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theory of software marketing dynamics Investigation of the Effect of the group
&

Ways of its influence on the customer

Abstract:

in attracting customers , it must be confessed , Today, marketing in a business system as a master key
that the customer — orbital is one of of the most important part “ Finance businesses” in a business , one
of the way of creating a long - term relationship with customer is using soft marketing , depends on
group dynamics ; perhaps, only using soft marketing approach with regard to the fierce competition
between the business organizations not seem like enough , but in this research group dynamics, the
impact of the of power - view and leading role in line with the soft marketing that makes sense and in
line with Relationship marketing , considering the ability of psychological skills and business leaders
\" group on marketing emotionally , and support to infiltrate into his mind and heart , customer loyalty .
dynamic theory view positive incentive in person, a sense of trust, and commitment to group in the
forum , that all of them have a significant impact on customer loyalty , creating a marketing based on
mutual trust in their minds In this article, to look at the impact of the origin of the dynamics of the
group on the market , which eventually will reach success on innovation in marketing , marketing name
( mental marketing ). This paper is hope in trade, with this approach in the area the dynamics of the

group, and the creation of innovation on behavioral intentions customers be effective.

Kaywords:

, group dynamics, customer loyalty. Relationship Marketing, soft marketin ,sensory marketing
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