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Table 1 - Statues of Citrus Costs and Incomes per Kg

Descrioti . (Jb,) cwd
escription *

o Price (Rs)
Average Price of Revenue for producer eauSad & (23L 5s Cwad Jaw 520 4051.374
Collection cost ‘5”]@"’ 4 370.311

Packing cost (gdydin 4 58 301.519
Transport cost  Jeo= 43 32 132.455
Storagecost Ll 4y 3 103.518
Total cost of Marketing oL ,15k 4u38 S 907.803
Net Revenuefor Gardner ,lasl 50,5 el 3143.571
bl Slkes 51 S OLS o g2 cod B 170
Average Price of Citrus before Marketing Operation '
Net Benefit of marketing Operation b ,I5L Clles ol 55w 336.101
Waste Percent &l ls Az s 16.101
Waste Cost wlasles 4y 38 652.311
Source: Resear ch findings Guios glaasl izl

ha e B g g pedes 53 p SHkS p sl p DS b gladalys 5 bay e Condy - ¥ gl
Table 2 - Statues of Citrus Costs and Incomes per Kgin Wholesale and Retail

Cf; (d\i)) C)Ua}jh.\»ﬁ (JLU) Ou}juji-
Description Wholesalers (Rs) Retailers (Rs)
Average Price of Revenue RS Cwd b g2 5512.480 6992.810
Transport Cogt  fe= 4 32 194.285 201.332
StorageCost ,Ldl 4y 3 201.020 244871
The Cost Rent of Sale place 5,5 8\ o=l 4y 32 318.285 388.721
Total Cost of Marketing  2b,I5L <30 S 713.590 834.924
Net Revenue L, all- 4797.890 6157.886
Lot Oldes 5 |8 OlS 10w gte S
IR T ‘P AN _ 4051374 5512.480
Average Price of Citrusbefore Marketing Operation
Lt olles =
il Sbles Al 2 747516 645.406
Net Benefit of Marketing Operation
Waste Percent &bl o s 12.883 9.853
Waste Cost <luls 4y 5 710.173 689.002
Sour ce: Resear ch findings Geirs slaasl sl

v
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Table3 - Market Marginsand Market Factors Share of Consumer Marginal Price per Kg

Cf:‘ (L) sl (A y3) @L@Ag’.«.ﬁ)lw
Description Margin (Rs) Shareof Final Price (%)
Producer sdeS a5 - 57.936
Wholesaler S g hedes 1461.106 20.894
Retailer 9 pes 1480.330 21.170

(Jb,) 2Lyl Js sl
Total Marketing Margin (Rs)
(JL,U) o-\JJSJ,.au u‘—“@‘ Cod .h-..«‘,:.a

Average Marginal Price of Producer (Rs)

2941.436

6992.810

Source: Resear ch findings
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Table 4 - status of Marketing Channel I nefficiency of Citrus Market

Total Inefficiency  Technical I nefficiency

S5 st v L e 2,80

Price Inefficiency

9P G e
Sale Channels

oS O juan — uij{ieéjé-— J’é‘gﬂa-\»&— a-\.'.'S-\:J‘,S

1532 0.697 0.8350 Producer —Wholesaler — Retailer - Consumer
SIS D pan = g pedes — e AS U 5
2041 0.932 1.109 Producer — Wholesaler - Consumer
aJ.'J.S»JJ.a.»— uﬁ-"}éuji-— AJ.'\.'.S..\.:)"S
0-722 0.193 0.529 Producer — Retailer - Consumer
s dS L — kS AI g
0.385 0.161 0.224 Sans - 5
Producer - Consumer
L,loL auy 2
35.126I = AL RS P

Coefficient Marketing Cost

Source: Resear ch findings
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Table 7- Theresults of Mark —up model Estimation

= S5l 68 s,50 5t Jol gl -V Jpa

oS t oyl &3l e Pal r5a gl
Elasticity t statistic Estimation Coefficient Description Variable Name
0.566 6.225 0.233* Retail Price o5 o5 5 Cwaud Pr
0.181 1.912 0.220* Marketing cost bl & TC
- -4.233 -408.880** Constant Tdoo 51 5 2 c
R?= 0.8278 DW = 1.779

MJA\' ‘9\ ch.ﬂ):‘_;ﬂ:w%jq—ﬁ}*#
x Significance level P<0.05

Source: Resear ch findings

ol Sl 1l ea g s kS8
5 OB 5 gk OlF Gl sles L
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Sl e 3l oS e ST Il s
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e Sose Il dal nll s L =
G et S oy Jsam L LIy e 8 5500
oiSAI 5 (L e ORIB 5 LG P
@l L s Gl a8l SGS

siss gl asl tisle
xx Significance level P<0.01
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Investigation of margin and efficiency of citrusmarket in Farsprovince
(Case study of Jahrom County)

*kkkk

Y. Mohammadi®, H. Rafiee ", H. Iravani”, N. Loghmani”"™" and M. Rahimian

Abstract

In thisresearch the activity of 75 producers, 55 wholesalersand 55 retailers, citrus market
of Jahrom County was investigated. The results indicated that margin of wholesale, retail and
total margin of citrusin this county was 1461.1, 1480.3, and 2941.4 Rs respectively. Share of
producer from marginal price was estimated to be 57.9 percent and Share of wholesaler was
more than retailer. In total in citrus market of Jahrom County, wholesale levels was caused
increasing of market inefficiency and the most inefficiency channel for the carely price
inefficiency, technical and total inefficiency was.channel of producer- wholesale- customer and
the best efficiency channel was producer- customer. The cost coefficient estimated and the
mar keting costs was 35.1 percent of citrus marginal price and With attention to estimating of
total marginal function, with increasing one percent in retail price and marketing cost, Total

margin increase 0.57 and 0.20 percent respectively.

Key words: Marketing, Market Margin, Coefficient Marketing Cost, Market Efficiency, Citrus,

Jahrom County.
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