

0.86 0.151

oy 5 04,3

1349
Within
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The study of extension experts' attitudes about effective factors

in consumption of organic productsin Iran

M. Akbari*, M. Baba Akbari*™, S.A.R. Fakharzadeh™, H. Iravani*™, A. AlamBaigi™*" and R. Namdar™"*"*

Abstract

The main purpose of this descriptive — survey resear ch was to study extension experts' attitudes
about effective factors in consumption of organic products and in Iran. The main population
consisted of 1200 extension expertsin Iran. 289 samples of extension experts were selected through
randomized sampling to answer the questionnaire. The validity was cheked by a panel of
agricultural extension experts the university of Tehran. Reliability was measured by Cronbach's -
alpha formula and a = 0.92 showed the reliability of the questionnaire was acceptable. SPSS Win
Software was used for data analyzing, and factor analysis method was employed in this research.
According to the results the main communicative channel was TV and radio and the main supply
method was labeled organic products in the markets. The results of factor analysis showed that
effective factors explained 59.17 percent of the whole variance. In conclusion, four factors extracted,
the first factor was educational — supportive, as the first factor, broadcasting, constructive-
institutional and infrastructure factors. Also the result of t- test showed that was not different
between women and men attitudes.
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