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Investigating the Impact of Website Quality on Consumers’ Satisfaction of MASKAN bank in Tehran
province

Abstract

This research has studied websites quality effect on clients satisfaction. This research statistical community
is Tehran Maskan bank branches clients. Their number is unlimited that according to Cokaran formula
determined YAf ones as statistical case . Sampling method was simple random , research is practical and

research method is descriptive-correlation. Information collection method is field and data collected through
standard questionnaire and analyzed after coding and transfering to SPSS and Lisrel and has used structural
equations modeling to analyze data and test research hypotheses . Regarding to provided theoretical frame
consisting of four reports and related , first to verify designed model used confirmative factorial analysis for
dimensions and concepts relationship and after verify model conducted needed statistical analyses . Results
reveal that there is a positive and meaningful relationship between websites quality dimensions (self-
efficiency, information quality and service quality)and clients satisfaction in Tehran Maskan bank branches.

Keywords: websites quality, client satisfaction, self-efficiency, service quality, information quality.
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