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1 Yeh 

2 Customer Relationship Management (CRM) 

3 Customer Lifetime Value (CLV) 
4 Recency, Frequency, Monetary 

5 Recency (R) 

6 Frequency (F) 

7 Monetary (M) 

8 Weighted RFM (WRFM) 
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�� A�=� �+� )'�5!
 �� �,# . �� ��':�! 
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14 Probability Models 
15 Econometric Models 
16 Pareto/NBD 
17 Persistence Models 
18 Computer Science Models 

19 Diffusion/Growth Models 

20 Recency:R 

21 Frequency:F 

22 Monetary 
23 Chang 
24 Tsay 
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