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A model for distributing the effective factors of marketing mix
Using the Interpretative Structural Modeling Technique (ISM)

Abstract
Every consumer (the customer) has a style Decisions.in various situations.
Companies and organizations will be able to figure out how to decide if your
customers. The main objective of this study was to identify the relationship
between marketing mix styles purchasing decisions on brand-sensitive analysis
using Interpretive Structural Modeling (ISM) is. Applied research methods and
descriptions. Previous studies, researchers found that style of customer buying
decisions (including decisions light-sensitive  decision-making style
13 entertainment price- sensitive decision making style brand) on buying food in
Chain stores have an impact. Information from library research and field study
questionnaire collected and examined only sensitive style to the brand's
marketing mix on. Validity and reliability is approved. It should be noted that
the analysis Interpretive Structural Modeling (ISM) is. In conclusion, the results
showed that the light of the decision to buy; "sensitive style to the brand and the
brand” marketing mix index [promotion (advertising), price, product and
distribution (retail)] has an impact and prioritize identified Is. the brand also
consider sensitive.

Keywords:

Decision-making style, name and brand, marketing mix (Product, price,
promotion, retail), Multiple Attribute Decision Making (MADM), techniques
Interpretive Structural Modeling (ISM).
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