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Content marketing?!

Digital marketing?

Electronic Marketing(E-Marketing)3
Internet Marketing®

Online Marketing®

Web-based Marketing(Web Marketing)®
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Digital advertising®

Social media Content marketing?
Word- of- Mouth?

Diffusion of Innovation*

Buzz Marketing®

Viral Marketing®

Neil Barden’

McCarthy?®

convenience for the customer®
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customer value &benefit!

cost to the customer?

customer relationship & communication3
category management issue & computing?®
customer franchise®

customer care & service®

Word-of-mouth electronic marketing’
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